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Pubiishers  are 


Arthur  Snider’s  skill  and  accuracy  in 
all  phases  of  medical  reporting  have 
won  him  numerous  awards  from  na¬ 
tional  and  local  medical  organiza¬ 
tions,  and  a  permanent  berth  in  the 
Illinois  State  Medical  Society  Hall  of 
Fame. 

Most  recently,  he  won  a  Claude 
Bernard  award  from  the  National 
Society  for  Medical  Research  and 
was  named  an  honorary  member  of 
the  Illinois  State  Academy  of  Sci¬ 
ence,  their  highest  award. 


Arthur  Snider 

of  the  Chicago  Daily  News: 

He’s  a 
real 

life  saver! 


Recently,  medical  and  science  editor 
Arthur  Snider  described  a  new  meth¬ 
od  for  dislodging  food  stuck  in  a  per¬ 
son’s  windpipe.  His  story  was  carried 
on  the  CDN  S-T  News  Service  to 
more  than  100  newspapers  around 
the  country. 

A  retired  Seattle  restaurateur  read 
the  article  in  the  Seattle  Times.  Later 
that  day  he  responded  to  a  call  for 
help  from  a  man  whose  wife  was 
choking  to  death  on  a  piece  of  chick¬ 
en.  Remembering  what  Snider  wrote, 
the  rescuer  was  able  to  save  the  wom¬ 
an’s  life. 

As  interpreter  to  the  public  of  im¬ 
portant  new  medical  and  scientific 
information,  Arthur  Snider  has  won 
thousands  of  loyal  readers  and  the 
respect  of  the  scientific  community. 
His  column  is  another  reason  why 
the  Chicago  Daily  News  Sun-Times 
News  Service  is  highly  regarded  by 
readers  and  editors  everywhere. 


Chicago  Daily  News 

Marshall  Field,  Publisher 


Boston 

really  travels 
on  the 

Herald  American 

lines. 


You  get  more  of  Boston  aboard  your  transportation,  booked 
into  your  hotel  or  resting  at  your  resort,  when  your  plans  include  the 
Boston  Herald  American.  This  is  a  two  paper  town.  And  a  lot  of  Boston 
wouldn’t  sleep,  sun,  dine,  dance,  golf,  beach  or  budge  without  checking 
in  with  the  Herald  American. 

Media  Records  Inc.  proved  it.  Their '73  figures  show  Boston 
is  the  only  major  American  city  with  two  papers  in  the  top  ten  for  T ravel 
linage;  two  in  the  top  six  for  Hotel  and  Resort  linage.  . 

Eveiy  day,  every  Sunday,  more  and  more 
advertisers  are  going  first  class  by  booking  the  Travel 
and  Resort  Sections  of  the  Boston  Herald 
American  and  Sunday  Herald  Advertiser. 

Boston  Herald  American 

Sunday  Herald  Advert iser  ^ 


.<5-  > 


Represented  nationally  by  Hearst  Advertising  Service,  Inc. 
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Win  MORE  of  your  reader’s  time! 


Spadea  Syndicate,  Inc.,  has  acquired  syndication  rights  to  McCall’s  Needle¬ 
work  &  Crafts  magazines  editorial  material  for  distribution  through  news¬ 
papers.  The  magazines  illustrated  here  give  an  indication  of  the  wide  scope 
of  needlework  and  crafts  ideas  that  will  be  presented  to  your  readers. 
Strengthen,  improve,  and  expand  your  coverage  of  this  huge  handcraft  market 
with  McCall’s  quality  presentations.  Included  in  this  line  are  knitted  and 
crocheted  fashions  for  the  whole  family- rugmaking,  embroidery,  pillows  in 
many  techniques,  macrame,  ideas  for  the  home  in  a  variety  of  crafts,  toys, 
fashion  specialties,  Christmas  decorations,  and  gift  items  galore. 

This  reservoir  of  know-how  and  taste  can  be  a  solid  addition  to  the  “bread 
and  butter’’  and  “dessert”  of  your  handcraft  program. 

Benefit  by  “pre-tested”  designs  —  assuring  you  maximum  response  for 
your  efforts.  Cash  in  on  the  established  reader  acceptance  by  McCall’s 
Needlework  &  Crafts  fans. 

The  total  circulation  of  these  handcraft  periodicals,  issued  seasonally, 
exceeds  7,000,000.  (All  newsstand  sales.  No  subscriptions.) 

Serviced  Weekly  —  Camera-Ready  —  Starting  July  1974. 

For  mcM-e  information,  phone  or  write  to  Claire  Fisher,  V  P. 


needlepoint 


J.  V.  Spadea,  Pres 


Spadea  Syndicate,  Inc.,  2  Bridge  St.,  Milford,  New  Jersey  08848 
Tel.  (201)  995-2201 


Syndicate,  Inc. 
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EDITOR  &  PUBLISHER  CALENDAR 


The  News 
is  the  most 
powerful 
medium  in 
Buffalo. 


Here%  Proof... 


In  1973,  national  advertisers  placed  more  than  78%  of 
their  daily  ROP  newspaper  dollars  with  The  Buffalo 
Evening  News.  That  same  year  nnore  than  500  products 
and  services  were  advertised  EXCLUSIVELY  in 
The  News. 

The  News  (6-day)  also  published  more  linage  in  all 
categories  than  the  other  newspaper  (7-day). 

Over  12,120,000  MORE  lines  of  Total  advertising. 
Over  8,870,000  MORE  lines  of  Retail  advertising. 
Over  3,260,000  MORE  lines  of  Qassified  advertising. 
Over  726,000  MORE  lines  of  ROP  General 
advertising 

Over  255,000  MORE  lines  of  Financial  advertising. 

Daily  vs.  daily.  The  News  leads  the  other  newspaper  in 
31  of  the  32  Media  Records  retail  classifications 
including... 

90%  of  all  Department  Store  Linage 
90%  of  all  Furniture  and  Appliance  Linage. 

98%  of  all  Drug  Store  Linage 

97%  of  all  General  Merchandise  Store  Linage 

88%  of  all  Garden  Store  Linage 

68%  of  all  Real  Estate  Linage 

65%  of  all  Food  Store  Linage 

The  Simmons  Local  Index,  1972,  details  the  readership 
of  The  News.  An  audience  unmatched  by  any  medium 
in  Buffalo. 


Daily  News  Audience 

%  Of  ADI 

Total  Adult  Readers 

54% 

Total  Women  Readers 

56% 

Total  Women  Readers  (18-49) 

66% 

Total  Men  Readers 

52% 

Adult  Readers  with  household  income 
of  $15,000  or  more 

62% 

Buffalo  Evening  News 

Represented  nationally  by  Story  &  Kelly-Smith 


JULY 

11-13 — Georgia  Press  Association  Annual  Convention,  Buccaneer  Lodge, 
Jekyll  Island,  Ga. 

14-17 — SNPA  Foundation  Workshop,  Reporting  Consumer  News,  U.  of 
Alabama. 

14- 19 — International  Society  of  Weekly  Newspaper  Editors  Annual  Confer¬ 
ence,  Pere  Marquette  State  Park,  Grafton,  III, 

15- 19 — KNIT  Seminar  on  Training.  Developing  and  Evaluating  Your  Em¬ 
ployees,  Miami,  Fla. 

15-19 — Newspaper  Guild  Annual  Convention,  Chase  Park  Plaia,  St.  Louis. 
Mo. 

18-20 — Alabama  Press  Association  Annual  Summer  Convention,  Gulf  Shores 
State  Park,  Gulf  Shores,  Ala. 

18-20 — North  Carolina  Press  Association  Annual  Convention,  Blockade 
Runner  Motor  Hotel,  Wrightsville  Beach,  N.C. 

21-24— International  Newspaper  Advertising  Executives  Summer  Meeting, 
Stouffer's  Inn.  Cincinnati,  Ohio. 

24- 27 — National  Newspaper  Association  Convention  in  conjunction  with 
Canadian  Weeklies  Newspaper  Association,  Four  Seasons-Sheraton, 
Toronto.  Ontario. 

25—  Advertising  Research  Foundation  Special  Conference,  Computerized 
Check-out  Systems,  Americana  Hotel,  N.Y.C. 

25- 27 — Mississippi  Press  Association  Annual  Convention,  Broadwater  Beach 
Hotel. 

26- 28 — South  Carolina  Piess  Association  Summer  Meeting,  Carolina  Hotel, 
Pinehurst.  S.C. 


AUGUST 

2- 4 — UPl  Editors  of  Oklahoma,  Western  Hills  State  Lodge,  Tahlequah, 
Okie. 

3- 9 — International  Typographical  Union  Convention,  St.  Louis.  Mo. 

6-9 — Basic  Quality  Control  for  Graphic  Arts  Applications:  Graphic  Arts 
Research  Center;  Rochester  Institue  of  Technology,  Rochester,  N.Y. 

11- 13 — SNPA  Mechanical  Conference  (Eastern  Division),  Robert  Meyer 
Hotel,  Jacksonville,  Fla. 

12- 16 — KNIT  Seminar,  Modern  Production  Techniques,  Miami,  Fla. 
14-17 — INPA  Promotion  and  Research  Seminar.  Marriott  Motor  Hotel, 

Chicago,  III. 

18-21 — AEJ,  AASDJ  and  ASJSA  Journalism  Educator  Convention,  San 
Diego  State  U.,  Cal. 

18-21 — SNPA  Foundation  Seminar,  Highway  Construction,  Financing  and 
Politics,  North  Carolina  State  U. 

24- 27 — ^Texas  Daily  Newspaper  Association  Summer  Meeting,  Lakeway  Inn, 
Austin,  Tex. 

25- 27 — New  York  State  Publishers  Association  53rd  Annual  Convention. 
Whiteface  Inn,  Lake  Placid,  N.Y. 

26- 28 — KNIT  Seminar  on  Advanced  Orientation  for  Executive  Secretaries 
and  Administrative  Assistants.  Miami.  Fla. 


SEPTEMBER 

2-6 — F.I.E.J.  Congress,  Hotel  Scandinavia.  Copenhagen.,  Denmark. 

7-8 — New  York  State  Mechanical  Conference.  Watertown,  N.Y. 

7-8 — Ohio  Newspaper  Classified  Clinic.  Pick-R.  Hayes  Hotel,  Columbus, 
Ohio. 

10 -  Canadian  Press  Fall  Meeting  of  the  Board,  Ottawa. 

11- 12 — Canadian  Daily  Newspaper  Publishers  Association  Board  Meeting, 
Ottawa. 

12- 14— PNPA  Classified  Clinic,  Sheraton-Pocono  Inn,  Stroudsburg,  Pa. 
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Editors’  Choice 


Editors  of  these 
newspapers  have 
chosen  the  Hendrix  5700 
Writing  and  Editing  Terminai 
for  use  in  their 
editorial  departments. 
Why?  Ask  them. 


Bellingham,  (Wash.),  Herald,  Circ.  24,348  •  Butler,  (Penn.),  Eagle,  Circ.  28,026  • 
Cadillac,  (Mich.),  Evening  News,  Circ.  8,711  •  Canon  City,  (Colo.),  Record,  Circ.  6,542 

•  Charlotte,  (N.C.),  News  Observer,  Circ.  244,676  •  Columbia,  (Mo.),  Missourian,  Circ. 
9,055  •  Dallas,  (Tex.),  Times  Herald,  Circ.  291,145  •  Detroit,  (Mich.),  News,  Circ. 
681,300  •  Fredericksburg,  (Va.),  Free  Lance-Star,  Circ.  21,000  •  Harrisonburg,  (Va.), 
Daily  News-Record,  Circ.  23,135  •  Hickory,  (N.C.),  Record,  Circ.  27,442  •  Janesville, 
(Wise.),  Gazette,  Circ.  27,521  •  Long  Beach,  (Calif.),  Independent  Press-Telegram, 
Circ.  157,813  •  Manhattan,  (Kans.),  Mercury,  Circ.  10,889  •  Manhattan,  (Kans.), 
Kansas  State  Collegian,  Circ.  14,000  •  Marion,  (Ind.),  Chronicle  Tribune,  Circ.  26,062 

•  Martins  Ferry-Bellaire,  (Ohio),  Times-Leader,  Circ.  22,370  •  Milford,  (Mass.),  Daily 
News,  Circ.  11,667  •  Norfolk,  (Va.),  Virginian-Pilot  &  Ledger  Star,  Circ.  235,482  • 
North  Platte,  (Nebr.),  Telegraph,  Circ.  15,145  •  Palnesville,  (Ohio),  Telegraph,  Circ. 
20,64  7  •  Paragould,  (Ark.),  Daily  Press,  Circ.  5,988  •  Richmond  (Va.),  Times  Dispatch 
&  News  Leader,  Circ.  258,766  •  Tampa,  (Fla.),  Tribune,  Circ.  192,225  • 


Hendrix  Bectronics  Incorporated 

645  Harvey  Road,  Manchester,  N.  H.  03103/603-669-9055 


Yom  Direct  Line 
to  the 
Insurance 

World 


When  you  need  facts  or  comment  ataout  auto, 
home,  life,  or  other  personal  lines  ot  insurance, 
pick  up  your  phone  and  call  us  collect 


Our  staff  of  former  newsmen  will  try  to  give  you 
the  information  right  away  It  we  don  t  know  the 
answers,  we  II  get  them  from  someone  who  does 
and  call  you  back  in  time  tor  your  deadline 

When  you  want  comment  from  the  world  s 
largest  auto  and  home  insurer,  we  II  arrange  tor 
you  to  talk  with  one  ot  our  top  executives 

It  you  need  tables,  charts,  or  other  written 
material  we  can  usually  get  it  to  you  within  minutes 
through  our  Telecopier*  hookup 

Hundreds  ot  news  writers  and  broadcasters 
have  called  us  for  help  on  insurance  stories 
Next  time  why  don  t  you'^ 

Call  collect  309/662-2521  or  309/662-2063 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza  E-2 
Bloomington.  Illinois  61701 

*  Telecopier  is  a  trademark  ot  XEROX  CORPORATION 


CATCH-lines 

By  Lenora  Williamson 

JUST  THE  RIGHT  READING  FOR  FOURTH  OF  JULY 
WEEK  was  a  recent  issue  of  the  Providence  Sunday  Journal 
magazine,  Rhode  Islander,  filled  with  articles  by  local  authori¬ 
ties  on  “Rhode  Island  on  the  Eve  of  the  Revolution” — all  il¬ 
lustrated  with  handsome  line  drawings  by  Alan  H.  Archam- 
bault.  One  was  the  history  of  the  HMS  Rose  by  John  F.  Millar, 
a  college  history  teacher  who  owns  the  present  replica  of  the 
frigate  which  arrived  in  Newport  back  in  1774.  The  piece 
brought  to  mind  the  most  atmospheric  cocktail  party  in  news¬ 
paper  convention  history. 

When  the  American  Association  of  Sunday  and  Feature  Edi¬ 
tors  met  in  Newport  a  couple  of  years  ago,  the  television  film 
of  “A  Man  Without  a  Country”  was  being  shot  on  the  Rose 
at  its  permanent  dock  across  from  the  hotel.  Editors  were  in¬ 
vited  to  meet  the  stars,  including  Cliff  Robertson  and  the  late 
Robert  Ryan.  As  the  cast,  in  costume  for  the  film,  joined  visi¬ 
tors  a  heavy  fog  began  to  roll  in,  swirling  around  the  ship  and 
the  dockside  party.  With  the  harbor  houses  of  the  colonial  era 
lining  the  street  and  a  group  of  actors  playing  the  ship’s  crew 
rowing  around  in  the  harbor,  who  could  have  asked  for  a  better 
setting  for  a  look  back  into  history. 

But  several  editors  had  thoughtful  expressions  as  they  studied 
the  scene  and  then  took  a  sip  of  champagne.  Invariably  they 
raised  the  glass,  looked  at  it,  and  then  went  quickly  back  to 
studying  the  horizon.  The  champagne  glasses  were  strictly 
1974:  plastic. 

*  *  « 

“BE  AROUND  HER  TWO  MINUTES,  and  there’s  an  ir- 
restible  urge  to  hit  her  in  the  mouth.”  Indianapolis  News  tele¬ 
vision  editor  Richard  K.  Shull  was  writing  from  Hollywood 
about  11-year-old  Jodie  Foster,  considerably  grown  up  since 
the  age  of  three  when  she  was  that  cute  kid  with  the  bare 
bottom  in  the  suntan  commercial.  Now  she’s  a  co-star  with 
Chris  Connelly  in  the  television  series  based  on  “Paper  Moon”, 
and  the  two  were  meeting  75  television  writers  from  across  the 
country.  Jodie  plays  the  sassy,  wise-beyond-her-years  kid.  Shull 
added  pointedly  that  whether  Jodie  is  now  living  the  character 
or  has  been  typecast  was  not  clear.  Obviously  the  editor’s  sym¬ 
pathies  were  with  the  32-year-old  Connelly. 

*  «  * 

WHICH  COLUMN  WOULD  HAL  BOYLE  like  to  have  re¬ 
printed  someday?  The  late  AP  newsman  had  dinner  with  fel¬ 
low  columnist  Norton  Mockridge  shortly  before  he  died  this 
past  Spring  and  Norton  posed  that  question.  Hal  musingly 
answered,  “The  one  about  the  skull  and  the  Duchess.”  It  began, 
“A  human  skull  rolled  out  on  the  table,  and  the  Duchess  cried, 
‘Take  your  hands  off  me!’”  Hal  wrote  that  a  dozen  years  ago 
after  another  newsman  told  him  for  the  thousandth  time — “The 
only  way  to  interest  readers  is  to  startle  them  at  the  start  .  .  . 
and  then  go  on  and  write  whatever  else  you  have  in  mind.”  So 
Hal  went  on  in  that  particular  column  to  answer  questions 
often  asked  of  him  such  as,  “What  is  the  greatest  problem  that 
could  face  a  columnist?”  Answer:  “Having  to  write  a  column 
with  a  broken  ‘I’  key.”  And  also,  “What  is  the  one  thing  a 
columnist  needs  most  to  become  successful?”  Answer:  “A  suc¬ 
cessful  employer  with  a  sense  of  humor  .  .  .” 

«  «  « 

THE  ADVICE  BUSINESS — Herman  Baum,  who  writes  a 
Q  and  A  syndicated  weekly  column,  “The  House  Doctor”,  for 
both  the  bumblers  and  the  pros  in  the  home  repair  arena,  got 
a  request,  “Please  give  me  instructions  for  replacing  a  built-in 
bathtub  in  my  home.”  Baum  told  it  like  it  is,  “This  is  one  of 
those  jobs  that  I  advise  not  to  attempt.” 

«  *  * 

WHEN  THE  SENATORS  WOULDN’T  TELL,  Louisiana 
Capitol  reporters  did.  After  senators  accused  newsmen  of 
fostering  a  lack  of  confidence  in  public  officials  and  subse¬ 
quently  voted  down  a  disclosure  bill,  some  16  reporters  cover¬ 
ing  the  legislature  voluntarily  filed  their  economic  interest 
statements  with  the  Secretary  of  State. 
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M63  million  Modern  World  Wonder 
Nears  Completion  in  New  Orleans 


The  world's  most  massive  enclosed  stadium  /  arena 
now  kIows  golden  in  futuristic  resemblance  to  a 
S'iuantic  space  ship  alongside  Xew  Orleans’  central 
business  district. 

The  LOUISIANA  SUPERDOMP:  stands  on  a 
s2-acre  site  amid  converging  major  arteries.  Its 
dome  curves  to  a  27-story  height  (2  73  feet)  as  it 
achieves  a  clear  span  of  680  feet  without  a  single 
vision-obstructing  po.st  or  supi)ort! 

The  famerl  .Astrodome  could  fit  within  it  with 
s|)ace  aplenty  to  spare. 

What  flexibility  it  has.  Within  its  vastness  three 
unob.structed  tiers  afford  perfect  viewing  for  all  and 
in  theatre-comfort  seats.  Whole  seating  sections  are 
.self  projielled  to  form  varied  configurations  for  dif¬ 
ferent  events,  from  football  to  ba.seball,  from  stage 
shows  to  conventions,  from  boxing  to  hockey  or  im¬ 
mense  trade  .show's.  As  an  auditorium  it  can  seat 
over  97,000. 

Ever\'  .seat  is  better  than  good  w'hen  you  consid¬ 
er  the  huge  six-sided  gondola,  suspended  from  the 
ceiling,  which  carries  6  television  screens,  each 
measuring  22  feet  by  26  feet,  to  bring  full-color 
close-ups  of  the  action,  instant  replays  and  slow  mo¬ 
tion  studies  too.  From  the  remotest  seat,  the  tele- 


\  ise(l  image  seen  api)ears  as  one  viewed  on  a  36” 
screen  within  your  home  at  ten  feet.  .\t  the  Super- 
dome  you're  really  there  —  part  of  it  all  —  yet  you 
need  never  miss  a  thing!  The  Superdome’s  .sound  is 
superb  too. 

Impre.s.sed?  Consider  that  its  32  e.scalators  and 
ten  elex  ators  make  movement  easy,  that  engineering 
has  made  it  one  of  the  w'orld’s  safest  buildings,  that 
its  garages  park  2. SO  busses  and  5,000  cars,  that 
there’s  outsifle  space  for  thousands  more.  Ov'er-street 
walkways  protect  |)edestrians.  Shops,  restaurants, 
cafeterias,  concessions  and  cocktail  lounges  are  all 
within  it.  What’s  more,  its  press  facilities  are  fabu¬ 
lous. 

The  LOUISIANA  SUPERDOME  is  unequalled 
for  conventions  and  trade  shows.  It  provides  all  re¬ 
quired  facilities,  has  52  meeting  rooms,  the  latest  in 
lighting  and  communications,  and  tremendous  ca¬ 
pacity  —  all  within  the  city  evervone  wants  to  visit 
again  and  again,  and  all  within  a  brief  stroll  from 
the  hotel  district  and  the  renowned  French  Quarter. 

Rei)orting  and  advertising  all  that  draws 
throngs  to  the  Superdome  will  be  The  Times-Pica- 
N  une  and  States-Item,  the  newspapers  that  can  make 
so  much  of  this  dazzling  Metro  New  Orleans  market 
yours. 


THE  TIMES-PICAYUNE  /  THE  STATES-ITEM 

Represented  by  NEWHOUSE  NEWSPAPERS 


Editor  &L  Publisher 

®THE  FOURTH  ESTATE 


Robert  U.  Brown 
Publisher  and  Editor 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Advertising  responsibility 

The  man  read  a  newspaper  advertisement  for  carpeting  at  bargain 
prices.  He  dialed  the  phone  number  and  a  salesman  called,  or  he 
went  to  the  store  to  make  a  purchase.  A  clever  salesman  talked  him 
out  of  the  cheaper  merchandise,  which  was  available,  and  he  bought 
a  much  more  expensive  brand  spending  more  money  than  he  had 
intended  to.  The  man  reflects,  considers  he  has  been  “had,”  gets  mad 
at  the  newspaper  that  carried  the  ad,  and  sues  the  paper  because 
he  has  been  the  victim  of  the  old  “bait  and  switch”  technique.  He 
thinks  the  advertising  medium  should  have  “protected”  him. 

This  is  going  on  more  and  more  in  one  form  or  another.  The  Fed¬ 
eral  Trade  Commission  now  believes  that  advertising  media  should 
investigate  all  advertising  to  protect  the  consumer.  How  can  a  con¬ 
sumer  be  protected  against  his  own  pride  and  gullibility?  Many  news¬ 
papers  do  police  their  advertising  content  for  truthfulness,  accuracy 
and  fairness.  More  and  more  are  doing  it.  Should  they  also  be  re¬ 
quired  to  test  advertised  products  for  safety,  check  on  sales  techniques 
and  the  honesty  of  advertisers  and  salesmen?  Some  people  think  they 
should. 

The  New  Jersey  State  Court  of  Appeals  has  just  ruled  that  maga¬ 
zines,  newspapers  and  other  publications  cannot  be  obligated  to  guar¬ 
antee  products  they  advertise.  Misrepresentation  is  one  thing.  But  how 
can  an  advertising  medium  guarantee  prudence,  common  sense,  and 
judgment  on  the  part  of  a  consumer  in  the  purchase  and  use  of  prod¬ 
ucts  which  are  manufactured,  advertised  and  sold  legitimately? 


Selecting  the  jury 

More  and  more  judges  are  barring  the  press  from  courtrooms  while 
the  jury  selection  is  taking  place.  The  latest  is  in  the  mass  murder 
trial  of  Elmer  Wayne  Henley,  Jr.,  w'hich  was  moved  to  San  Antonio 
on  a  change  of  venue  motion  by  defense  attorneys  because  of  publicity 
surrounding  the  case  which  allegedly  would  have  prevented  a  fair 
trial  in  Houston.  Fortunately,  this  judge  reversed  himself  under  pres¬ 
sure  from  media. 

Isn’t  jury  selection  part  of  the  fair  trial  process  traditionally  held 
in  open  court?  Why  should  any  part  of  an  open  trial  be  closed  to  the 
public?  The  reason  for  an  open  trial  is  to  provide  public  scrutiny 
in  order  to  insure  fairness.  The  jury  selection  is  an  integral  part  of 
that  system. 


Compulsory  reply  law 

Nine  justices  of  the  Supreme  Court  of  the  United  States  unanimously 
found  the  Florida  right-of-reply  statute  unconstitutional.  Previously, 
six  of  seven  justices  of  the  Florida  Supreme  Court  had  upheld  the 
constitutionality  of  the  law.  Did  this  “display  an  incredible  ignorance 
of  the  meaning  of  the  First  Amendment,”  as  the  Tampa  Tribune- 
stated,  or  did  the  justices  “react  personally  rather  than  judicially  to 
the  issue.-'”  In  either  case  it  emphasizes  the  need  for  a  greater  under¬ 
standing  of  the  First  Amendment  at  all  levels  of  our  society. 
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letters 


UNDERSTANDING  BUSINESS 

That  was  a  good  “Shop  Talk”  in  your 
June  8th  issue.  I,  too,  was  enormously  im¬ 
pressed  with  Tom  Adams’  ad  about  good- 
mouthing  American  business. 

A  comment,  if  I  may,  on  the  suggestion 
of  Alec  Benn  for  the  creation  of  a  war 
chest  of  $5  million  to  advertise  the  virtues 
of  business. 

When  business  pats  businesses’  back,  it 
loses  its  credibility  as  was  manifestly  evi¬ 
dent  in  the  panicky  ads  of  the  petroleum 
companies  during  the  gasoline  shortage. 
From  all  assessments  and  from  the  conclu¬ 
sions  made  by  major  polling  outfits,  the 
public  was  completely  unconvinced  and,  in¬ 
deed,  remains  to  this  day  blithely  unin¬ 
formed  of  the  true  facts  and  nature  of  that 
crisis. 

1  believe  now  as  I  did  back  when  I  was 
financial  editor  of  the  old  New  York  Herald 
Tribune  that  the  most  effective  job  can  be 
done  by  simply  telling  the  whole  truth  about 
the  economic  system  and  to  tell  it  primarily 
to  the  American  workingman.  If  the  80  mil¬ 
lion  Americans  who  are  gainfully  employed 
because  of  the  profit  system  can  be  brought 
to  understand  that  their  material  welfare 
depends  upon  the  function  of  the  competi¬ 
tive  enterprise  system,  then  their  regard 
for  American  business  will  certainly  im¬ 
prove. 

If,  in  addition,  they  can  be  made  to  un¬ 
derstand  that  of  all  the  corporate  income 
that  is  available  after  the  payment  of  all 
operating  costs  and  taxes,  they  receive  more 
than  90%,  surely  they  will  feel  better  about 
the  system. 

This  35-year  old,  non-profit,  tax-exempt, 
unendowed  research-educational  Founda¬ 
tion  has  been  producing  literature  and  ma¬ 
terials  aimed  at  that  goal — employee  en¬ 
lightenment — for  a  great  many  years. 

Donald  I.  Rogers 
(Rogers  is  president  of  The  American 
Economic  Foundation  in  New  York  Gty.) 
*  «  « 

INDIGNANT 

I  would  like  painfully  to  reply  to  editor 
Mitchell’s  letter  (E&P,  June  15)  from  the 
vantage  point  of  a  student  in  that  “cas¬ 
trated”  University. 

There  is  not  a  more  professional  team 
of  educators  in  American  universities  than 
those  at  the  University  of  Colorado.  Stu¬ 
dents  here,  like  elsewhere,  can  slide  by 
with  the  poorest  of  writing  habits  because 
modern  education  is  a  time-related  process 
where  attention  to  detail  has  fallen  victim 
to  en  masse  liberal  arts  education. 

But  newspapers  today  rarely  look  at  a 
journalist  without  a  baccalaureate  degree. 
Individual  for  individual,  American  univer¬ 
sities  are  turning  out  the  best  breed  of  re¬ 
porter  ever  seen. 

I  am  not  indignant  because  I  am  a  CU 
student.  I’m  indignant  because  once  again 
one  young  person  has  given  all  of  us  a 
black-eye. 

David  A.  Becker 

Denver,  Colorado 


WOMEN  IN  ADS 

E&P  recently  featured  an  article  titled 
“Portrayal  of  women  in  ads  defended  by 
top  ad  women”.  This  article  is,  in  fact,  an 
interview  with  some  defensive  women.  They 
seem  to  have  attempted  to  minimize  the  so¬ 
ciological  importance  and  impact  of  fem¬ 
inism  on  society  in  order  to  fend  off  criti¬ 
cism  by  feminists.  It  is  typical  of  those  who 
are  unknowledgeable  about  feminism  to  use 
the  frivolous  term  “women’s  libbers”,  and 
it  is  unfortunate  that  many  women  in  top 
positions  are  unsympathetic  to  the  concerns 
of  other  women. 

It  is  just  not  true,  as  stated  in  the  article, 
that  only  a  small  number  of  “liberationists” 
who  are  complaining  are  dissatisfied  with 
the  stereotyping  of  women  and  men  in  ad¬ 
vertising.  And  it  is  also  not  true  that  most 
feminists  insist  that  they  represent  the  views 
of  all  women.  We  are  realistic  enough  to 
realize  that  people  who  seek  to  alter  the 
status  quo  are  criticized  by  people  who 
don’t  even  understand  them.  However,  since 
feminists  seem  to  be  the  ones  who  are  mak¬ 
ing  their  views  known  to  advertisers,  it 
would  behoove  advertisers  to  listen — they 
might  learn  something. 

Since  it  is  acknowledged  by  the  advertis¬ 
ing  industry  that  young  marrieds  are  one 
of  the  most  important  target  groups  for  ad¬ 
vertising  these  days,  I  wonder  why  the  more 
egalitarian  lifestyle  of  this  group  is  not 
recognized.  Young  husbands  and  other  men 
are  doing  laundry,  cooking,  and  cleaning. 


Advertising  which  ignores  the  amount  of 
work  done  in  the  home  by  men  does  not 
present  an  accurate  picture  of  society. 

Jacqueline  DaCosta  stated  “I  see  no  sense 
in  ramming  liberation  down  their  throats.” 
Well,  I  and  countless  others  see  no  sense  in 
ramming  a  stereotyped  image  of  women 
down  our  throats!  Feminism  is  a  way  of 
life  that  is  eagerly  embraced  by  growing 
numbers  of  women  around  the  world  and  is 
so  appealing  that  it  is  not  necessary  to  try 
to  “ram  it  down  anyone’s  throat”.  If  the 
advertisers  would  have  us  swallow  anything, 
I  would  prefer  honey  (the  options  offered 
by  feminism)  to  vinegar  (the  narrow  role 
for  women  which  is  promoted  by  advertis¬ 
ers)  . 

The  main  problem  is  probably  that  ad¬ 
vertisers  are  concerned  with  profit,  feminists 
are  concerned  with  social  betterment,  and 
the  other  consumers  left  in  the  middle  just 
want  to  be  able  to  make  an  educated  deci¬ 
sion  when  buying  a  product.  Wouldn’t  a 
better  approach  to  advertising  acknowledge 
the  media’s  responsibility  to  society  while 
still  accomplishing  its  main  objective  of 
profit?  It  is  absurd  to  accept  the  excuse 
that  profit  can  be  made  only  by  capitalizing 
on  the  economic  exploitation  of  women.  Peo¬ 
ple  will  respond  to  creative  humanist  adver¬ 
tising.  Are  the  people  in  this  industry  not 
creative  and  responsible  enough  to  meet 
this  challenge? 

Leslie  Symon 

Bedford  Hills,  N.Y. 
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Port  Chester  Item  staff 
responds  to  disco  fire 

By  Carla  Marie  Rupp 


Adrenalins  were  flowing  and  reporters 
and  editors  instinctively  did  what  they 
had  to  do  when  they  heard  about  the 
discotheque  fire  disaster  in  Port  Chester, 
N.Y.  in  which  24  young  persons  were 
killed  and  27  injured  this  past  week  in 
what  was  like  an  H-bomb  dropping  in  this 
suburban  Westchester  County  village. 

Setting  The  Daily  Item  crew  in  motion 
was  city  editor  Ron  Potafio,  28,  who  put  in 
about  25  hours  straight,  from  the  time 
general  manager  Bill  Bassett  phoned  him 
a  little  before  1:30  a.m.  Sunday  (June  30) 
to  give  him  the  news  until  all  the  stories 
were  locked  in  for  Monday’s  edition.  The 
item  does  not  publish  a  Sunday  edition. 

Bassett  had  gotten  a  call  about  1:25 
a.m.  from  Steve  Warzoha,  truck  dispatch¬ 
er  in  circulation  at  the  Westchester- 
Rockland  County  Bureau  in  Harrison. 
Warzoha  responded  to  a  fire  call  about 
1:15  a.m.  in  his  other  role  as  a  member  of 
the  Greenwich,  Conn.,  Auxilliary  Police 
unit.  After  he  got  to  the  scene,  he  told 
Bassett  about  the  fire  at  Gulliver’s;  that 
ambulances  were  standing  by  and  that 
there  appeared  to  be  people  trapped  in¬ 
side. 

Potafio  knew  he  had  to  start  rounding 
up  his  reporters.  He  first  called  Kathleen 
Teichgraeber,  23,  a  Rye  city  reporter  who 
lives  in  Greenwich  three  miles  from  the 
scene,  and  told  her  to  get  over  there.  Then 
he  sent  Brian  Moss,  who  lives  in  Armonk, 
ten  miles  away,  to  Greenwich  Hospital 
because  Greenwich  is  his  regular  beat. 
Wasting  no  time,  Potafio  got  hold  of  wom¬ 
en’s  editor  Sydney  Stanton  and  sent  her  to 
United  Hospital.  He  rousted  county  photo 
bureau  chief  Dante  Raffaeli,  who  sent 
photographer  Paul  Byrne  to  the  scene, 
plus  Howie  Swetz  and  Kathleen  Condon. 
And  sketches  were  made  by  the  bureau 
staff  artist  Frank  Becerra. 

Living  in  Hartsdale,  ten  miles  away, 
Potafio  says  he  drove  as  fast  as  his  car 
could  take  him  to  the  fire  scene,  getting 
there  about  1:45  a.m.  and  finding 
Teichgraeber  already  there. 

Praise  for  city  editor 

“Most  of  the  credit  goes  to  Ron,”  she 
says.  “He  told  us  all  where  to  go;  what  to 
do,  so  there  wouldn’t  be  much  duplication. 
Even  though  I  got  the  byline  on  the  lead 
page  one  story,  I  got  info  from  everyone 
else.”  She  said  knowing  all  the  cops  and 
firemen  helped,  but  that  “after  watching 
the  bodies  come  out  I  got  a  little  numbed 
and  sickened.  But  I  had  a  story  to  do.” 

The  two  talked  to  as  many  people  in  the 
crowd  as  they  could,  picking  up  bits  and 
pieces.  Then  Potafio  wrent  to  United  to 
check  on  Syd  Stanton  when  the  body  count 
was  up  to  ten.  Around  4  a.m.  he  called 


Bassett  to  tell  him  the  situation  and  Bas¬ 
sett  notified  the  county  bureau  so  they 
could  get  into  the  act  at  daybreak. 

At  5  a.m.,  Potafio  called  Barry 

Rothfeld,  24,  Daily  Item  reporter  who 
lives  in  Queens,  N.Y.,  who  says  he  didn’t 
even  get  to  bed  until  3:30  a.m.  By  6  a.m. 
he  was  at  the  scene.  “A  w'eek  before  I  was 
present  when  a  body  that  had  been  there 
for  a  year  was  fished  out  of  a  reservoir  in 
Harrison  and  I  thought  that  was  a  pretty 
big  thing.  That  was  disgusting,  but  I  was 
really  shocked  when  I  heard  about  this 
fire  because  we  reporters  ate  lunch  at 
Gullivers  once  in  a  while,  so  we  knew  the 
place.  Not  long  ago  there  was  a  going- 
away  luncheon  for  an  advertising  person 
on  that  dance  floor.  You  couldn’t  go  to 
Gulliver’s  too  often  because  we  usually 
have  to  just  grab  a  quick  bite,”  related 
Rothfeld,  who  has  been  at  the  paper  a 
little  over  a  year. 

Then  Potafio  contacted  reporter  Bruce 
Posner,  22,  and  sent  him  to  Grasslands 
Hospital,  where  the  dead  bodies  were  sent 
for  identification  and  four  dentists  stood 
by  to  check  teeth.  “It’s  the  first  big  story 
I’ve  ever  been  on,”  said  Posner,  a  new 
staff  member  who  also  worked  on  the  in¬ 
vestigative  end  trying  to  get  building 
plans,  finding  there  were  six  exits  out. 
“It’s  amazingly  complex,  trying  to  get 
people  to  talk.” 

Later  in  the  morning  Potafio  called 
news  editor  Helen  Spiro  and  sent  her  to 
United.  She  contacted  Pat  Goldsmith,  a 
part-time  women’s  editorial  assistant,  who 
went  to  Greenwhich  Hospital.  “It  was  a 
general,  all-out  effort.  A  great  one,  too,” 
said  Spiro,  who  did  a  piece  on  clergymen 
offering  comfort.  She  is  in  charge  of  lay¬ 
ing  out  the  national  news  in  the  paper. 
Mrs.  Martin  Luther  King’s  murder  was 
put  on  an  inside  page  in  the  second  sec¬ 
tion.  Another  nearby  Gannett  paper.  The 
Standard-Star  in  New  Rochelle,  N.Y.,  put 
a  local  reaction  to  Mrs.  King’s  death  on 
page  one,  while  the  other  stories  were  on 
the  fire — including  an  eyewitness  account 
by  Teichgraeber  and  Moss  in  which  a  sur¬ 
vivor  describes,  “The  whole  thing  was 
crazy.  It  was  like  hell.  Everyone  started 
running.  You  couldn’t  help  it.  As  soon  as  I 
felt  the  door,  I  said  ‘thank  God.’  .  .  .” 

Bureau  assigns  reporters 

The  Westchester  Rockland  bureau  start¬ 
ed  sending  out  about  ten  extra  reporters 
for  relief  after  Potafio  talked  with  Bob 
Merris,  editor  of  the  Reporter  Dispatch, 
serving  White  Plains,  and  Walter  H.  An¬ 
derson,  editor  and  general  manager  of  the 
Standard-Star,  to  coordinate  stories  for 
use  in  all  nine  of  the  group’s  newspapers 
and  to  send  to  Gannett  papers. 


The  Daily  Item 


21  die  in  blaze  at  Gulliver’s; 
D.A.  launches  full-scale  probe 


Parents  keep  United  phones  ringing 


Six  victims  of  fire  identified 


The  bureau  sent  Barry  Hoffman,  who 
runs  the  Reporter-Dispatch’s  northern 
Westchester  bureau,  to  the  Port  Chester 
Item  to  help  with  editing  and  act  as  a 
liaison  Sunday.  None  of  the  Westchester- 
Rockland  papers  publish  a  Sunday  edi¬ 
tion. 

“We  worked  all  day  Sunday,  with  peo¬ 
ple  grabbing  short  naps  w’hen  they  could,” 
said  Patafio.  Most  of  the  reporters  were 
out  by  10:30  p.m.,  but  Patafio  wound  up 
around  2  a.m.,  “pretty  much  exhausted,” 
slept  three  hours  at  his  parents’  home  in 
Port  Chester  because  he  “wanted  to  be 
close  to  the  scene  in  case  anything  new 
happened.”  He  came  back  into  The  Daily 
Item  at  6  a.m.  and  Kathleen  Teichgraeber 
was  in  Monday  at  6:30  a.m.  to  update  the 
main  story. 

“This  was  the  biggest  thing  around 
here  since  a  jewelry  store  robbery  with  a 
police  shootout  and  the  robber  getting 
killed,”  said  Potafio.  “And  I  can  recall  a 
couple  of  bank  robberies,  but  nothing  close 
to  the  scope  of  this  thing.  Everyone  react¬ 
ed  beautifully.  Professionally  speaking, 
they  were  outstanding.  They  were  still 
working  when  other  people  would  have 
been  flat  on  their  backs.” 

Patafio  worked  summers  at  the  Daily 
Item.  After  he  got  his  bachelor’s  and  mas¬ 
ter’s  degrees  from  Northwestern  Univer¬ 
sity  in  journalism  in  1968,  he  started  in 
June  at  the  paper,  but  was  drafted  in 
October  and  spent  two  years  in  public 
information  at  Fort  Bragg,  N.C.  He  re¬ 
joined  the  paper  in  December  1970  as  a 
reporter  and  worked  until  May  1972  when 
he  took  off  for  10  months  in  Europe.  He 
came  back  to  the  Item  in  February  1973 
as  a  reporter  and  was  promoted  to  city 
{Continued  on  page  10) 
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Federal  judge  orders 
mayor  to  admit  reporters 

Federal  Judge  Edmund  Port  signed 
(July  1)  a  court  order  directing  Mayor 
Edward  A.  Hanna  to  permit  Utica  news¬ 
paper  employes  to  attend  his  public  news 
conferences  on  the  same  basis  as  do  re¬ 
porters  for  other  news  mediums. 

The  order  incorporated  a  stipulation 
signed  by  Hanna,  Utica  newspapers’  ex¬ 
ecutive  editor  Gilbert  P.  Smith  and  re¬ 
porters  Denney  Clements  and  William 
Monopoli.  The  stipulation  was  signed  by 
Hanna  after  Robert  A.  Bankert,  la^vyer 
for  the  newspapers  made  a  motion  to 
change  the  title  of  the  action  from  Ed¬ 
ward  A.  Hanna  to  Edward  A.  Hanna, 
Mayor  of  the  City  of  Utica,  New  York. 

The  Utica  newspapers  sought  a  Federal 
Court  injunction  stopping  Hanna  from 
barring  newspaper  reporters  from  his 
news  conferences.  The  court  order  and 
stipulation  also  permits  the  newspaper  re¬ 
porters  to  “secure  information  pertaining 
to  the  business  of  the  City  of  Utica,  New 
York,  from  department  heads,  officials 
and  employes”  of  the  city. 

The  third  point  in  the  order  will  permit 
newspaper  photographers  to  photograph 
the  news  conferences  “to  the  same  extent 
permitted  other  news  media  photogra¬ 
phers.” 

Hanna  also  had  issued  orders  to  depart¬ 
ment  heads  not  to  talk  to  reporters  from 
the  local  newspapers.  The  mayor  had  re¬ 
fused  to  allow  a  newspaper  photographer 
to  take  his  picture  at  a  news  conference. 

The  newspapers  discontinued  the  suit 
for  the  injunction  after  the  stipulation 
was  signed. 

On  June  1,  Hanna  barred  Utica  news¬ 
paper  reporters  from  his  news  confer¬ 
ences,  and  had  ordered  department  heads 
not  to  talk  to  reporters.  He  also  refused  to 
allow  a  newspaper  photographer  to  take 
his  picture  at  a  conference.  The  orders 
were  soon  rescinded,  and  Hanna  resumed 
normal  relationships  with  the  newspaper. 

• 

Parade  boosts  earnings 
of  Booth  Newspapers 

Booth  Newspapers  Inc.  forecasts  15% 
increase  in  earning  per  share  for  1974. 

James  E.  Sauter,  president  and  chief 
operating  officer  of  Booth,  told  institution¬ 
al  investors  in  N.Y.  June  26  that  based  on 
the  1974  profit  plan  and  results  to  date, 
full  year  1974  earnings  are  expected  to  be 
$2.55  to  $2.69  per  share.  For  the  year 
ended  December  31,  the  company  earned 
$11  million  or  $2.26  per  share  on  revenues 
of  $136.7  million. 

Sauter  cited  strong  ad  volume  at  Par¬ 
ade  as  a  key  factor  contributing  to  the 
strong  1974  performance.  The  Sunday 
supplement,  which  distributes  in  108  pa¬ 
pers,  reported  ad  pages  for  the  first  six 
months  has  reached  an  all  time  high  of 
450  pages — a  62  page  gain  over  1973.  Ad 
revenue  for  the  period  was  $41  million — 
a  26.7%  gain. 
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Disco  fire 

(Continued  from  page  9) 


editor  last  November. 

At  9  p.m.  Sunday  night  Randy  Howell, 
editor  of  the  Daily  Item,  called  Potafio 
and  Bassett  from  a  Chicago  suburb  where 
he  was  visiting  his  sister.  “He  didn’t 
sound  as  disappointed  as  I’m  sure  he  was 
that  he  missed  this  big  story.  I  gave  him  a 
rundown  on  what  we  were  doing  and  he 
was  pleased,”  said  Potafio. 

Howell,  ironically  heard  the  news  while 
driving  through  Wisconsin,  leaving  just 
the  previous  day  to  go  on  vacation,  with 
South  Dakota  as  his  ultimate  destination. 

A  total  package  for  the  Weschester 
Rockland  Newspapers  was  created  at  One 
Gannett  Drive  in  Harrison,  with  four 
pages  put  together  for  all  of  the  six  of 
the  nine  newspapers  printed  there. 

Team  effort 

Joseph  Ungaro,  managing  editor  of 
Westchester  Rockland  Newspapers  came 
into  the  plant  early  Sunday  afternoon  and 
he  w'orked  all  night  until  9  a.m.  Monday 
morning  with  the  crew  to  get  the  package 
together.  The  Mount  Vernon,  Yonkers  and 
Rockland  newspapers  used  most  of  the 
package,  while  the  pages  ran  on  the  sec¬ 
ond  through  fifth  pages  of  the  other  pa¬ 
pers.  “It  w'as  a  heck  of  a  team  effort,” 
said  Ungaro,  who  estimated  35  news  peo¬ 
ple  worked  on  the  story,  including  Milton 
Hoffman  WRN  political  writer.  Bob  Mor¬ 
ris  and  Walter  Anderson. 

Merris  recalled  the  last  disaster  in 
Westchester  history  was  20  people  from 
the  Bronx  killed  in  a  bus  accident  in 
Ossining,  w'here  the  Citizen-Register  is 
produced,  in  1934.  A  plane  crash  in 
Salem,  N.Y.  in  1965  left  four  dead.  A  fire 
in  Yonkers  in  1965  resulted  in  12  deaths. 

Stories  fill  four  pages 

In  the  four  pages,  there  were  at  least 
17  stories,  13  pictures  and  two  sketches. 
Elaine  Bissell,  a  reporter  sent  out  by  the 
county  bureau  did  a  piece  on  the  series  of 
events  after  “someone  smelled  smoke  at 
Gulliver’s.”  Barry  Rothfeld  described  the 
popular  night-spot.  J.  Franklin  Jones,  a 
county  reporter,  told  about  the  hospital 
scene;  Sydney  Stanton,  the  parents’  sus¬ 
pense. 

Neil  S.  Martin,  who  was  on  the  phone 
all  night  and  day  Sunday  at  the  county 
plant  contacting  persons  on  the  phone, 
wrote  about  the  D.A.’s  probe  into  the 
cause  of  the  fire.  Front  pages  of  the  vari¬ 
ous  papers  were  slightly  different,  but  all 
with  the  same  thorough  coverage. 

The  Daily  Item  also  devoted  the  first 
page  of  the  second  section  to  fire  tragedy 
stories,  with  staff  writer  George  Uhlman 
doing  a  wrapup  of  what  the  town  is  like. 

This  was  the  biggest  team-package 
effort  since  a  similar  package  was  put 
together  when  a  train  crash  occurred  in 
Mount  Vernon.  The  bureau  also  did  a 
package  after  a  hijacking  near  Rye  at  the 
Westchester  County  airport  several  years 
ago. 

Bill  Bassett  wrote  an  editorial  for  the 
June  30  edition  in  which  he  wanted  to 
know,  “How  could  it  have  happened?  How 
is  it  that  not  one  of  those  who  had  any 


part  in  building,  operating,  regulating,  in¬ 
specting  Gulliver’s  could  spot  the  fatal 
flaw  which  led  to  the  disaster — if  it  was 
the  accident  it  appears  to  be  .  •  .  There 
may  develop  explanations  and  alibis  out  of 
the  investigations.  But  there  are  no  ex¬ 
cuses.  Everybody  in  Port  Chester  official¬ 
dom  will  have  to  live  with  that  .  .  .” 

A  press  conference  w’as  held  Monday, 
where  the  mayor  and  officials  tried  to 
make  it  clear  there  were  no  violations.  A 
source  at  the  newspaper  said  the  mayor 
called  to  protest  the  editorial,  that  it  ap¬ 
peared  to  place  blame  on  the  city.  And  the 
lid  on  news  sources  has  really  clamped 
down,  a  reporter  said.  Employees  don’t 
even  w’ant  to  talk. 

On  second-day  coverage,  Ungaro  said  at 
least  four  stories  went  out.  One  reporter 
said  he  felt  the  coverage  was  not  quite  as 
organized  as  the  original  effort. 

But  for  everyone,  it  was  quite  an  ex¬ 
perience.  And  many  of  them  are  still 
finding  it  hard  to  get  to  sleep  at  night. 
Sydney  Stanton,  for  instance,  has  had  to 
resort  to  sleeping  pills.  “It  was  really  a 
gruelling  thing.  It  was  very,  very  diffi¬ 
cult.  There  was  a  lot  of  poignant  scenes  in 
the  hospital,  seeing  the  DOA’s.  I’m  still 
tired  . . .  We  all  are.” 


A  complaint  brought  against  the  Asso¬ 
ciated  Press  by  Carter  Kirk,  president  of 
Select  Western  Lands  Inc.  was  dismissed 
last  week  by  the  National  News  Council. 

The  complaint  contended  that  an  AP 
article  by  Peter  Arnett  about  land  sales  in 
the  Southwest  was  inaccurate  as  to  state¬ 
ments  of  certain  individuals  who  pur¬ 
chased  land  from  Kirk’s  company.  Kirk 
alleged  that  Arnett  never  interviewed 
those  particular  landowners. 

The  Council  found  that  there  is  clear 
evidence  that  someone  from  AP  visited 
the  individuals  and  that  there  were  no 
material  differences  between  the  affadavit 
from  the  individuals  supplied  by  Kirk  and 
the  account  given  in  the  AP  story. 

The  Council  also  dismissed  three  sepa¬ 
rate  complaints  brought  against  CBS 
News,  one  for  a  documentary  report  and 
two  for  items  aired  on  the  CBS  nightly 
news  with  Walter  Cronkite.  A  fourth  com¬ 
plaint  charging  CBS  with  failure  to  ade¬ 
quately  portray  the  views  of  anti-gun  con¬ 
trol  groups  and  individuals,  was  also  dis¬ 
missed. 

Another  complaint  w’as  lodged  against 
CBS  News  for  presentation  of  a  documen¬ 
tary,  “The  Mysterious  Alert,”  aired  on 
January  17,  1974,  and  concerned  with  the 
worldwide  alert  called  by  President  Nixon 
last  fall  during  a  Middle-East  crisis.  The 
complaint,  brought  by  two  University  of 
Chicago  graduate  students,  Roger  Pilon 
and  Juliana  Geran,  charged  CBS  with 
“advocacy  journalism”  in  questioning  why 
the  alert  was  called  and  said  that  corre¬ 
spondent  Dan  Rather  “was  contributing  to 
an  already  existing  credibility  gap”  by 
asking  why  it  was  called  after  presenting 
the  facts  in  the  documentary. 

The  Council  found  the  program  to  be 
“legitimate  journalistic  inquiry  on  a  sub¬ 
ject  of  continuing  public  interest  and  con¬ 
troversy.” 


News  Council  dismisses 
charges  against  AP,  CBS 
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I  Mims  Thomason,  UPI,  retires  | 

I  Grigsby  to  managing  editor  | 


Mims  Thomason,  chairman  of  the  board 
of  United  Press  International,  retired  this 
week  after  a  distinguished  career  of  40 
years  with  the  world-wide  news  service. 

Thomason,  63,  was  elected  board  chair¬ 
man  in  1972  following  a  ten-year  term  as 
UPI  president. 

The  UPI  announcement  said  Thomason 
will  continue  to  maintain  a  close  associa¬ 
tion  with  UPI  and  that  he  plans  to  under¬ 
take  independent  consultant  assignments 
in  the  newspaper  and  communications 
fields. 

Thomason  joined  the  then  United  Press 
in  1934  as  manager  of  the  Raleigh,  N.C., 
bureau.  Later,  he  was  assigned  to  the 
Chicago  and  Detroit  bureaus.  In  1943,  he 
was  appointed  Central  Division  manager 
in  Chicago  with  responsibility  for  United 
Press  news  and  business  operations 
throughout  the  Midwest. 

On  January  1,  1952,  when  United  Press 
absorbed  Acme  Newspictures,  Thomason 
was  elected  vicepresident  and  general 
manager  of  United  Press  Newspictures 
with  headquarters  in  New  York.  He  con¬ 
tinued  in  that  capacity  until  1955,  when 
he  was  appointed  general  business  manag¬ 
er  of  United  Press  and  elected  to  the 
board  of  directors. 

The  newspictures  division,  under  Thom¬ 
ason’s  direction,  doubled  its  number  of 
subscribers  and  the  Telephoto  network  has 
extended  to  scores  of  cities  throughout  the 
United  States. 

Thomason  was  also  responsible  for  de¬ 
veloping  United  Press  radiophoto  service 
on  a  regularly  scheduled  basis  to  South 
America,  Puerto  Rico,  Central  America, 
Australia,  Europe,  the  Philippines, 
Hawaii  and  Japan.  He  introduced  Unifax, 
the  first  completely  automatic  facsimile 
system  compatible  with  a  regular  Tele¬ 
photo  network. 

Thomason  was  elected  first  vicepres¬ 
ident  of  United  Press  International  in 
1958,  president  in  1962,  and  chairman  of 
the  board  on  April  28, 1972. 

Born  in  Lynchburg,  Va.,  and  a  graduate 
of  the  University  of  Tennessee,  Thomason 
began  his  news  career  while  still  a  stu¬ 
dent — working  as  a  reporter  for  the 
Knoxville  Sentinel  and  later  the  Knoxville 
Journal. 

After  graduation,  he  was  the  legislative 
and  statehouse  correspondent  for  the 
Knoxville  Journal  and  later  was  named 
city  editor  of  that  newspaper.  Subsequent¬ 
ly,  he  was  with  the  Detroit  Times,  and 
was  managing  editor  of  the  Suffolk  (Va.) 
News-Herald. 

Appointment  of  Jeff  Grigsby  as  manag¬ 
ing  editor  for  news  for  United  Press  In¬ 
ternational  was  announced  July  3. 

UPI  editor-in-chief  H.  L.  Stevenson 
said  Grigsby,  43,  would  assume  responsi¬ 
bility  for  spot  news  coverage  for  both 
afternoon  and  morning  newspapers.  He 
has  served  for  the  past  two  years  as  night 
managing  editor. 

The  appointment  completes  a  basic  re¬ 
alignment  of  top  level  editorial  responsi¬ 
bilities  for  UPI.  Bill  Middlebrooks, 
formerly  day  managing  editor,  has  been 


Mims  Thomason 


named  managing  editor  for  enterprise, 
overseeing  enterprise  and  newsfeature 
production. 

Grigsby,  a  native  of  Denver  and  grad¬ 
uate  of  the  University  of  Colorado,  joined 
UPI  in  his  hometown  in  1958  after  work¬ 
ing  for  the  Sterling  (Colo.)  Journal  Ad¬ 
vocate  and  the  Lewiston  (Ida.)  Morning 
Tribune. 

He  served  subsequently  as  Cheyenne, 
Wyo.,  bureau  manager,  Denver  bureau 
manager,  regional  executive  for  Colorado 
and  Wyoming,  Southwest  Division  news 
editor  in  Dallas  and  San  Francisco  bureau 
manager  before  transferring  to  New  York 
in  1972. 

• 

FCC  denies  reporter 
access  to  minutes 

The  Federal  Communications  Commis¬ 
sion  has  denied  the  request  of  Stephen 
Aug,  a  Washington  Star-News  reporter, 
to  inspect  the  minutes  of  the  American 
Telegraph  &  Telephone  Company’s  execu¬ 
tive  policy  committee.  The  minutes  were 
furnished  the  FCC’  trial  staff  for  record 
purposes  in  a  rate-making  proceeding. 

The  disclosure  was  opposed  by  the  Bell 
System  which  said  that  the  minutes  sum¬ 
marize  highly  privileged  and  confidential 
discussions. 

Aug  sought  the  minutes  because  of  his 
interest  in  the  Bell  System’s  decision¬ 
making  process  concerning  such  matters 
as  when  to  change  its  rates,  when  to  enter 
the  financial  market  and  other  company 
procedures.  He  claimed  right  of  access 
under  the  Freedom  of  Information  Act. 

The  FCC  said  that  the  information 
sought  is  specifically  protected  from  man¬ 
datory  disclosure  under  exemption  7  of 


the  FOA. 
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Publishers  are 
ruled  free  of 
ad  liability 

A  ruling  which  frees  publishers  of 
newspapers,  magazines  and  other  publica¬ 
tions  from  liability  for  products  adver¬ 
tised  in  their  pages  was  upheld  this  week 
by  a  New  Jersey  State  Court  of  Appeals 
in  Trenton,  New  Jersey. 

In  making  the  decision  in  favor  of  Pop¬ 
ular  Mechanics,  a  special  interest  maga¬ 
zine  published  by  the  Hearst  Corp.,  the 
state’s  second  highest  court  wrote  that, 
“To  impose  the  suggested  broad  legal  duty 
upon  publishers  .  .  .  would  not  only  be 
impractical  and  unrealistic,  but  would 
have  a  staggering  adverse  effect  on  the 
commercial  world  and  our  economic  sys¬ 
tem.” 

The  suit  stems  from  an  appeal  by  John 
and  Larry  Yuhas,  who  were  injured  in 
1968  while  watching  another  person  set 
off  fireworks  at  his  home  in  Hopewell 
Township,  N.J.  The  parents  of  the  two 
sued  the  Hearst  Corp.  but  lost  the  deci¬ 
sion  in  the  trial  division  of  State  Superior 
Court  which  granted  a  summary  judg¬ 
ment  in  favor  of  the  publishers. 

On  appeal  in  the  higher  New  Jersey 
court,  the  parents  argued  that  publishers 
had  a  duty  to  the  reading  public  to  inves¬ 
tigate  and  test  inherently  dangerous  prod¬ 
ucts  that  they  advertise. 

The  ruling,  although  isolated,  may  help 
to  relieve  growing  pressure — much  of  it 
mounted  by  the  Federal  Trade  Conunis- 
sion — to  assume  more  responsibility  for 
the  products  advertised.  Recently,  mem¬ 
bers  of  the  FTC  have  suggested  newspa¬ 
pers  and  other  publications  develop  test 
laboratories  and  kitchens  to  insure  safety 
of  products  as  well  as  validity  of  ad 
claims. 

• 

Detroit  News — 15^ 

Prices  of  daily  issues  of  the  Detroit 
News  were  increased  July  1  to  15^  in  the 
metropolitan  area.  Home  delivery  sub¬ 
scribers  will  pay  80^  a  week  for  Monday 
through  Saturday,  $1.20  per  week  Monday 
through  Sunday.  Rates  outside  a  6-county 
area  are  90^,  Monday  through  Saturday, 
and  $1.30  Monday  through  Sunday. 


Cuneo  Press  retained 

Cuneo  Press  of  Chicago  has  been  select¬ 
ed  by  the  Detroit  News  to  print  its  Sun¬ 
day  magazine  supplement  after  Safran 
Printing  Co.,  Detroit  notified  the  News  it 
was  closing  its  Detroit  Gravure  division. 
(E&P,  June  22). 

• 

Old  weekly  sold 

The  Greenbrier  (W.  Va.)  Independent 
in  Lewisburg  changed  hands  July  1.  The 
new  operators  of  the  107-year-old  weekly 
are  Greenbrier  Daily  Newspapers  Inc., 
which  also  operate  the  West  Virginia  Dai¬ 
ly  News  in  Lewisburg. 
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Young  Columbus  promo  boosts 
circulation^  status  of  carriers 


By  Carla  Marie  Rupp 

Want  to  boost  circulation?  Get  everyone 
all  fired  up?  Make  use  of  promotion,  sales 
and  editorial  department  in  a  combined 
effort?  Attract  “cream  of  the  crop” 
newsboys  and  newsgirls? 

Send  all  the  best  news  carriers  to  Eu¬ 
rope! 

Why  not?  Parade  Publications  does  it 
every  year;  this  year  sending  135  young¬ 
sters  to  Spain  and  Portugal.  More  impor¬ 
tant,  some  circulation  managers  said, 
newspapers  that  Parade  appears  in  are 
selling  more  copies  because  of  it. 

Sidney  Mench,  circulation  manager, 
Chicago  Sun  Times,  said  it’s  a  “real  bell¬ 
ringer,”  that  they  were  able  to  write 
5,793  six  months,  daily  and  Sunday  sub¬ 
scriptions  because  of  the  stimulant  of  the 
trip. 

Gannett  officials  in  Rochester,  N.Y., 
praised  the  San  Bernardino  (Calif.)  Sun- 
Telegram  circulation  department  for  its 
six-week  “Young  Columbus”  contest  (in 
which  the  trip  winner  is  picked)  for 
boosting  subscriptions  by  4,000.  And  The 
Press,  Newport  News,  Va.,  had  3,849  new 
daily  starts  and  2,682  new  Sunday  starts 
because  of  the  Young  Columbus  trip,  ac¬ 
cording  to  circulation  director  George  E. 
Lucas. 

Don  White,  circulation  director  of 
The  Ledger-Enquirer,  Columbus,  Ga., 
calls  it  “a  real  circulation  builder.”  Bob 
J.  Hively,  circulation  director  of  the  Rock¬ 
ford  (Ill.)  Morning  Star  and  Register-Re¬ 
public,  said  the  carrier  contest  and  Parade 
trip  “helped  us  increase  our  Sunday  cir¬ 
culation  by  approximately  1600  copies.” 

Ezra  L.  Dolan,  vicepresident-public  re¬ 
lations  director  of  Parade,  has  received 
dozens  of  letters  since  the  .\pril  trip. 
George  G.  Bent,  Jr.,  circulation  director  of 
The  Roanoke  (Va.)  Times,  wrote  it 
proved  to  be  a  “healthy  shot  in  the  arm” 
with  an  overall  increase  of  about  2,000. 

Carrier  tool 

Harry  E.  Coggins,  The  Greenville 
(S.C.)  Ncjc.s-Piedmont  Company,  wrote 
Dolan  that  he  used  the  Parade  package 
not  strictly  as  a  circulation  promotion,  but 
more  as  a  “public  relations/carrier  rela¬ 
tions  tool.”  Its  value,  he  said,  is  in  retain¬ 
ing  present  carriers  or  attracting  new 
ones.  “We  use  the  fact  that  carriers  have 
the  opportunity  to  win  an  overseas  trip 
annually  as  one  of  our  major  selling 
points.” 

Robert  L.  Marcillo,  Portland  (Maine) 
Press  Herald  &  Evening  Express,  said  the 
Parade  promotion  trip  “serves  as  a  great 
tool  in  the  motivation  of  our  little  mer¬ 
chants.”  D.  J.  Kelly,  San  Jose  (Calif.) 
Mercury-Neus,  said  it’s  a  “great  asset  in 
keeping  carriers  on  the  routes  particular¬ 
ly  during  the  three  months  the  promotion 
is  going  on.” 

Pre-lrip  pr 

Long  before  the  Young  Columbuses  take 
off.  Parade’s  public  relations  machine  in 
New  York  is  in  high  gear,  cranking  out 


PARADE  TRIP — Sara  Ann  Johnson,  Rocky  Moun¬ 
tain  News,  Cindy  Hall,  Albany  Times-Union, 
and  Mary  Schwartz,  Buffalo  Courier  Express, 
are  among  carrier  girls  trying  their  hand  at 
bartering  for  souvenirs  at  the  Flea  Market  in 
Madrid. 

news  releases,  photographs,  tv  and  radio 
material  and  information  on  the  places 
the  youths  will  visit.  Dolan  nurtures  an 
ad  layout  campaign  and  spends  practically 
the  whole  year  working  on  each  trip.  He 
even  makes  a  “run-through”  of  the  Euro¬ 
pean  trip  in  November  each  year. 

Since  1958,  Parade  has  sponsored  these 
carefully-planned  12-day  trips.  Red  Mot¬ 
ley  originated  the  idea  to  help  newspapers 
— now  108 — distributing  the  Sunday  sup¬ 
plement  boost  the  enthusiasm  of  their  news 
carriers  and  combat  rapid  turnover.  “The 
whole  package  is  an  opportunity  to  publi¬ 
cize  Parade,”  said  Dolan.  At  least  four 
pages  of  editorial  advertising  promotion  is 
used  by  each  of  the  participating  newspa¬ 
pers,  resulting  in  over  a  million  lines  of 
publicity.  The  trip  demonstrates  to  the 
newspapers  what  Parade  does  to  help 
them,  he  said. 

Bull  fights,  basketball,  royalty 

This  year,  it  was  off  to  Spain  and  Por¬ 
tugal  for  the  lucky  winners.  The  135 
youths — all  races  and  creeds — were  flown 
to  New  York,  then  taken  by  TWA  charter 
to  Lisbon,  where  they  went  to  church  and 
a  bull  fight.  They  were  entertained  with  a 
garden  party  at  the  home  of  a  U.S.  am¬ 
bassador,  then  played  basketball — coached 
by  Dolan — with  the  native  youths.  There 
were  tours  of  castles,  fishing  towns  and 
local  folklore. 

A  moment  of  history  was  sandwiched  in 
when  the  president  of  Portugal,  in  one  of 
his  last  meetings  before  any  group,  hosted 
a  reception  for  the  youths,  decked  in  their 
tailored  blue  blazers.  President  Thomaz 
seemed  overwhelmed  by  the  gifts  the 
youths  gave  him  from  their  mayors  and 
governors.  Several  days  later,  the  Portu¬ 
guese  government  was  overthrown.  After 
learning  he  had  been  deposed,  the  young¬ 
sters  wondered,  “What  happened  to  all 


those  gifts?” 

The  last  night  in  Lisbon,  young  Portu¬ 
guese  girls  who  spoke  English  were  ar¬ 
ranged  as  dates  for  the  male  carriers  at  a 
party.  “We  always  have  this  the  last 
night  before  we  leave  a  city,  because  we 
don’t  want  the  boys  to  pretend  to  be  sick 
the  next  day  to  be  with  the  native  girls 
they  just  met,”  said  Dolan.  But  they  all 
exchange  addresses  and  many  become 
penpals.  One  19-year-old  stopped  by  Do¬ 
lan’s  office  on  his  way  to  Spain.  He  was 
going  to  meet  a  girl  he  had  been  corre¬ 
sponding  with  since  his  Young  Columbus 
trip  five  years  ago. 

Thirteen  new'sgirls  were  chosen  by  their 
newspapers  this  year  top  carriers  to  go  on 
the  trip.  “They  were  the  best  group,”  said 
Dolan.  “The  girls  were  always  on  time, 
cooperative,  polite  and  enthusiastic.” 

Stephen  Blount  of  Pulaski,  N.Y.,  wrote 
that  he  liked  the  Lusitania  Express  train 
ride  from  Lisbon  to  Madrid,  where  they 
were  greeted  by  a  band.  They  got  the  “red 
carpet”  treatment,  shopped  at  a  flea  mar¬ 
ket  and  went  to  an  amusement  park. 

Chosen  for  citizenship,  route  starts 

Before  these  12-to-17-year-old  youths — 
chosen  in  various  manners  by  their  news¬ 
papers  for  good  citizenship,  scholarship, 
appearance,  route  performance  and  new 
starts,  sometimes  essays  and  interviews — 
left  home,  they  were  written  up  in  their 
local  papers. 

It’s  all  a  good  plug  for  their  newspa¬ 
pers — and  Parade.  Actually  it’s  good  for 
everyone  concerned.  Ivan  G.  Sundberg 
circulation  director  of  the  St.  Paul 
(Minn.)  Dispatch  &  Pioneer  Press,  said 
the  Parade  trip  winner  in  St.  Paul  got  so 
much  attention  that  when  a  story  ap¬ 
peared  about  the  lad  in  the  paper,  the 
principal  of  the  South  St.  Paul  Junior 
High  School  declared  over  loudspeakers 
that  there  would  be  a  “Virgil  Pawlenty 
Day”  at  the  school.  On  this  day,  the  boy 
didn’t  have  to  attend  classes  and  all  stu¬ 
dents  and  teachers  were  told  to  file  by  a 
certain  room  and  congratulate  Virgil  on 
his  accomplishment.  He  stood  for  hours 
shaking  hands.  George  Denman,  of  the 
Spokesman-Review,  Spokane,  Wash.,  said 
his  paper’s  winner  was  from  a  small  town 
and  people  got  together  with  the  boy  to 
watch  him  in  a  movie  made  of  his  “voy¬ 
age.” 

The  youngsters  are  divided  into  ten 
groups.  And  the  counselor  of  each  picked 
the  outstanding  person  in  his  group  based 
on  interest,  helpfulness  and  attitude.  They 
all  got  trophies. 

Craig  H.  Wood,  assistant  public  rela¬ 
tions  director  for  Parade,  said  that  David 
Moikawa,  17,  carrier  for  the  Honolulu 
Star,  w’as  selected  as  “tops”  by  the  coun¬ 
selors,  and  that  circulation  director,  Ralph 
Perez,  of  the  Star-Bulletin  and  Advertiser 
who  may  be  retiring  shortly,  and  his  wife 
would  get  a  free  trip  with  next  year’s 
group.  Wood  and  Dolan  said  that  this 
shows  that  “Parade  is  serious,”  because 
they  have  to  pay  for  the  couple’s  flight 
from  Haw'aii.  “Many  had  predicted  the 
winner  might  be  from  near  the  East 
Coast,”  said  Dolan. 

The  10  counselors  were  from  various 
colleges — Notre  Dame,  Bradley  Universi¬ 
ty,  U.  of  Michigan,  Syracuse  U., 
(Continued  on  page  19) 
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Circulators  urged  to  develop 
improved  methods  of  delivery 

By  Gerald  B.  Healey 

Mailroom  procedures  of  newspapers  are  “Probably  it  would  be  unfair  to  say 


far  behind  the  new  technologies  in  other 
departments  and  these  conditions  are  hurt¬ 
ing  the  effort  to  effect  quick  distribution 
of  the  end  product. 

Some  facets  of  mailroom  operations  have 
been  modernized,  even  computerized,  but, 
in  general,  the  state  of  the  printing  art  in 
mailrooms  still  is  decades  behind  the  rest 
of  newspapers’  production  methods. 

Those  and  other  observations  were  laid 
down  to  400  circulation  managers  July  1 
by  Joseph  Walsh,  general  manager  of  the 
Phoenix  (Arizona)  Newspapers,  who  w'as 
filling  the  International  Circulation  Man¬ 
agers  Association  New  Orleans  conference 
keynote  spot  for  Eugene  C.  Pulliam,  pres¬ 
ident  and  publisher  of  the  Phoenix  Re¬ 
public  and  Gazette.  Pulliam  was  unable 
to  attend  the  conference  on  advice  of  his 
physician. 

Although  counters,  stackers  and  high¬ 
speed  tying  machines  have  replaced  the 
old  fly-by-hand  procedures,  the  best  of  in¬ 
serting  machines  cannot  come  any  where 
near  keeping  up  with  press  production 
speeds,  Walsh  said.  And  papers  are  still 
baled,  instead  of  being  individually  pack¬ 
aged,  as  is  done  with  most  products. 

As  for  distribution,  it  could  almost  be 
said  that  “we’ve  been  going  backward,  in¬ 
stead  of  forwai'd,”  Walsh  observed.  The 
same  basic  distribution  methods  that  were 
in  effect  50  years  ago — carriers,  motor 
routes,  sale  by  dealers  and  through  the 
U.S.  mails — are  not  as  efficient  now  as 
they  have  been  in  the  past. 

Walsh  cited  carrier  delivery  problems 
as  one  of  the  drawbacks.  Because  of  the 
growing  size  of  newspapers,  a  carriers’ 
route  now  must  be  limited  to  about  50 
subscribers,  instead  of  the  100  or  125  of 
the  mid-1920s. 

The  blocks  of  single  family  or  duplex 
houses  of  50  years  ago  are  being  replaced 
by  high-rise  apartments,  by  townhouse 
and  condominium  complexes,  often  w’alled 
and  guarded  like  medieval  strongholds.  In 
high-crime  neighborhoods,  delivery  is  diffi¬ 
cult,  collection  is  often  impossible. 

Motor  route  drivers  have  to  contend 
with  traffic  that  chokes  even  the  suburban 
roads.  And  there  have  been  the  late-ar¬ 
riving  specters  of  gasoline  shortages,  high¬ 
er  operating  costs  and  environmental  pol¬ 
lution  riding  with  them  as  backseat  driv¬ 
ers.  Single-copy  dealers  have  been  sup¬ 
plemented,  if  not  in  many  instances  sup¬ 
planted,  by  coin  vending  machines.  These 
machines  themselves  have  brought  with 
them  a  new  set  of  problems — vandalism, 
theft  from  the  coin  boxes,  restriction  or 
prohibition  by  municipal  authorities. 

Now,  with  postage  costs  rising  to  ex- 
horbitant  levels,  particularly  for  second 
class  mail,  postal  service  has  deteriorated 
to  the  extent  that  “unreliable”  is  the  most 
charitable  term  that  could  be  used  to 
describe  it. 
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that  in  the  continuing  use  of  these  four 
basic  methods  of  distribution  we  actually 
have  gone  backward  from  where  we  were 
50  years  ago,”  Walsh  said,  “but  its  pretty 
obvious  that  we  haven’t  taken  any  giant 
steps  forward  so  far  as  circulation  tech¬ 
niques  are  concerned.”  Walsh  mentioned 
that  he  was  not  saying  circulation  people 
are  a  bunch  of  old  fogies,  which  simply 
is  not  true.  He  stated  that  in  the  past  50 
years,  the  circulation  growth  of  American 
newspapers  has  been  achieved  primarily 
because  of  the  salesmanship  and  service 
of  their  circulation  people.  Outside  sources 
mainly  have  contributed  to  delivery  short¬ 
comings.  Examples  include  the  shift  from 
single  family  to  multiple  dwellings;  stead¬ 
ily  increasing  mobility  of  the  population, 
marked  changes  in  the  American  family 
style,  with  more  leisure  time  luring  peo¬ 
ple  into  more  diversions.  Circulation  peo¬ 
ple  also  have  to  contend  with  internal 
pi-oblems — difficulties  created  by  other  de¬ 
partments  of  the  newspaper  itself.  On  far 
too  many  newspapers  the  circulation  de¬ 
partment  is  looked  on  as  a  bunch  of  out¬ 
siders,  or  at  best  as  stepchildren,  Walsh 
said. 

Without  exception,  Walsh  added,  he  has 
found  that  the  most  frequent  complaint, 
the  single  biggest  problem,  voiced  by  cir¬ 
culation  people  has  been  late  deliveries. 
The  theme  song  should  be  “get  me  to  the 
porch  on  time.” 

Walsh  believes  the  single  most  import¬ 
ant  factor  in  the  good  health  and  success 
of  a  newspaper  is  consistent  on-time  de¬ 
livery  to  the  reader. 

He  thought  this  can  be  done  if  all  de¬ 
partments  of  the  newspaper  work  to¬ 
gether  at  it  constantly.  This  concept 
w’orked  at  the  Phoenix  papers.  Working 
backward  from  the  desired  time  of  de¬ 
livery  various  deadlines  were  established 
and  improvement  has  been  remarkable. 
The  percentage  of  on-time  press  starts 
and  press  shutdowns  for  both  morning 
and  evening  papers  has  been  above  80 
per  cent.  And  at  least  four-fifths  of  the 
late  starts  or  shutdowns  are  no  more  than 
five  minutes  off.  The  circulation  depart¬ 
ment  has  benefitted.  Certainly,  the  con¬ 
sistent  record  of  on-time  deliveries  hasn’t 
eliminated  carrier  turnover  or  subscriber 
stops.  But  it  has  helped  reduce  them  sub¬ 
stantially. 


Fri.  &  Sat.  costs  25 

The  Edmonton  Journal  raised  the  price 
of  newsstand  copies  to  25(f  on  Fridays  and 
Saturdays  from  15<‘.  The  home  delivered 
price  remained  unchanged  at  15<i  a  week 
as  will  single  copy  price  of  15(‘  from 
Monday  to  Thursday. 
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Contempt  order  against 
reporter  Farr  vacated 

William  Farr,  Los  Angeles  Times  court 
reporter  who  has  been  fighting  a  three- 
year  battle  to  protect  his  news  sources, 
avoided  jail  again  July  2  when  a  contempt 
order  was  vacated  against  him.  But  he 
isn’t  clear  yet,  because  he  still  has  to  face 
Judge  Charles  Older  July  19  for  sentenc¬ 
ing  on  other  counts. 

Judge  Raymond  Choate  found  Farr  in 
contempt  last  week  when  Farr  declined  to 
identify  his  sources  for  a  news  article  he 
wrote  in  1970  for  the  Los  Angeles  Herald- 
Examiner  on  the  Charles  Manson  clan. 

The  grand  jury  has  been  attempting  to 
determine  whether  any  of  the  six  lawyers 
in  the  Manson  case  committed  perjury  by 
denying  they  had  given  Farr  information 
leading  to  the  story  how  the  cult  planned 
to  murder  a  number  of  celebrities.  The 
trial  judge  had  issued  an  order  prohibit¬ 
ing  participants  in  the  trial  from  discuss¬ 
ing  non-public  aspects  with  the  news 
media. 

Two  lawyers  indicted 

Last  week,  the  grand  jury  indicted  Vin¬ 
cent  T.  Bugliosi,  the  chief  Manson  prose¬ 
cutor,  and  Dave  Shinn,  defense  attorney, 
on  perjury  charges.  Bugliosi  surrendered, 
pleading  not  guilty. 

Mark  Hurwitz,  Farr’s  attorney,  argued 
California’s  “shield  law”  amended  in  1972 
to  grant  immunity  to  reporters  who  re¬ 
fuse  to  identify  their  sources  before  grand 
juries,  was  to  give  newsmen  “unqualified 
immunity”  from  contempt. 

Farr  spent  46  days  in  jail  some  time 
back,  but  is  still  free  on  a  writ  of  habeas 
corpus  granted  by  the  U.S.  Court  of  Ap¬ 
peals.  Three  weeks  ago,  Superior  Court 
Judge  William  H.  Levit  ruled  reporters 
could  not  be  jailed  indefinitely  for  refus¬ 
ing  to  disclose  news  sources,  that  a  fixed 
term  must  be  set.  He  set  five  days  each 
contempt  charge. 

Station  manager 

The  Los  Angeles  Times  came  out  in  an 
editorial  this  week  saying  that  Will  Lewis, 
manager  of  radio  station  KPFK,  was 
jailed  June  19  for  arguing  an  “erroneous 
interpretation  of  press  freedom.” 

Lewis  refused  to  answer  questions  be¬ 
fore  the  federal  grand  jury  and  declined 
to  hand  over  to  federal  investigators  the 
original  Patricia  Hearst  tape  recording 
and  a  letter  from  the  Weather  under¬ 
ground  claiming  responsibility  for  the 
May  31  bombing  in  the  state  building. 

Lewis  asserted  constitutional  protec¬ 
tion  and  the  press-freedom  guarantees 
of  the  First  Amendment.  The  Times  said 
this  is  “an  entirely  different  matter,” 
that  “no  demand  for  protection  was  made 
by  the  source.  Indeed  such  evidence  sug¬ 
gests  that  the  source  is  unknown;  the 
station  learned  of  the  whereabout  of  the 
tape  through  an  anonymous  phone  call.” 

The  Times  said  the  tape  and  letter 
“could  prove  useful  to  law  enforcement 
officials  .  .  .  the  press,  as  every  citizen, 
bears  within  the  constitutional  limits,  a 
responsibility  for  cooperation  with  law 
enforcement  agencies.” 
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Harvest 


A  forgotten  lifestyle  revisited 


By  Jane  D.  Garton 

Other  photographers  often  ask  Earl  Carter,  chief  photog¬ 
rapher  for  the  Kingsport  (Tenn.)  Times-Neics,  what  kind 
of  paper  he  prints  on,  what  film  he  uses,  what  lens  he  shoots 
with. 

But  when  Carter  is  asking  the  questions,  he’s  much  more 
likely  to  ask  what  a  fellow-photographer  was  thinking  about 
as  he  shot  a  frame  or  why  he  took  a  certain  shot  from  an 
unusual  angle. 

“As  far  as  I’m  concerned,  it’s  not  the  equipment  that 
makes  a  picture.  It’s  the  subject  and  how  a  photographer 
views  it.  Sure,  equipment  helps,  but  to  capture  people, 
which  is  what  I  like  to  do  the  most,  I  can’t  depend  solely  on 
a  fancy  enlarger  and  high  quality  paper,”  Carter  says. 

Carter’s  most  successful  examples  of  people  pictures  are 
found  in  his  recently  published  book,  “Salt  of  the  Earth,” 
a  compilation  of  photos  and  photo  essays  which  Carter  has 
produced  over  the  past  eight  years. 

He  has  been  with  the  Times-News  for  ten  of  his  27  years 
and  has  been  chief  photographer  for  seven  years.  Carter, 
a  Kingsport  native,  points  out  in  his  preface  that  “through 
photography  I  am  able  to  give  you  a  glimpse  of  the  East 
Tennessee-Southwest  Virginia  area  as  I  have  seen  it.” 

About  90  per  cent  of  the  photographs  in  “Salt  of  the 
Earth”  have  been  published  in  the  Times-News,  most  as 
features  for  the  city  page  or  on  section  fronts. 

Carter  says  perhaps  half  of  the  shots  were  taken  when 
he  was  on  assignment  and  of  those  most  have  developed 
out  of  women’s  news  leads. 

“But  I  must  admit  that  even  when  I’m  on  an  assignment 
the  way  I  see  what’s  there  varies  quite  a  bit  from  the 
original  suggestion. 

“Putting  it  into  an  orderly  final  version  was  the  most 
difficult  part,”  Carter  says.  He  had  some  help  from  Times- 
News  area  editor  Ray  Bearfield  and  former  Times-News 
staffer  Bob  Smith  wrote  some  of  the  copy.  Basically,  how¬ 
ever,  Carter  maintained  a  tight  hold  on  exactly  how  the 
finished  product  would  appear. 

Distribution  of  “Salt  of  the  Earth”  has  been  concentrated 
in  the  Kingsport  area.  Carter  has  been  pleased  with  initial 
reader  reactions:  “Everyone  seems  to  relate  to  it.  They’re 
proud  to  say  they  remember  certain  country  ways  that  I’ve 
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tried  to  preserve  through  the  photographs.” 

Carter  has  frequently  won  the  National  Press  Photog¬ 
raphers’  clip  contest  (a  recent  entry  appears  on  the  cover 
of  the  group’s  current  magazine  cover) ;  and  has  captured 
top  honors  in  competition  sponsored  by  the  Virginia  High¬ 
lands  Festival  and  the  Kingsport  Fine  Arts  Center. 


lucre's  only  one 
promotion  medium 
Jbr  your  newspaper' 
better  than 

Editor  Publisher::, 
.your  own  newspaper'! 


Just  as  you  keep  your  newspaper’s  sales 
message  before  the  eyes  of  readers  of 
your  own  newspaper  with  in-paper  pro¬ 
motion  advertising  on  a  continuing 
schedule,  you  should  be  reaching  those 
key  opinion  molders  and  marketing  exec¬ 
utives  who  read  Editor  &  Publisher  each 
week  to  keep  up  with  what’s  new  at 


newspapers,  and  including  your  news¬ 
paper. 

E&P  readers  want  and  need  to  know 
about  your  newspaper.  Your  promotional 
advertising  directed  to  this  important 
audience  can  be  the  best  part  of  your  pro¬ 
gram.  Or,  second  best  only  to  your  pro¬ 
motion  in  your  own  newspaper’s  pages. 


^^Editor  Eublisbef 


The  TOTAL  promotion  medium  for  newspapers 
850  Third  Avenue,  New  York,  N.Y.  10022  •  (212)  752-7050 


news-people 


Winston  L.  Knight,  vicepresident/cir- 
culation  director,  Denver  (Col.)  Sentinel 
Newspapers  —  named  advertising/circula¬ 
tion  manager,  Wyoming  Catholic  Register, 
Cheyenne. 

*  *  * 

Ronald  L.  Hawkins,  NEA  southwest 
division  business  representative — promoted 
to  assistant  sales  director.  Michael  S. 
Booth,  assistant  director  of  school  rela¬ 
tions  for  the  U.  of  Okla.  in  Norman  re¬ 
places  Hawkins  in  the  southwest. 

*  *  * 

Alton  Williams,  amusements  editor  of 
the  Richmond  (Va.)  Netvs  Leader  for  34 
years — retired.  Roy  Proctor,  copy  editor 
and  art  critic,  moves  up  to  Williams’  posi¬ 
tion. 

*  *  * 

Glenn  J.  Sedam,  publisher  of  the  Bay 
City  (Tex.)  Daily  Tribune — elected  presi¬ 
dent  of  the  Texas  Press  Association.  Also 
elected  were  John  Taylor,  Seguin  Ga¬ 
zette,  first  vicepresident;  J.  C.  Chatmas, 
Marlin  Daily  Democrat,  second  vicepresi¬ 
dent;  Norris  Monroe,  Lampasas  Dis¬ 
patch,  treasurer. 

*  *  * 

William  R.  Greer,  editor  of  Taste, 
w’eekly  food  section  of  the  Minneapolis 
Star — to  retire  July  12.  Peggy  Kata- 

LINICH,  copy  editor  at  the  Star,  will  re¬ 

place  Greer. 

*  *  * 

Jesse  R.  Shaffer,  Jr.,  former  manag- 
aging  editor  of  the  Cincinnati  Enquirer — 
named  secretarj’-manager  of  the  Kentucky 
Press  Association.  He  succeeds  George  M. 
Wilson,  who  will  retire  January  1. 


THANKS 


ANPA/RI 

for  being  on  the 

Qtii-scene 

On  The  Island  *  >ibu  Can  Drivelb. 

The  City  of  Atlantic  City 
thanks  you  for  holding  your 
Convention  with  us. 

We  hope  you  enjoyed  your 
stay  as  much  as  we  enjoyed 
having  you. 

Come  back  and  see  us  again 
soon. 

Mayor  Joseph  F.  Bradway,  Jr. 


D.  Lathan  Mims,  editor  and  general 
manager  of  the  Harrisonburg  (Va.)  Daily 
News-Record  —  elected  president  of  the 
Virginia  Press  Association  at  its  annual 
meeting  aboard  the  T.S.S.  Queen  Anna 
Maria,  enroute  to  Norfolk  from  Bermuda. 
Other  officers  elected  are:  Paul  A.  Muse, 
publisher  of  the  Potomac  News,  Dumfries, 
president-elect;  Hierome  L.  Opie,  Jr., 
general  manager  of  the  Staunton  Leader 
Papers,  vicepresident;  John  E.  Leard,  ex¬ 
ecutive  vicepresident  of  the  Richmond 
Newspapers,  secretary;  Charles  R- 
Gree\’er,  Jr.,  general  manager  of  the  Rich- 
lands  News-Press,  treasurer;  Edwin  0. 
Meyer,  executive  manager. 

*  *  * 

Bertram  Isaacs — elected  chairman  of 
the  Advertising  Checking  Bureau,  Inc.  by 
the  board  of  directors.  Earl  Swanson — 
to  president  and  Warren  Greib — to  ex¬ 
ecutive  vicepresident  of  the  New  York 
office. 

*  *  * 

Wilson  McKinney,  staff  writer  for  the 
San  Antonio  (Tex.)  Express-News — pro¬ 
moted  to  business  editor. 

*  *  * 

Charles  G.  Zoslaw,  assistant  comp¬ 
troller  of  the  Oakland  (Cal.)  Tribune — 
promoted  to  treasurer  of  the  Tribune  Pub¬ 
lishing  Co.  and  controller  of  the  Tribune. 
Jerry  M.  Annis — promoted  to  accounting 
director,  Diane  S.  Large,  administrative 
aide  to  the  publisher — to  personnel  direc¬ 
tor.  Frederick  J.  Chapman — joined  the 
Tribune  as  assistant  marketing/plans  de¬ 
partment  director. 

*  *  * 

Thomas  S.  Brown — appointed  AP  cor¬ 
respondent,  Springfield,  Mass.,  succeeding 
Lawrence  A.  Spiegel,  appointed  AP  cor¬ 
respondent,  Providence.  Spiegel  succeeds 
Terence  P.  Hunt,  who  transfers  to  Wash¬ 
ington. 

«  *  « 

Warren  H.  Goodman,  public  relations 
director  for  the  Port  Authority  of  New 
York  and  New  Jersey,  has  retired,  and 
will  write  travel  articles  for  the  West¬ 
chester- Rockland  Newspapers.  He  has 
formed  Goodman  Communications  to  pro¬ 
vide  consulting  and  editorial  services  in 
the  fields  of  travel  and  aviation. 

*  *  * 

Ed  Manassah,  former  assistant  metro 
editor  at  TODAY  (Cocoa,  Fla.) — named 
managing  editor  of  the  Titusville  (Fla.) 
Star-Advocate.  He  succeeds  Harry  Mc¬ 
Namara,  who  has  been  named  assistant 
managing  editor/ Metro  of  TODAY, 

*  «  • 

Carol  Neuman,  former  associate  media 
director  at  Doyle,  Dane,  Bernbach — named 
transportation  advertising  manager  of  the 
New  York  Times. 

*  *  * 

Jerry  Bellune,  assistant  managing  edi¬ 
tor  of  the  Hackensack  (N.J.)  Bergen  Rec¬ 
ord — named  city  editor  of  the  Philadelphia 
Daily  News. 

*  *  * 

John  Seibert,  circulation  director  at  the 
Sacra^nento  (Cal.)  Union — named  circula¬ 
tion  director  of  the  Houston  Post.  Edwin 


EAST  GREETS  WEST  as  some  of  the  most 
prominent  tourism  and  travel  executives  and 
writers  congregate  at  the  Americana  Hotel 
In  New  York  during  a  recent  meeting  of  the 
Society  of  American  Travel  Writers.  From 
left:  JERRY  HULSE,  travel  editor  for  the 
Los  Angeles  Times;  JAMES  R.  HEIMBAUGH, 
president  of  Americana  Hotels,  Inc.;  KIM 
JWAH  KYUM,  new  president  of  the  Korean 
Tourist  Service;  and  MURRAY  BROWN,  travel 
editor  for  United  Press  International. 

H.  Remmert,  Jr. — to  director  of  purchas¬ 
ing  and  office  services  at  the  Post. 

*  *  a 

Starr  D.  Randall — named  deputy  edi¬ 
tor-in-chief,  European  Stars  and  Stripes. 

«  «  ik 

Michael  J.  Murphy,  marketing  re¬ 
search  supervisor — promoted  to  marketing 
research  surveys  manager  of  the  Minne¬ 
apolis  Star  and  Tribune. 

♦  *  ♦ 

Max  Winter,  photographer  Dubuque 
Telegraph  Herald  —  named  Photographer 
of  the  Year  by  Iowa  Press  Photographers. 

m  *  * 

Wendell  Coltin,  ‘  Medicare  Mailbox’ 
columnist  for  the  Boston  Herald  Amer- 
icanjSmiday  Herald  Advertiser — present¬ 
ed  an  honorary  Doctor  of  Letters  degree 
from  the  New  England  School  of  Law. 

*  *  * 

Jim  Stabile,  former  outdoor  editor  for 
the  Hackensack  (N.J.)  Record  and  other 
papers  in  the  state — named  editor  of 
Michigan  Out-of-Doors  magazine,  Lan¬ 
sing,  Mich. 

*  *  * 

Bernard  Gaughey,  with  UPI  since 
1959,  serving  the  New  England  states — 
appointed  news  editor,  based  in  Boston. 
Stanton  J.  Berens — named  enterprise 
and  special  projects  editor,  UPI  New  Eng¬ 
land  bureau,  Boston. 

♦  «  « 

Carol  Sutton,  editor  of  the  Today’s 
Living  section  in  the  Louisville  Courier- 
Journal  since  its  creation  in  1972 — pro¬ 
moted  to  managing  editor  of  the  paper, 
succeeding  George  N.  Gill,  who  was  ap¬ 
pointed  general  manager  (E&P,  June  29). 

*  «  * 

Jerry  Lackey,  former  editor  of  the 
Sheep  and  Goat  Raiser — named  farm  and 
ranch  editor  of  the  San  Angelo  (Tex.) 
S  tandard- Times. 

*  *  * 

Mrs.  Donna  Kingsley — promoted  to 
the  assistant  controller  of  the  Panax 
Corporation,  responsible  for  the  account¬ 
ing  control  of  two  dailies  in  Michigan  and 
Inco  Graphics,  a  web  offset  printing  fa¬ 
cility. 
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in  the  news 


Olson,  Chicago  Tribune  treasurer, 
named  publisher  of  New  York  Press 


John  B.  Olson  has  been  selected  as  pres¬ 
ident  and  publisher  of  the  New  York 
Press,  oil  refiner  John  M.  Shaheen,  pres¬ 
ident  of  Shaheen  Natural  Resources  Co., 
Inc.,  owner  of  the  publication,  announced. 

Olson  is  general  manager,  vicepresident 
&  treasurer  of  the  Chicago  Tribune.  He  is 
also  president  of  the  Chicago  Newspaper 
Publishers  Association.  He  joins  the  New 
York  Press  August  1st. 

“As  chief  executive  officer,  Olson  will 
have  responsibility  for  building  The  New 
York  Press  into  a  major  New  York  news¬ 
paper,”  Shaheen  said. 

Scheduled  to  begin  publication  early  in 
1975,  the  new  paper,  which  will  be  a  full 
size  eight  column  afternoon  daily,  will  be 
the  nation’s  first  totally  automated  major 
newspaper. 

“While  I  leave  a  happy  and  fruitful 
association  with  the  Chicago  Tribune,”  Ol¬ 
son  said,  “I  am  eagerly  looking  forward  to 
controlling  the  destiny  and  mid-wifing  the 
birth  of  the  space  age  publication  which 
will  be  the  most  technically  advanced  in 
the  world.” 

Prior  to  joining  the  Chicago  Tribune, 
Olson  was  general  manager  of  the  Detroit 
Free  Press,  as  well  as  a  vicepresident 
and  director  of  Knight  newspapers.  He 
has  had  a  21  year  career  in  the  newspa¬ 
per  industry,  and  also  served  as  an  inter¬ 
nal  revenue  agent  in  Chicago  and  Oklaho¬ 
ma  City. 


Several  executive  changes  were  made  at 
the  Honolulu  Star-Bulletin: 

Edwin  R.  Edwards,  city  editor — to  as¬ 
sociate  editor  in  charge  of  coordinating 
city  room  activities  with  other  news  de¬ 
partments  and  production  of  two  sections 
of  the  Sunday  paper; 

Claude  Burgett,  night  editor — pro¬ 
moted  to  city  editor; 

Bill  Kwon,  sports  reporter — to  sports 
editor,  succeeding  Jim  Hackleman,  re¬ 
signed; 

Barbara  Morgan — named  editor  of  the 
Today  section,  replacing  Peggy  Bendet, 
who  will  be  reassigned; 

Carl  Sim  merman,  telegraph  editor — 
named  assistant  editor,  replacing  Urban 
Allen,  retired; 

Hixen  Altonn,  reporter — appointed  as¬ 
sistant  city  editor; 

Joseph  Arakaki,  reporter — to  acting 
night  editor; 

Ray.mond  Maneki,  associate  city  edi¬ 
tor — assigned  new  duties  as  special  proj¬ 
ects  coordinator. 

m  * 

Al  Young,  from  the  sports  staff  of  the 
Bridgeport  (Conn.)  Post-Telegram  —  to 
the  sports  staff  of  the  New  Haven  Reg¬ 
ister-Journal  Courier. 

HH  *  H/i 

Charles  G.  Zoslaw — named  treasurer 
of  the  Oakland  Tribune,  and  Jerry  M. 
Ann  IS  as  its  accounting  director.  Mrs. 


SUBMARINE-MANUFACTURING  is  among  the 
activities  keeping  John  H.  Perry,  Jr.,  (shown 
at  left,  inside  a  PC-14  Class  sub)  busy  these 
days  in  Riviera  Beach,  Fla.  Five  years  ago. 
Perry  sold  his  17  Florida  newspapers  and  two 
magazines,  retaining  ownership  only  of  a  paper 
in  Nassau  and  one  in  Freeport,  in  the  Bahamas. 
Perry  has  been  interested  in  oceanography  since 
1956,  and  in  that  time  has  attained  interna¬ 
tional  recognition  as  an  ocean  inventor.  Perry 
submarines  are  currently  in  use  in  many  of  the 
oceans  of  the  world,  especia.Iy  in  the  North 
Sea,  an  area  of  extensive  petroleum  explora¬ 
tion  and  production. 

Diane  S.  Large,  administrative  aide  to 
the  publisher — promoted  to  personnel  di¬ 
rector  of  the  Tribune.  Frederick  J.  Chap- 
m.an,  joined  the  paper  as  assistant  mar¬ 
keting/plans  director. 

«  *  « 

George  W.  Wilson,  general  manager. 
Concord  (N.H.)  Monitor  for  the  past  six 
years — named  publisher,  succeeding  Wil¬ 
liam  Dwight  Sr.,  70,  who  announced  his 
retirement.  Dwight  will  continue  as  pub¬ 
lisher  of  the  Holyoke  (Mass.)  Transcript- 
Telegram  and  as  co-publisher  of  the 
Greenfield  (Mass.)  Recorder  as  well  as  on 
the  board  of  directors  of  the  Monitor.  Wil¬ 
son  began  his  newspaper  career  on  the 
new’s  staff  of  the  Washington  Post. 

*  * 

R.  J.  Taylor,  editor  and  chief  executive 
of  Central  Press  Features — appointed  di¬ 
rector  of  the  Fleet  Street  features  syndi¬ 
cate  and  Parliamentary  news  agency. 

*  *  * 

Stanford  Smith,  president  and  general 
manager,  American  Newspaper  Publish¬ 
ers  Association — promoted  to  Major  Gen¬ 
eral  in  the  U.S.  Army  Reserve. 


BLOW  OUT  THE  CIRCUITRY,  MAKE  A  WISH — Reporter  Kris  Sherman  of  the  Long  Beach  (Calif.) 
Independent  &  Prets-Telegram  got  her  birthday  present  from  a  video  display  terminal.  Baked  by 
Ray  ViPa-Lobos,  a  matching  cake  with  candles  formed  the  letter  'Tilt.'  When  the  'i'  was  dotted  by 
a  match  the  party  began.  Photo  by  Curt  Johnson,  staff  photographer. 
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La.  daily  updates 
through  employe 

By  Earl  Wilken 

Very  few  newspapers  can  claim  St.  Pa¬ 
trick’s  Day  as  the  first  date  of  publica¬ 
tion.  But  the  Alexandria  (La.)  Town  Talk 
did  start  publishing  on  St.  Patrick’s  Day 
in  1883. 

Back  in  1965  the  exciting  news,  again 
on  St.  Patrick’s  Day,  w'as  an  open  house 
event  to  show  off  the  new  Goss  Universal 
six  unit  press.  At  the  same  time  the  new's- 
paper  installed  new  stereotype  equipment 
and  an  automatic  tying  machine. 

Now,  just  a  few  short  years  later,  the 
management  of  Town  Talk  is  introducing 
today’s  “New  Technology.” 

The  management  was  convinced  that 
new  printing  and  production  techniques 
must  be  employed  to  take  advantage  of 
higher  speeds,  reduced  labor  and  salary 
costs,  and  to  permit  the  publication  of  a 
more  interesting  newspaper. 

The  philosophy  of  the  management  has 
been  that  all  employes  should  be  involved 
in  the  evolution  of  the  printing  process. 
This  has  taken  place  from  the  time  of  hot 
metal  composition,  stereotyping  and  let¬ 
terpress  printing  to  photocomposition, 
plastic  plates  and  letterpress  printing. 
Every  effort  has  been  made  to  interest  the 
veteran  key  employes  in  the  new  equip¬ 
ment  possibilities  and  the  new  techniques. 

Town  Talk  management  has  on  order  a 
front-end  news  input  system  which  will 
permit  eventual  direct  control  by  the 
newsroom  over  typesetting  composition. 
Plans  include  phased  installment  to  pre¬ 
vent  disruption  of  schedules  and  inflation¬ 
ary  operating  costs. 

Labor  and  salary  cost  reduction  has 
been  achieved  by  attrition,  employe  re¬ 
training  and  transfer.  These  programs 
were  made  possible  because  the  employes 
understood  how  the  newspaper  might  be 
improved  and  a  more  pleasant  job  created, 
coupled  with  the  challenge  of  doing  things 
a  new  way. 


READER  ORIENTATION 

Town  Talk  is  a  general  circulation  newspaper 
of  35.000,  evening  and  Sunday  morning  with  two 
editions,  the  first  printed  at  I  I  a.m.  and  the 
second  at  2  p.m.  Circulation  is  divided  between 
the  two  editions.  For  the  year  1973  the  paper 
averaged  41  pages  per  day  Including  Sunday. 
An  average  of  28  columns  of  classified-line  and 
display-advertising  per  week,  and  38  columns  on 
Sunday.  Classified  is  8  column  format.  Standard 
format  is  8  column  with  plans  for  increasing  use 
of  6  column  format.  Newspaper  is  either  two  or 
tour  sections.  Standard  broadsheet.  Goss  single- 
width  Universal  press  with  8  units,  64  pages 
collect.  Three  color  cylinders  erected  on  sub¬ 
structure  with  roll  stands  under  press  units.  Two 
Letterflex  "wet"  plate,  medium  and  small  size 
systems.  Three  Harris  TxT  phototypesetters  all 
5-disc  machines.  Compugraphic  7200  head 
machine. 


Newsroom  sub-system 

The  front-end  newsroom  system  selected 
was  the  Harris  2500/50  and  within  the 
last  ten  days  the  sports  desk  has  started 
18 


press  system 
cooperation 

to  use  two  Harris  video  typewriters 
(1500).  The  sports  wire  tape  will  be  man¬ 
ually  fed  into  the  system  for  future  pro¬ 
duction  of  wire  sports  copy.  Three  of  the 
video  typewriters  are  now  operational  op 
wire  and  copy  desks,  and  wire  tape  by 
number  will  for  the  present  be  manually 
read  into  the  system  for  editing,  headline 
writing,  and  formating. 

The  sixth  1500  video  typewriter  will  be 
placed  at  the  desk  of  the  managing  editor 
for  production  of  a  large  volume  of  local 
editorial  and  columnar  material. 

Additional  input  devices  for  the  news¬ 
room  include  two  or  more  AKI  keyboards. 
Perforator  operators  have  been  placed  in 
a  location  adjacent  to  the  copy  desk.  From 
this  location  tape  will  be  generated  for  all 
other  local  copy  to  be  read  in  by  tape 
readers  to  the  2500  system. 

Two  Harris  1100  terminals  will  be  re¬ 
turned  for  retrofitting  for  integration  in 
the  2500  system,  and  these  two  plus  six 
additional  1500  video  typewriters  will  be 
shipped  to  the  paper  in  September.  In 
September  five  wire  services  are  sched¬ 
uled  to  go  on  line  to  the  2500  system.  One 
of  the  larger  1100  terminals  will  be  sub¬ 
stituted  at  the  chief  wire  desk  editor’s 
position  and  at  the  managing  editor’s 
position.  Two  1500  video  typewriters  dis¬ 
placed  by  the  1100s  will  be  reserved  for 
maintenance  and  experimentation  at  vari¬ 
ous  locations. 

The  six  new  1500s  will  be  assigned  to 
the  assistant  managing  editor,  city  editor, 
assistant  city  editor,  state  editor,  women’s 
editor  and  the  last  one  will  be  shared  by 
two  writers  in  the  women’s  department. 

The  perforator  operation  will  continue 
in  the  newsroom  with  the  output  from  all 
reporters  reproduced  in  tape  and  inputted 
into  the  system  for  editing,  copy  reading 
and  headline  w’riting  by  the  editors.  A 
Versatek  printer  will  be  located  in  the 
newsroom  near  the  copy  desk  which  may 
be  used  for  hard  copy  output  of  anything 
in  the  2500  system  on  demand  from  any 
keyboard. 

The  copy  desk  will  continue  to  layout 
each  page  with  assigned  stories  by  num¬ 
ber  and  the  directory  of  the  2500  system 
for  storage  and  edit  will  correspond  tb  the 
various  sections  and  pages  of  the  daily, 
Sunday  and  advance  copy  categories. 

Qassified  sub-system 

The  Digital  Equipment  Corporation 
(DEC)  8000  classified  system  is  now 
on/stream.  Input  to  the  system  is  on  AKI 
keyboards.  According  to  publisher,  Joe 
Smith,  Jr.,  the  DEC-8000  system  is  per¬ 
forming  as  planned. 

Ad>'ertising  display  sub-system 

All  display  advertising  is  processed  on 
the  Harris  2200  system  with  three  key¬ 
boards  and  two  central  processing  units. 
Eighty  to  ninety  percent  of  display  ads 
are  composed  by  the  newspaper.  After  ini- 
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tial  composition  proofs  are  read  in  house 
or  sent  to  the  advertiser,  corrections  are 
made  on  the  2200  terminals.  The  raw  copy 
input  is  the  text  of  the  ads,  without 
formatting  or  mark-up,  punched  on  AKI 
keyboards  for  input  to  the  2200  system. 

The  paper  will  also  introduce  1500  video 
typewriters  in  display  advertising  for  ad 
text  input  in  1975.  The  text  will  be  stored 
in  the  2500  system  for  recall  through  an 
interface  to  the  2200  terminals  and  cen¬ 
tral  processing  unit. 

Camera/Platemaking  sub-system 

The  camera  department  is  equipped 
with  Chemco  roll  film  and  Kenro  vertical 
cameras.  Velox  pasteups  are  used  for  all 
half-tone  reproductions.  All  page  pasteups 
are  photographed  on  the  Chemco,  using  a 
a  thin-based  negative  processed  in  a  Log-E 
film  processor.  The  negatives  are  then 
placed  in  the  Letterflex  wet  process  plate¬ 
making  machines  for  plate  production. 

Improvements  have  not  been  made  in 
the  mail  room  for  several  years.  However, 
a  counter-stacker  may  be  incorporated  in 
the  system  at  a  later  date.  Pre-inserting 
is  done  via  a  single  Mueller  with  inserting 
done  manually  on /line  during  the  press 
run. 

The  introduction  and  use  of  all  new 
equipment  has  required  extensive  employe 
training  and  indoctrination.  Aptitudes  and 
desires  have  been  taken  into  consider¬ 
ation,  and  each  employe  has  been  given  an 
opportunity  to  develop  the  skills  for  new 
jobs  and  assignments. 

In-house  maintenance 

The  newspaper’s  policy  has  been  to 
maintain  a  large  supply  of  parts  and  to 
do  as  much  in-house  maintenance  and  re¬ 
pair  as  possible.  A  number  of  the  staff 
have  been  enrolled  in  the  Digital  training 
classes,  the  Harris  TxT  classes.  The 
maintenance  department  includes  two  mil¬ 
itary  retirees  with  extensive  electron¬ 
ic/electrical  experience. 

For  several  years  the  accounting  work 
in  the  business  office  has  been  done  on  an 
NCR  500  computer.  The  500  is  a  magnetic 
ledger  card  type  machine  w’hich  produces 
ever-present  hard  copy  ledgers. 

Improved  programming  and  the  intro¬ 
duction  of  the  Harris  2500  system  per¬ 
mitted  the  use  of  one  of  the  PDP-8E 
computers  for  business  applications.  Core 
memory  was  increased  to  32K  and  discs 
installed  to  take  advantage  of  DEC’s  COS 
business  applications  program. 

A  former  NCR  programmer  has  been 
hired  by  the  newspaper  and  enrolled  in 
dec’s  programming  school. 

dec’s  basic  business  programs  were 
purchased,  unsupported,  and  are  now 
being  modified.  The  newspaper  has  on/line 
the  PI  A  (paid  in  advance)  or  paid  by 
mail  list  of  5000  plus  subscribers.  An 
accounts  payable  program  is  now  in 
preparation.  In  the  future  both  PDP-8E’s 
will  be  designated  for  the  operations  cen¬ 
ter  and  used  for  accounting  and  circula¬ 
tion  data  processing. 

Management  is  constantly  monitoring 
the  latest  innovations  evolving  out  of  the 
new  technology  and  of  necessity  is  re¬ 
examining  plans  formulated  only  months, 
weeks  and  days  previous. 
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Springfield  College  and  the  U.  of  Ten¬ 
nessee — and  were  recommended  by  their 
deans. 

Edward  J.  Yurek,  circulation  promotion 
manager  of  the  Boston  (Mass.)  Netvs- 
Americnn,  said,  “The  idea  of  using  college 
students  as  chaperones  is  great  for  publi¬ 
city,  but  many  of  our  district  managers 
would  like  to  make  this  trip  as 
chaperones. 

Parade  escorts  this  year  were  Mr.  and 
Mrs.  Dolan,  Mr.  and  Mrs.  Jack  Reinhardt, 
Mr.  and  Mrs.  Jim  Koutsikas,  Mr.  and 
Mrs.  Craig  Wood,  Kay  Connolly  and 
Maureen  Hogan. 

Unusual  incidents 

Wood  said  it’s  a  job  keeping  track  of 
everyone,  but  they  all  have  numbers  and 
count  off.  One  time,  said  Dolan,  a  young 
boy  who  had  seen  the  group  on  tv  got  a 
blue  blazer  jacket  similar  to  the  one  w'orn 
by  the  Americans,  traveled  with  the  Par¬ 
ade  group,  tried  to  get  to  the  U.S.,  but 
was  turned  over  to  the  police. 

“As  we  were  leaving  Madrid,” 
recounted  Dolan,  “one  boy  was  missing 
from  the  bus.  His  counselor  went  back  to 
check  on  him,  and  found  him  in  his  room 
with  no  clothes.  The  evening  before  the 
youngsters  were  told  to  pack  their  bags 
with  all  their  clothes  and  leave  them  out¬ 
side  their  rooms.  Taking  the  order  too 
literally,  this  lad  had  put  his  clothes  in 
the  valise.”  One  time  they  found  a  boy 
missing,  but  he  was  still  asleep. 

Wood  noticed  a  12-year-old  by  the  win¬ 
dow  on  the  bus  in  Portugal,  with  a 
camera,  and  the  boy  remarked  to  Wood, 
“I’m  waiting  for  a  native  on  a  donkey.” 

On  the  plane,  Dolan  found  out  that  the 
TWA  pilot  this  year  was  co-pilot  on  the 
first  Parade  trip  18  years  ago.  Ernie 
Pretch,  the  Parade  office  pilot,  retired 
three  years  ago,  and  he  used  to  let  the 
stewardesses  have  pillow  fights  with  the 
kids. 

There  are  strict  rules  against  drugs  or 
alcoholic  beverages,  but  Dolan  conceded 
that  “occasionally  a  kid  will  try  to  sneak  a 
bottle  of  beer.”  He  said  they’ve  never  had 
to  send  anyone  home,  “but  came  close  to  it 
once.” 

They  always  stay  in  first-class  hotels 
“and  I  could  go  back  to  any  of  them,”  said 
Dolan.  “We  use  very  vigorous  discipline 
and  let  them  know  they  are  responsible  as 
goodwill  ambassadors  for  the  U.S.  and 
should  help  to  overcome  the  unfortunate 
image  created  by  other  young  people  over¬ 
seas.” 


750,00  compete 

Parade’s  contest  is  the  largest  of  its 
kind,  said  Dolan.  Over  750,000  carriers 
are  eligible  to  compete  for  the  annual 
trip.  Next  years’  is  already  in  the  works 
and  will  probably  include  Austria,  Switz¬ 
erland,  Yugoslavia  or  Italy,  he  said.  And 
dates  are  March  28  through  April  9.  Do¬ 
lan  w’orks  with  the  governments  of  the 
countries.  He  picks  the  hotels  and  the 
governments  negotiate  as  to  cost,  which 
runs  into  many  thousands  of  dollars.  The 


newspapers  pay  only  minimal  cost — $200 
for  the  first  carrier  on  the  trip  and  $500 
for  the  second — not  enough  to  pay  for  the 
flights  to  New  York,  he  said. 

Dolan’s  office  walls  are  filled  with 
mementos — citations  from  the  Swiss, 
Irish,  Portuguese,  Rumanian  and  Spanish 
governments.  And  he’s  the  one  who  al¬ 
ways  carries  a  letter  from  the  U.S.  Pres¬ 
ident  to  heads  of  state.  He  sees  to  it 
alumni  of  the  trip  keep  up  with  current 
trips.  He  is  responsible  for  making  sure 
AP  and  UPI  are  aware  of  the  latest 
developments  when  the  Parade  group  is 
on  tour.  He  signs  everyone  up  for  insur¬ 
ance,  helps  them  with  their  passports  and 
keeps  scrapbooks  of  news  clippings. 

He  gets  letters  from  parents,  such  as 
Mr.  and  Mrs.  Don  Hesse  of  Santa  Ana, 
Ca.,  who  wrote  “that  we  marvel  that  any 


organization  would  invest  so  much  in 
America’s  youth,”  Then  David  Giampe- 
troni,  whose  brother  Joseph  went  this 
year,  wrote  from  Silver  Spring,  Md.,  that 
he  would  like  to  be  a  counselor  next  year. 
He’s  a  senior  at  American  University  and 
went  on  the  trip  in  1969.  He  passed  his 
newspaper  route  down  through  the  fami¬ 
ly- 

And  Maria  Stevens,  deputy  director  of 
The  Board  of  Foreign  Scholarships,  a 
government  organization,  wrote  Dolan  to 
thank  him  for  “the  beautiful  gift,”  and 
for  making  the  visits  overseas  of  the 
newspaper  boys  so  successful.  “The  con¬ 
tribution  you  are  making  to  mutual  under¬ 
standing  between  our  people  and  the  peo¬ 
ple  of  other  countries  is  greatly  appreci¬ 
ated.” 


What - 

do  you 

caUit? 

Aword  game  for  word  mongers 


It  is  surprising  to  find  how  sometimes 
we  must  search  for  the  right  name  for 
what  appear  to  be  commonplace 
things. 

Like  the  item  on  the  right.  If  you 
wanted  such  a  faucet  with  a  nozzle 
bent  downward,  would  you  know 
enough  to  ask  for  a  “bibcock”? 

Or,  what  about  the  machine  on  the 
left?  If  you  had  to  identify  this  ma¬ 
chine  finish-grading  at  a  housing  de¬ 
velopment,  what  would  you  call  it? 
The  proper  generic  name  is  “track- 
type  tractor” (also  called  a“bull do¬ 
zer,”  “dozer,”  or  “crawler  tractor”). 
Don’t  let  the  color  confuse  you.  Peo¬ 
ple  sometimes  assume  if  it’s  a  yellow 

_ 


tractor,  it  was  made  by  Caterpillar. 

Cat  and  Caterpillar  are  registered 
Trademarks  of  Caterpillar  Tractor 
Co.  These  Trademarks  should  only 
be  used  to  identify  our  products.  The 
list  includes  motor  graders,  backhoes, 
wheel  loaders,  excavators,  and  track- 
type  tractors. 

We’d  appeciate  it  if  you  used  our 
name  only  where  it  applies. 

Thank  you. 

m 

Wheel  and  Track-Type  Tractors  •  Load¬ 
ers  •  Scrapers  •  Engines  •  Motor  Grad¬ 
ers  •  Pipelayers  *  Off-Highway  Trucks 


Cattrpillw.  Cat  and  O  art  Tradtmarlu  ol  Catarpillar  Tractor  Co. 
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Advertising  scene  By  Daniel  L.  Lionel 

Y  &  R’S  RETAIL  UNIT  QUESTIONS  MEDIA  MIX 


“You  don’t  sit  around  writing  inter¬ 
office  memos  when  you’re  handling  retail 
accounts,’’  said  Irwin  Barnett,  managing 
director  of  Young  &  Rubicam’s  recently 
acquired,  autonomous  retail  division 
known  as  Barnett-Zlotnick. 

In  fact,  as  Barnett  ticked  off  the  condi¬ 
tions  required  for  effective  handling  of 
the  problems  related  to  retail,  one  could 
see  why  Madison  Ave.  while  moving  in 
the  direction  of  retail,  is  moving  cautious¬ 
ly. 


“You’ve  got  to  be  able  to  spin  on  a 
dime;  if  the  stores  are  open  late,  you  can’t 
hold  meetings  with  store  executives  until 
even  later  and  working  Saturdays  can 
become  a  way  of  life  too,’’  he  said. 

“We  spend  a  lot  of  time  on  the  selling 
floor  of  Bond  Stores  for  example,”  said 
Barnett  referring  to  the  140  store  cloth¬ 
ing  chain,  one  of  the  agency’s  principal 
accounts.  “That’s  where  we  get  our  meat 
and  potatoes  concepts  of  what  the  custom¬ 
er  wants,  how  he  reacts  to  advertising 
and  merchandising  and  even  selling  tech¬ 
niques.” 

The  announcement  that  Barnett- 
Zlotnick  would  take  over  the  advertising 
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for  Frankart  Furniture,  a  five  store  chain 
and  its  corporate  sister,  Roamans,  with 
thirteen  women’s  specialty  stores  in  the 
New  York  area,  effective  July  1st, 
prompted  this  visitor  to  call  on  the  agency 
to  find  out  what  it  could  offer  accounts 
such  as  this  which  generally  function  with 
in-house  advertising  talent. 

As  Barnett  put  it,  the  strength  of  the  Y 
&  R  retail  unit  stemmed  from  its  inherent 
retail  professionalism  plus  its  ability  to 
draw  on  the  resources  of  the  parent  agen¬ 


cy,  one  of  the  largest,  for  research  and 
marketing  assistance,  focus  sessions  and 
back-up  via  its  many  offices. 

A  recent  media  test  in  6  Bond  Store 
cities  was  designed  and  carried  out  in 
conjunction  with  the  Y  &  R  research  and 
computer  facilities.  The  test  involved  a 
mix  of  70%  radio  and  30%  newspapers  in 
the  three  test  cities  and  the  reverse  budg¬ 
et  in  the  three  control  cities.  Over  3000 
customers  in  carefully  matched  urban  and 
suburban  shopping  center  stores  were 
queried.  They  were  asked:  “Have  you  seen 
or  heard  Bond  ads?  Where?  What  did 
they  say?  Is  Bond  advertising  more  or 
less  lately?”  Response  summary  showed 
both  media  running  neck  and  neck  in  both 
the  test  cities  and  the  control  cities.  As  a 
result,  the  agency  is  changing  the  media 
mix  estimating  a  greater  share,  approx¬ 
imately  $3%  million  for  radio,  in  the  year 
ahead. 

Apparently,  extending  the  media  mix, 
spurring  retailers  to  go  beyond  their  tra¬ 
ditional  dependance  upon  newspapers, 
constitutes  an  important  element  in  the 
Barnett-Zlotnick  thinking.  On  June  30,  for 
example,  one  day  before  the  agency  actu¬ 
ally  took  over  the  advertising  for  Frank- 
art  and  Roaman’s  they  aired  the  first 
commercials  for  the  account  which  has 
been  a  predominantly  newspaper  adver¬ 
tiser.  Pointing  to  the  general  lack  of  ex¬ 


pertise  in  the  use  of  electronic  media  by 
retailers,  Barnett  see  in  it  a  means  of 
supporting  and  backing  up  print  advertis¬ 
ing  if  properly  used.  The  strong  point  of 
radio,  he  said  is  its  ‘weight  and  consisten¬ 
cy’  and  he  recommends  its  use  in  conjunc¬ 
tion  with  newspapers  for  store  events  as 
well  as  item  advertising. 

Asked  whether  his  recommendations  for 
media  mixing  involve  a  larger  advertising 
budget,  Barnett  said  he  felt  the  more 
judicious  application  of  existing  advertis¬ 
ing  dollars  could  bring  a  greater  re¬ 
sponse. 

Barnett-Zlotnick  hung  out  its  shingle  in 
1971  when  Bernie  Zlotnick,  who  for  the 
previous  8  years  had  been  a  creative  di¬ 
rector  for  Young  &  Rubicam  joined  Bar¬ 
nett  to  form  the  retail  agency.  Young  & 
Rubicam  Enterprises,  acquit^  the  B-Z 
shop  in  January  of  this  year  as  part  of  an 
expansion  and  diversification  program. 
Zlotnick  is  co-managing  director. 

Barnett  was  launched  on  a  communica¬ 
tions  career  when  he  became  sports  corre¬ 
spondent  for  the  Brooklyn  Eagle,  covering 
his  high  school  games.  He  spent  five  years 
as  a  newspaper  space  salesman  covering 
resorts  for  the  New  York  Mirror  and 
later  the  New  York  Post.  He  then  shifted 
to  magazines  as  a  resort  ad  salesman  for 
Esquire  and  later  as  ad  manager  of  the 
Ziff-Davis  inner  circle  group.  After  a 
stint  with  Tatham-Laird  he  joined  the 
Lampert  Agency  in  1965  and  remained  as 
senior  v.p.  and  director  until  he  left  to  go 
into  his  own  business. 

Asked  whether  his  encroachment  on 
traditional  newspaper  budgets  were 
bringing  many  newspaper  salesman 
around,  he  said  he  didn’t  seem  to  be  hear¬ 
ing  from  very  many.  He  commended  the 
‘aggressiveness  and  imagination  of  the  ra¬ 
dio  and  tv  guys’  for  their  ability  to  put 
together  packages  and  promotions.  Also 
he  said  the  electronic  media  were  wooing 
retailers  with  such  things  as  “on  the  air 
contests,  personal  appearances  at  branch 
stores  of  local  radio  and  TV  personalities 
and  sports  figures  when  they  came  to 
tow’n,  etc.” 

• 

Newsprint  shipments 

Canadian  newsprint  shipments  to 
United  States  in  May  was  5.8%  lower 
than  May,  1973,  according  to  the  Canadi¬ 
an  Pulp  and  Paper  Association.  Year  to 
date,  estimated  consumption  is  down  5.7%, 
the  association  reported.  American  News¬ 
paper  Publishers  Association  report  on 
inventory  at  525  newspapers  shows  a  year 
to  date  increase  of  16.1%  in  tonnage — 
746,061  as*  compared  to  642,437 — or  35 
days  supply  as  against  28  days  for  the 
same  period  a  year  ago. 

• 

Merger  in  El  Dorado 

The  News-Times  Publishing  Co.  of  El 
Dorado,  Arkansas,  has  merged  its  after¬ 
noon  paper,  the  El  Dorado  Times,  with  its 
morning  paper,  the  El  Dorado  Daily 
News.  The  paper,  which  publishes  in  the 
morning,  is  called  the  El  Dorado  News- 
Times.  The  company  said  the  move  was 
made  to  meet  constantly  increasing  news¬ 
print  and  operational  costs.  W.  E.  Huss- 
man  is  publisher  and  editor  of  the  paper. 


.  .  We  spend  a  lot  of  time  on  the  selling  floor  .  .  ."  says  Irwin  Barnett,  Managing  director 
of  Barnett-Zlotnick,  the  Bond  Store's  advertising  agency. 
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Total  system 
for  classified 
still  in  future 

By  Gerald  B.  Healey 

Newspaper  departments  entering  new 
fields  of  production  technology  should  re¬ 
gard  hardware  now  available  and  in  use 
as  only  the  first  steps  to  ultimate  systems, 
Owen  Olson,  director  of  advanced  systems 
of  the  Atlanta  (Ga.)  Journal  and  Consti¬ 
tution,  told  classified  advertising  manag¬ 
ers  last  week. 

It  will  he  another  four  or  five  years 
before  complete  control  of  environments 
can  be  returned  to  the  classified  and  edito¬ 
rial  departments  and  these  departments 
can  be  considered  totally  integrated  with 
the  production  department. 

Before  total  integration  can  be  consid¬ 
ered  complete  in  classified,  Olson  observed 
at  the  Association  of  Newspaper  Clas¬ 
sified  Advertising  Managers  (ANC.VM) 
at  Milwaukee,  Wise.,  June  23-27,  hard¬ 
ware  must  be  capable  of  selling,  printing 
and  billing  the  classified  ad  and  the  clas¬ 
sified  department  must  be  in  control  of  all 
three  areas. 

Olson  said  that  he  is  convinced  larger 
groups  of  newspapers  will  make  their 
classified  and  editorial  page  automated 
makeup  systems  available  to  smaller  pa¬ 
pers  on  a  time-sharing  basis  in  order  to 
amortize  the  expected  heavy  expense  of 
such  technology.  He  looks  for  this  de¬ 
velopment  in  about  five  years. 

Eldred  Garter,  Journal  &  Constitution 
classified  manager,  advised  that  there  are 
and  will  be  many  problems  with  the  new 
systems,  “but  we  shouldn’t  be  fearful,  for 
there  always  w^ere  problems  with  hot  type 
makeup.  The  new  problems  will  just  be 
different.” 

Production  question 

Garter  said  he  was  asked  the  question 
during  the  conference  if,  with  the  new 
classified  technology,  “classified  depart¬ 
ments  are  going  to  quit  being  sales  people 
and  be  production  people?”  His  answer 
was  that  many  classified  departments 
have  been  in  production  a  long  time  and 
good  sales  balance  has  been  maintained. 

He  said  several  Atlanta  companies  plac¬ 
ing  real  estate  and  employment  service 
ads  with  his  newspapers  have  allowed  the 
Journal  &  Constitution  to  train  typists  to 
prepare  ads  on  scannable  copy. 

They  feel  they  are  doing  something  for 
themselves  and  for  their  companies  rather 
than  performing  a  job  for  the  newspapers. 
Garter  said.  He  said  that  as  a  result  of 
this  attitude  outside  typists  are  turning  in 
beautiful  copy. 

Ray  Carlson,  Dai'enport  (la.)  TUnes- 
Democrat,  thought  many  classified  depart¬ 
ments  aren’t  selling  “the  way  we  should,” 
that  departments  have  become  too  produc¬ 
tion  oriented,  and  more  selling  personnel 
is  needed.  * 

George  Mcllveen,  Cincinnati  (0.) 
Enquirer,  distributed  copies  of  an  AN- 
CAM  production  equiment  guide  prepared 
by  the  membership  services  committee.  It 


is  a  compilation  of  all  forms  of  equipment 
in  use  by  262  newspapers  responding  to  a 
G40-paper  survey.  The  data  was  printed 
under  circulation  categories  in  the  follow¬ 
ing  manner:  VDT  input,  scanner-tape  in¬ 
put,  both  where  applicable,  and  tape  per¬ 
forating-testing  applications.  .\NCAM 
members  not  at  the  conference  may  re¬ 
quest  copies  from  ANC.\M  executive 
secretary  Frank  Harris,  P.  0.  Box  223, 
Danville,  Ill.  61832. 

Awards  distributed 

Editor  &  Publisher  classified  promo¬ 
tion  ad  awards  were  won  by  the  Toronto 
Star,  over  100,000;  South  Bay  (Calif.) 
Daily  Breeze,  50,000  to  99,999;  Herald- 
Paddock  Publications,  Arlington  Heights, 
Ill,  25,000  to  49,999,  and  Walla  Walla 
(Wash.)  Bulletin,  under  25,000. 

International  Want  Ad  Week  (AN- 
CAM)  went  to  the  Gary  (Ind.)  Post- 
Tribune,  50,000-99,999;  San  Mateo  (Cal¬ 
if.)  Times  &  Daily  Leader,  25,000-49,999, 
and  Clearfield  (Pa.)  Progress,  under  25,- 
000. 

Best  ad,  individual  promotion,  Chicago 
Tribune;  automotive,  Detroit  Xeu's;  real 
estate,  Winston  Salem  (N.C.)  Journal  & 
Sentinel;  general  merchandise,  Hayward 
(Calif.)  Daily  Review;  color,  Wenatchee 
(Wash.)  World;  special  pages/sections, 
Rochester  (N.Y.)  Democrat  &  Chronicle. 

The  latter  category  (best  ad)  was  AN- 
C.\M  sponsored. 

• 

Women’s  page 
changes  noted 
by  three  editors 

By  Jim  Scott 

In  the  “Changing  Women’s  Pages”  ses¬ 
sion  at  the  Editors’  conference  in  Palo 
Alto,  there  were  only  three  females  on  the 
stage:  Bea  Anderson,  editor  of  the  People 
section  in  the  Orange  Coast  Daily  Pilot; 
Elaine  Levine,  executive  editor  of  (12 
weeklies)  Suburban  Newspaper  Publica¬ 
tions,  Inc.,  and  a  Sally  Quinn,  Washington 
Post,  who  was  to  help  with  the  questions. 

“I  don’t  know  what  I’m  doing  here,” 
Elaine  at  once  told  her  audience,  “for  we 
have  no  women’s  pages  in  our  paper.” 

Elaine  and  her  husband,  who  operate 
the  papers,  came  out  from  Minnesota  and, 
after  borrowing  $200,  started  what  grew 
up  to  be  a  little  empire  of  small  papers. 

Bea  Anderson  is  considered  one  of  the 
best  women’s  editors  in  the  nation. 

“Last  year  we  placed  third  in  the  Pen- 
ney-Missouri  awards,”  said  Bea.  “We  had 
the  club  news,  weddings  and  the  usually 
trappings  of  the  society  pages,  and  I  hon¬ 
estly  felt  we  deserved  no  award. 

“Then  we  completely  redid  our  section 
and  called  it  “People.”  We  began  charging 
for  weddings,  just  like  we  did  for  funer¬ 
als.  We  threw  out  all  clubs  news  unless 
the  clubs  were  doing  something  special  for 
the  community.  Surprisingly,  there  were 
no  complaints. 

“We  began  doing  depth  stories:  ho¬ 
mosexuality,  menopause,  venereal  disease, 
couples  living  together  though  not  mar¬ 
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ried — just  a  whole  bag  of  things  we  never 
touched  before.  And  I’m  sure  we  brought 
more  male  readers  to  our  section. 

“This  time  we  won  first  prize  in  the 
Penney-Missouri  awards  and  this  time  I 
agreed  we  were  entitled  to  it. 

“While  we  pulled  in  more  readers,  there 
were  no  gripes. 

“Only  one  article  drew  many  com¬ 
plaints,  and  these  came  from  what  I  con¬ 
sidered  bigots.  We  gave  a  big  play  to  the 
former  Olympic  decathlon  champion, 
Rafer  Johnston,  on  his  marriage  to  a 
white  girl  in  Orange.  Rafer  is  black.  And 
one  of  our  photos  showed  them  with  their 
mouths  open  about  to  kiss. 

“That  was  too  much  for  many  readers — 
and  then  came  a  floodtide  of  hate  mail. 

“Although  we  go  into  controversial  sub¬ 
jects,  still  we  do  not  overlook  the  Girl 
Scouts — when  they  do  worthwhile  things.” 

Sally  Quinn,  the  Washington  Post’s 
feature  writer,  agreed  wholly  with  Bea’s 
efforts. 

“We  always  charge  for  weddings,  too,” 
she  said.  “Our  section  is  about  the  only 
thing  in  the  Post  in  which  writers  have 
full  liberty  to  write  as  they  please  in 
portraying  their  subjects.  You  see  that  in 
the  fact  nobody  ever  leaves  our  big  staff. 
Instead,  reporters  and  other  staffers  want 
to  get  with  us.” 

“In  small  towns,  everyone  is  considered 
important  and  everyone  knows  everyone 
else.  So  marriages  and  deaths  are  big 
news  and  played  up  big  with  no  charge,  of 
course.  All  editors  agreed  this  was  the 
thing  to  do,  for  you  are  giving  your  read¬ 
ers  what  they  want  to  read  about.  Con¬ 
versely,  in  a  big  city,  only  a  few  people 
know  the  bride  or  groom  or  the  deceased.” 

One  editor  wanted  to  know  how  Mrs. 
Levine  handled  such  things. 

“We  have  a  column  under  which  we 
carry  all  club  news,”  she  replied.  “We 
don’t  want  to  be  a  calendar,  either,  but  we 
feel  we  are  the  only  source  by  which 
members  can  be  notified,  even  if  we  must 
sometimes  use  agate  type. 

“What  we  try  to  do  is  give  our  readers 
news  they  can  use.  Instead  of  going  for 
offbeat  sex,  we  like  to  tell  them  such 
things  as  where  they  can  get  low-priced 
hamburger  meat  and  where  fruits  and 
other  commodities  are  not  too  high. 

“But  I  don’t  sleep  with  an  advertising 
man  as  I  hear  some  women  editors  do.  So 
many  papers  are  simply  pegged  on  adver¬ 
tising  and  it’s  their  only  reason  for  exist¬ 
ing.  If  there  is  real  news  from  adver¬ 
tisers,  we  will  use  it.  But  we  don’t  accept 
free  trips  from  big  advertisers  for  we 
don’t  consider  it  fair  to  our  readers.  We 
are  strong  for  conservation.  And  we 
would  like  for  some  of  the  old  verities  to 
come  back.” 

This  touched  off  a  controversy,  for 
many  papers  carry  food  pages,  and  wom¬ 
en’s  page  editors  usually  handle  them. 

Some  editors  pointed  out  that  adver¬ 
tisers  often  provide  worthwhile  photos. 

But  there  was  no  agreement  on  whether 
women’s  editors  should  accept  free  trips 
to  food  fairs  and  the  like.  Some  felt  they 
offer  good  ideas  and  it  also  gives  editors  a 
chance  to  talk  with  others  in  their  field, 
which  enables  them  to  exchange  ideas. 

But  most  all  editors  agree  that  women’s 
sections  should  be  less  social-minded;  in¬ 
stead  should  enlarge  their  scope  so  as  to 
attract  male  readers  as  well. 
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Overemphasis  on  sex 
disturbs  Sally  Quinn 


where  I  get  most  of  my  newstips.  Oh,  yes, 
I  give  a  party  occasionally.  I  can  squeeze 
24  into  my  place  if  they  sit  on  the  floor.” 

Since  she  had  no  writing  experience, 
how  did  Sally  learn  so  fast? 

Good  teachers 


By  Jim  Scott 

How  the  beautiful,  yet  aggressive,  Sally 
Quinn  became  a  writer  is  entirely  differ¬ 
ent  from  what  is  taught  in  journalism 
schools. 

Five  years  ago,  she  appeared  before 
Benjamin  C.  Bradlee,  executive  editor  of 
the  Washington  Post,  to  ask  for  a  job. 

“What  have  you  written?”  asked  the 
urbane,  cool  Bradlee. 

“I’ve  never  written  anything  in  my 
life!”  confessed  Sally. 

“Well,  nobody’s  perfect,”  replied 
Bradlee.  “You’re  hired.” 

Today  she’s  doing  what  she  enjoys  more 
than  anything  else:  writing  depth  stories 
on  interesting  people. 

Sally  had  a  brief  career  as  CBS’  morn¬ 
ing  challenge  to  Barbara  Walters  of 
NBC’s  “Today”  show. 

“It  was  a  bitter,  back-biting  career,” 
said  Sally.  “The  worst  part  of  it  I  had  to 
get  up  at  1:30  a.m.  to  do  the  show.” 

“.4ny  trouble  with  your  co-host,  Hughes 
Rudd?” 


Writing  a  book 

“None  whatsoever,”  replied  Ms.  Quinn. 
“He’s  a  sweetheart.  But  I  don’t  want  to 
talk  about  it.  Everything  that  happened  to 
me  at  CBS  will  come  out  in  a  book  I’ve 
just  written,  “Get  Me  Out  of  The  Hell.” 

Sally  got  her  chance  because,  at  a  party 
one  night,  the  Lib  gals  backed  Richard 
Salant,  the  CBS  chief,  into  a  corner  and 
made  him  promise  to  hire  a  anchor- 
woman. 

Sally  was  the  only  choice,  not  only  be¬ 
cause  of  her  beauty  but  also  because  she’s 
so  articulate. 

“I  didn’t  like  the  job  for  it  was  largely 
just  reading  the  news,”  admitted  Sally. 
“On  interviewing  for  the  Post,  I  often 
take  two  hours.  This  takes  skill  to  draw 
out  your  subject.  Anybody  can  read  news. 

“I  quit  early  in  January.  I  don’t  care  if 
the  papers  did  say  I  was  fired.  I  really 
resigned.  Later,  I  got  a  good  offer  from 
the  New  York  Times. 

“But  I  didn’t  care  to  join  the  Times,  for 
there’s  more  opportunity  on  the  Washing¬ 
ton  Post  for  my  style  of  writing. 

“Admittingly,  a  woman  writer  has 
many  advantages  over  a  man,  especially  if 
she  is  young  and  pretty. 

Senator’s  hand 

“But  a  woman  writer  in  Washington 
has  to  determine  her  own  life.  There  are 
so  many  choices.  When  you  feel  a  Sena¬ 
tor’s  hand  going  over  you,  you  have  to 
decide  if  the  scoop  he’s  giving  you  is 
worthy  to  put  up  with  him.  Or  who  the 
Senator  is!  If  you  blow  the  whistle,  you 
also  may  blow  a  good  news  source. 

“I’ve  covered  trials  where  I  was  the 
only  w’oman.  Once  the  guard  saw  me  and 
said,  ‘Come  on.  Sweetie,  I’ll  take  care  of 
you.  I’ll  see  that  you  get  a  better  seat 
than  those  guys. ! 

“You  have  to  decide  if  you  want  to  act 


like  a  dumb  gal  and  accept  all  the  help  you 
can.  Most  all  the  successful  women  in 
Washington,  I  say,  got  there  by  going  to 
bed  with  the  right  men. 

“So  many  men  look  at  you  as  a  sex 
object  rather  than  as  a  good  reporter. 
How  do  you  beat  this  situation?  Well,  if 
they  only  accept  you  as  a  fern  prospect, 
you  have  to  do  the  best  damned  job  you 
can  so  that  the  next  woman  writer  will 
get  a  better  breaks. 

“But  there’s  still  a  double  standard, 
even  on  the  liberal  Post.  Our  guys  de¬ 
lighted  in  going  to  the  massage  parlors 
and  exposing  them.  If  we  women  did 
something  like  that,  it  would  be  a  scandal. 
But,  I  guess,  there’s  no  such  houses  oper¬ 


I  had  good  teachers  at  the  Post.  I  had 
the  contacts  for  information.  My  best  help 
came  from  Dave  Laventhal.  He  would 
show  me  what  was  wrong  with  my  copy 
and  make  me  rewrite  it.  He’s  now  the 
editor  of  Newsday. 

“I  remember  how  I  used  to  go  to  parties 
and  get  so  much  information.  Once,  buried 
in  one  of  my  columns  was  a  quote  that  a 
Senator  had  changed  his  vote  on  a  hot 
issue.  Several  days  later,  that  item  made 
headlines  in  all  the  papers.  Ben  ap¬ 
proached  me  with  a  clip  of  that  column 
where  the  item  was  buried. 

“  ‘You  should  know  a  hot  item  when  you 
get  one,  Sally,”  he  said.  “I  told  him  I 
would  watch  myself  after  that.” 

“Oh,  well,”  admitted  Bradlee,  “you  still 
had  a  three-day  beat.” 
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I  put  up  with  him." 

Sally  Quinn 


ated  by  men,  are  they?” 

Sally  paused  to  sip  on  a  drink. 

Wants  equal  treatment 

“I  hate  for  everything  to  be  decided  on 
sex.  We  writers  should  all  be  treated  the 
same. 

“For  example  I  called  the  public  rela¬ 
tions  office  at  the  Kentucky  Derby  two 
weeks  before  the  event  and  asked  for 
press  credentials.  The  fellow  said  they 
were  all  gone.  Then  he  added:  ‘Are  you 
pretty?’ 

“I  told  him  that  was  for  him  to  decide. 
But  I  got  my  reservation.” 

Sally  lives  in  an  apartment  in  Water¬ 
gate.  It’s  small  but  big  enough  for  she’s 
seldom  home. 

“I  go  out  to  parties  several  times  a 
week  for  they  are  good  news  sources.  It’s 


Sally  also  was  the  first  to  describe  Hen¬ 
ry  Kissinger  as  a  swinger. 

She  finds  the  Post  a  delightful  paper  on 
which  to  work. 

“The  Post  fully  appreciates  women 
writers,”  she  lauded.  “Not  only  do  we 
have  a  woman  publisher  in  Katharine 
Graham,  but  also  women  occupy  two  assis¬ 
tant  managing  editor  posts,  an  assistant 
night  editor,  assistant  in  the  diplomatic 
department,  as  well  as  a  top  Congression¬ 
al  writer  in  Maxine  Cheshire  and  we  even 
have  a  woman  sportswriter.” 

For  recreation,  Sally  ops  for  skiing, 
which  she  usually  does  at  Aspen.  She 
learned  to  ski  when  family  was  living  in 
Switzerland. 

A  daughter  of  General  William  W. 
(Buffalo  Bill)  Quinn,  Sally  was  born  in 
{Continued  on  page  26) 
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Speidel  seeks  papers 
of  under  100,000  circ. 


By  Gerald  B.  Healey 

Speidel  Newspapers  Inc.,  burgeoning 
cross  country  group  which  has  been  pub¬ 
licly  held  since  November,  1972  is  still 
very  much  in  the  acquisition  derby. 

But,  while  the  search  continues,  the  in¬ 
ternal  growth  of  the  11-paper  enterprise 
(10  cities  and  eight  states)  is  uppermost 
in  the  planning  and  operating  philosophy. 

President  Rollan  D.  Melton  sums  up  the 
company  posture  this  way:  Speidel  wants 
to  stay  and  expand  in  the  daily  field  in  a 
circulation  range  of  approximately  8,000 
to  100,000,  naturally  seeking  non¬ 
competitive,  growth  markets. 

The  last  property  acquired  was  the 
Stockton  (Calif.)  Record  in  January, 
1969.  Speidel  has  been  close  on  four  ac¬ 
quisition  efforts  in  the  last  year  and  a 
half.  Much  of  the  acquisition  effort  is 
groundwork— laying  a  base  now  that 
hopefully  will  yield  additional  properties 
as  years  roll  on. 

Melton  traced  the  company’s  per¬ 
formance  in  the  first  full  year  (1973)  as  a 
public  firm. 

Revenues  were  $38  million-plus,  an  in¬ 
crease  of  6.5  percent  and  the  third 
straight  year  revenues  gained  more  than 
five  percent:  in  1973,  expenses  rose  4.2 
percent,  lowest  percentage  increase  in  the 
last  three  years. 

Net  income  last  year  was  $6,106,000,  or 
$1.04  a  share,  leading  all  other  public 
newspaper  companies  in  net  margin 
(twice  the  average  of  the  other  public 
groups) . 

Good  net  results 

In  1973,  Speidel  revenues  were  the 
smallest  of  the  public  newspaper  compan¬ 
ies,  but  net  income  was  greater  than  three 
others — Multimedia,  Harte  Hanks  and  Lee 
Enterprises.  Speidel  earnings  per  share 
grew  100  percent  over  the  last  four  years, 
largest  percentage  gain  among  public 
newspaper  companies. 

Melton  says  he  and  other  executives  are 
often  asked  how  such  high  margins  are 
maintained.  Some  of  the  answers:  Speidel 
publishes  in  growing  markets,  head-on- 
head  competition  is  minimal.  Thus  they 
have  slightly  more  flexiblity  on  rates  than 
those  companies  beset  by  intruders  on 
their  revenue  terrain;  an  excellent  control 
system  which  provides  early  warning  and 
tells  quickly  where  the  company  has  been. 


Melton  said  the  company  has  highly 
motivated  newspaper  managers  (publish¬ 
ers)  of  the  11  newspapers  and  more  than 
125  men  and  women  share  company 
profits.  Communication  among  the  strictly 
autonomous  publishers  is  constantly 
stressed  and  practiced. 

Goals  have  been  set  on  personnel  de¬ 
velopment,  training  programs,  improve¬ 
ment  of  the  newspaper  product,  refine¬ 
ment  of  production  technique  and  on 
profits  over  the  short  and  long  range. 

Speidel  has  a  long  history  of  relatively 
peaceful  labor  relations.  No  publication 
day  has  been  missed  at  any  of  its  newspa¬ 
pers  because  of  a  strike.  Thirty  percent  of 
the  1,300  employees  are  members  of  labor 
unions.  Reno  papers  have  no  union. 

By  mid-year,  when  an  Editor  &  Pub¬ 
lisher  reporter  visited  corporate  head¬ 
quarters  at  Reno,  Nev.,  newspapers  were 
being  printed  five  different  ways  as  execu¬ 
tives  explored  the  most  satisfactory  sys¬ 
tem. 

Direct  lithography  move 

In  this  connection,  the  Speidel  operation 
in  Reno  (Reno  Evening  Gazette  and 
Nevada  State  Journal)  has  pioneered  in 
converting  a  standard  letter  press  to  di¬ 
rect  lithography  (E&P,  March  9).  This 
allows  production  of  better  quality  print¬ 
ing  at  less  than  one-half  the  price  any 
other  newspaper  is  paying  for  its  printing 
plates,  according  to  vicepresident  and 
secretary  Robert  B.  Whittington,  who  in 
1972  transferred  from  Stockton  where  he 
was  executive  editor  and  publisher. 

.4s  press  conversion  continues,  embody¬ 
ing  new  processes  and  buying  replace¬ 
ments,  projected  capital  expenditures 
have  been  set  at  $3  million  in  1974,  $2,- 
250,000  in  1975  and  $750,000  in  1976. 

Whittington  explained  that  new  techno¬ 
logy  has  introduced  speed  and  flexibility 
to  printing — important  to  readers  and  ad¬ 
vertisers  alike,  enabling  papers  to  be  pro¬ 
duced  with  less  labor,  which  translates  to 
savings. 

Composing  room  productivity  has  in¬ 
creased  30  percent  since  1971  when  the 
first  photocomposition  equipment  was  in¬ 
troduced  in  one  of  the  plants.  Last  year 
this  meant  production  of  10  percent  more 
pages  than  in  the  last  pre-photocomp  year 


Rollan  D.  Malton 


Robert  B.  Whittington 


Put  another  way,  Whittington  said  the 
company  has  spent  more  than  $1  million 
buying  this  photocomp  equipment  but  the 
impact  of  increased  productivity  on 
payrolls  has  already  offset  the  entire  ex¬ 
penditure. 

Financial  control  is  a  key  role  of  the 
Speidel  central  office.  Each  subsidiary  ac¬ 
counts  for  all  daily  business  transactions. 
At  the  end  of  every  month,  the  financial 
activity  for  that  month  is  reported  to  the 
central  office.  Exception  reporting  is  an¬ 
alyzed  to  determine  if  corrective  action  is 
needed.  Results  of  operations  are  com- 
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(Continued  on  page  24) 


with  27  percent  fewer  man-hours. 
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pared  on  a  monthly  and  year-to-date  basis 
to  same  period-prior  year,  budget  and  oth¬ 
er  newspapers  in  the  group. 

Competitive  atmosphere 

A  healthy  competitive  atmosphere  ex¬ 
ists  in  the  company  as  a  result  of  this 
reporting  system.  Each  subsidiary  strives 
to  perform  at  a  higher  level  than  its 
sister  paper. 

A  comprehensive  newsprint  conserv’a- 
tion  program  resulted  in  reduced  con¬ 
sumption  in  1973  and  this  year  despite 
group-wide  1974  increase  in  ad  linage  of 
2.9  percent  and  circulation  by  1.8.  News¬ 
print  usage  was  down  5.1  percent  for  the 
first  two  months  of  1974. 

Anticipated  newsprint  usage  for  1974 
will  approximate  23,500  tons,  while  news¬ 
print  costs  will  be  in  the  neighborhood  of 
$4,750,000,  an  increase  of  $915,000  over 
the  prior  year.  Speidel  doesn’t  look  for 
plentiful  newsprint  again  until  late  in 
1975. 
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Editorial  excellence  gets  a  hard  ride 
from  Melton,  frequently  on  a  personal 
basis  through  training  programs  and  bull 
sessions  when  he  visits  the  various  plants, 
which  reach  from  Poughkeepsie,  N.Y.  to 
Stockton  and  Salinas,  Calif. 

His  likes  and  dislikes  are  many.  For 
instance,  in  the  use  of  photos,  he  wants 
life  and  animation,  not  the  “shoot  ’em  at 
sunrise’’  standing  group  approach;  use  of 
art  with  wire  stories;  not  allowing  a  story 
and  related  photo  drift  apart. 

A  former  managing  editor,  Melton  rec¬ 
ommends  such  space  saving  devices  as 
cutting  down  on  promotional  headlines 
over  the  classified  section,  use  of  fewer 
comics  and  similar  features,  editing  out 
hours  of  church  services,  improved  pack¬ 
aging  of  the  news,  rounding  up  court 
news,  church  news,  fire  calls,  news  briefs. 

Volume  increase  predicted 

Even  with  rate  increases  this  year 
Speidel  expects  to  increase  volume  from 
two  to  four  percent  and  circulation 
growth  w’ill  be  close  to  two  percent.  Effect 
of  rate  increases  hopefully  will  boost  re¬ 
venues  to  nearly  seven  percent. 

Publishers  of  the  group  actually  func¬ 
tion  as  general  managers  and  are  also 
presidents  of  their  newspaper.  They  and 
the  other  120  company  executives  are  in 
the  $35,000  to  $75,000  annual  income 
range.  Publishers  sign  one  year  contracts 
in  which  the  company  agrees  to  pay  annu¬ 
al  compensation  equal  to  a  percentage  of 
the  operating  profits  from  the  operations 
of  the  business  of  the  company,  before 
deducting  the  executive  drawing  accounts 
designated  by  the  company. 

The  group’s  Sunday  papers  are  pub¬ 
lished  in  Stockton,  Reno,  Poughkeepsie, 
Sioux  Falls  S.D.  and  Fort  Collins,  Colo. 
The  largest  papers  (Stockton,  Reno, 
Poughkeepsie  and  Sioux  Falls,  daily  and 
Sunday)  account  for  close  to  70  percent  of 
both  revenue  and  profit. 

Growth  prospects  vary  from  dynamic  in 
Reno  to  modest  in  Chillicothe,  0.,  where 
the  Gazette  is  published.  Population  of 
Reno  city  zone  increased  by  62  percent 
during  the  1960s  and  tourism  has  steadily 
been  rising.  Since  the  Reno  papers  are 
nonunion  operations,  their  profits  growth 
are  viewed  as  the  most  exciting  within  the 
chain.  The  Fort  Collins  Coloradoan, 
though  its  circulation  is  only  14,600,  is 
another  rapidly  growing  market. 

Melton  said  1974  is  off  to  a  good  start, 
with  the  first  quarter  showing  a  16.7  per¬ 
cent  increase  in  earnings  and  a  20  percent 
increase  in  earnings  per  share.  Revenues 
increased  7.6  percent,  primarily  as  the 
result  of  a  3.1  percent  gain  in  advertising 
linage. 

The  story  of  the  formation  of  Speidel  is 
unusual.  The  late  John  Ben  Snow  many 
years  ago  while  manager  of  a  Wool  worth 
store  at  Port  Jervis,  N.Y.  met  Merritt 
Speidel,  then  editor  of  the  Port  Jervis 
newspaper.  Their  friendship  grew  as 
Snow  advanced  to  a  top  executive  position 
with  Woolworth’s.  After  forming  the 
Speidel  group,  Snow  also  deceased,  even¬ 
tually  loaned  his  own  money  to  Speidel 
officers  to  assume  control  of  the  company 
and  it  was  at  this  time  a  profit  sharing 
plan  was  devised.  By  the  time  the  chain 
went  public  more  than  200  executives  and 
retirees  owned  stock. 


Hills  sees  continued 
improvement  in  profits 

Pricing  flexibility  should  allow  Knight 
Newspapers,  Inc.  to  have  another  year  of 
profit  growth  despite  higher  newsprint 
and  labor  costs,  company  officials  told  a 
meeting  of  financial  analysts. 

Knight  chairman  Lee  Hills  said  man¬ 
agement  was  pleased  at  the  performance 
of  the  group’s  16  daily  newspapers  so  far 
this  year.  Hills  said  the  company  had 
implemented  advertising  and  circulation 
increases  and  that  resistance  has  been 
minimal. 

“Although  many  analysts  had  predicted 
our  earnings  would  be  down  in  the  first 
quarter,  they  were  actually  up  by  a  pen¬ 
ny,’’  Hills  said.  “While  the  second  quarter 
results  are  not  in,  there  are  indications 
that  this  uptrend  will  continue.” 

Hills  added  full  impact  of  this  year’s 
price  increases  would  not  be  felt  until 
near  the  end  of  the  third  quarter.  He  also 
noted  10  of  Knight’s  16  dailies  were  still 
selling  for  10  cents. 

“An  important  factor  this  year  has  been 
the  ability  of  management  to  deal  with 
tighter  economic  conditions,”  Hills  said. 
“Our  newsprint  consumption  for  the  first 
five  months  of  1974  was  down  by  8%  and 
the  number  of  full-time  employees  was 
reduced  by  150  in  the  same  period. 

“Many  of  us  in  the  newspaper  business 
have  viewed  our  industry  as  more  reces¬ 
sion  resistant  than  most,”  Hills  continued. 
“1974  is  giving  us  a  chance  to  prove  our 
point.  We  believe  we  will  have  a  good 
year  and  that  Knight  will  continue  its 
earnings  growth  in  the  coming  five  years 
in  roughly  the  same  fashion  as  the  past 
five  years,  a  period  which  has  seen  aver¬ 
age  annual  earnings  growth  at  15%.” 

Hills  said  the  Detroit  Free  Press 
had  reached  an  agreement  with  the  nego¬ 
tiating  committee  representing  the  13 
unions  at  the  Free  Press.  The  settlement 
is  subject  to  membership  ratification,  he 
said,  and  is  along  recent  industry  pat¬ 
terns. 

Alvah  H.  Chapman,  Jr.,  Knight  pres¬ 
ident,  said  newsprint  suppliers  had  hiked 
prices  by  20%  last  year  and  some  were 
seeking  another  7%  to  10%  this  year. 
Chapman  said  new’sprint  accounted  for 
26%  of  Knight’s  costs.  Rising  labor  costs 
and  the  higher  prime  rate  were  also  noted 
by  Chapman,  although  he  said  $42.7  mil¬ 
lion  (56%)  of  Knight’s  debt  was  at  rates 
between  6-7%. 

To  offset  these  higher  costs.  Chapman 
said,  advertising  rates  were  increased  be¬ 
tween  8  and  9%  beginning  mostly  in  May 
and  June.  Circulation  increases  have  been 
implemented  at  seven  of  the  16  newspa¬ 
pers  either  in  the  newsstand  price,  home 
delivery  rate  or  both,  he  said. 

“Although  linage  is  down  by  1%  in  the 
first  five  months,  we  are  on  track  to  our 
expected  linage  levels  of  flat  to  up  %  %  for 
the  year  and  advertising  revenue  is  ahead 
nicely,”  Chapman  said. 

Chapman  said  Knight’s  Philadelphia 
newspapers — the  Inquirer  and  the  Daily 
News — showed  an  operating  profit  for  the 
first  five  months.  He  described  the  Phila¬ 
delphia  situation  as  “significantly  im¬ 
proved.” 
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Washington  bureau  By  Luther  Huston 


CLEVELAND  PLAIN  DEALER 


Ever  since  the  days  of  Mark  Hanna  and 
William  McKinley,  and  perhaps  before, 
there  have  been  Ohioans  in  seats  of  power 
in  Washington:  In  the  White  House,  Con¬ 
gress,  Supreme  Court,  Cabinet  and  the 
multitudinous  agencies  and  bureaus  of  the 
Federal  government.  Keeping  track  of 
what  they  are  doing  is  a  major  job  for  the 
Washington  bureau  of  any  Ohio  newspa¬ 
per.  The  Cleveland  Plain  Dealer's  bureau 
is  no  exception. 

The  Plain  Dealer  has  had  a  Washington 
bureau  or  a  Washington  correspondent  for 
more  years  than  anyone  now  in  the  bu¬ 
reau  can  remember.  Three  men  and  one 
woman  comprise  the  present  staff  and  an¬ 
other  man,  fresh  from  the  home  office,  is 
soon  to  be  added. 

Chief  of  the  bureau  is  Richard  G.  Zim¬ 
merman,  \vho  came  to  Washington  three 
years  ago  after  serving  in  the  paper’s 
Columbus  Bureau.  The  veteran  in  point  of 
Washington  service  is  Robert  J.  Havel 
with  eight  years.  George  Rasamen  joined 
the  Washington  staff  a  year  ago. 

Zimmerman  does  not  tie  himself  down 
to  a  regular  beat  but  goes  wherever  he 
scents  news  with  an  Ohio  angle.  Because 
Ohioans  are  politically  minded  and  those 
in  Washington  are  usually  in  the  thick  of 
both  national  and  state  politics,  much  of 
what  Zimmerman  writes  has  a  political 
base. 

With  Watergate  the  hottest  political 
story  in  Washington  and  two  members  of 
the  Ohio  delegation  on  the  House  Judici¬ 
ary  Committee,  which  is  conducting  the 
impeachment  investigation,  the  Plain 
Dealer  Bureau  has  staffed  the  hearing. 
Zimmerman  and  Rasamen  have  attended 
to  the  general  coverage  and  Havel  the 
broad  political  impacts.  On  days  when 
there  is  nothing  happening  of  any  special 
significance,  the  bureau  may  leave  the 


story  to  other  news  agencies  that  serve 
the  Plain-Dealer. 

Zimmerman  comes  from  a  family  of 
lawyers  and,  although  not  himself  a  law¬ 
yer,  his  interest  in  legal  news  leads  him 
to  cover  the  Supreme  Court,  reporting  on 
major  decisions  from  national  and  Ohio 
law  angles. 

Currently  the  only  Supreme  Court  Jus¬ 
tice  appointed  from  Ohio  is  Potter  Stew¬ 
art,  who  frequently  delivers  the  court’s 
opinion  in  cases  arising  from  Ohio. 

The  bureau  man  who  has  the  biggest 
field  to  cover  is  Havel,  the  Capitol  Hill 
correspondent.  He  covers  both  the  Senate 
and  the  House.  At  present  the  Ohio  Sena¬ 
tors  are  Robert  Taft  Jr.  and  Howard  Met- 
zenbaum  who  will  be  succeeded  in  the  94th 
Congress.  Havel  will  not  cover  the  Sena¬ 
torial  race  in  Ohio  but  will  keep  a  watch¬ 
ful  eye  on  any  developments  in  Washing¬ 
ton. 

Havel,  in  addition  to  politics  with  an 
Ohio  slant,  does  news  analyses  on  such 
topics  as  campaign  finance  reform  or  oth¬ 
er  issues  with  broad  national  interest. 

There  are  23  Congressmen  in  the  Ohio 
delegation  and  Havel  and  Rasamen  share 
the  job  of  keeping  tabs  on  them.  Rasamen 
is  the  specialist  in  the  fields  of  transpor¬ 
tation,  housing,  pollution,  energy,  and  ur¬ 
ban  affairs  in  general  which  have  an  im¬ 
pact  on  Cleveland  projects  and  policies. 
The  new  man  who  will  come  next  month 
will  take  over  part  of  the  rather  heavy 
load  Rasamen  now  carries. 

The  bureau’s  woman  staff  member  is 
Charlotte  Kennedy.  She  does  w’hatever 
comes  along:  research,  special  assign¬ 
ments,  features  and,  in  her  words,  “cleans 
up.”  Stephens  calls  her  his  office  manager 
who  keeps  the  files,  handles  the  expense 
accounts  and  otherwise  keeps  the  bureau 
running.  She  has  been  in  the  bureau  since 
1967  and  knows  the  ropes. 


JOHN  D.  LOFTON  JR. 

A  conservative  who  thrives  on 
controversy. 

Three  times  a  week  LOFTON 
goes  “behind  the  lines”  to  disarm 
the  Liberal  Establishment. 
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New  daily  planned 


Landmark  Community  Newspapers  of 
Shelbyville,  Kentucky  will  start  publica¬ 
tion  of  a  5-day  afternoon  paper  for  Eliza¬ 
bethtown,  Ky.  in  September.  The  paper 
will  be  the  successor  of  two  semi-weeklies, 
the  Elizabethtown  News  and  Hardin 
County  Enterprise.  The  Enterprise  ceased 
publication  June  27.  The  publishers  of  the 
Enterprise  have  agreed  to  sell  its  assets 
to  Landmark.  William  E.  Matthews,  pres¬ 
ident  of  Landmark  Community  Newspa¬ 
pers,  a  division  of  Landmark  Communica¬ 
tions  Inc.,  Norfolk,  Va.,  said  he  anticipates 
the  new  daily  will  have  a  circulation  of 
about  15,000. 


Editorial  workshop  By  Roy  Copperud 


LOOKING  NORTHWARD— No.  484 


In  my  Dictionary  of  Usage  and  Style, 
published  in  1964,  I  said  that  the  Scandi¬ 
navian  countries  are  Sweden,  Norway, 
and  Denmark,  and  that  the  term  does 
not  apply,  as  is  often  mistakenly  assumed, 
to  their  neighbor,  Finland. 

But  with  the  lapse  of  ten  years,  and  a 
trip  to  Scandinavia  in  the  interim,  I  must 
confess  that  this  view  can  no  longer  be 
maintained.  The  terms  Scandinavia  and 
Scandinavian  are  increasingly  being  used 
to  include  Finland  (though  not  the  Fin¬ 
nish  language,  for  reasons  that  will  be 
explained).  Because  of  common  interests, 
the  four  countries  have  entered  into  cer¬ 
tain  cooperative  agreements,  and  this  has 
made  it  convenient  to  refer  to  them  by  a 
common  term. 

The  only  current  dictionary  I  know  of 
that  lets  Finland  under  the  umbrella  of 
the  term  Scandinavia  is  the  American 
Heritage,  but  this  surely  is  the  wave  of 
the  future.  It  says  that  broadly  the  word 
includes  Norway,  Sweden,  Denmark,  Ice¬ 
land,  Finland,  and  the  Faeroe  Islan(ls. 

All  except  Finland  are  linked  by  racial 
heritage,  and  by  languages  similar  enough 
so  that  the  speakers  of  them  can  under¬ 
stand  each  other.  Finnish,  however,  is 
another  matter.  It  is  totally  different,  a 
member  of  the  Finno-Ugric  subfamily, 
and  related,  among  the  predominant  lan¬ 
guages  of  Europe,  only  to  Magfyar,  the 
language  of  Hungary,  and  to  Estonian.  It 
is  also  a  very  difficult  language  to  learn, 
probably  because  of  its  dissimilarity  to 
other  European  languages. 


Sally  Quinn 

(Continued  from  page  22) 


Savannah,  Ga.  and  the  family  has  lived 
all  over  the  world. 

She  was  graduated  in  1963  from  Smith 
College,  where  she  was  active  in  theater 
work.  She  paid  her  own  way  through  col¬ 
leges  by  various  summer  jobs. 

After  college,  she  performed  in  summer 
stock  at  Cape  Cod,  and  she  displayed  a 
fairness  by  working  both  for  Barry  Gold- 
water,  a  friend  of  her  father,  and  for 
Robert  Kennedy  and  Gene  McCarthy.  (“I 
guess  I  worked  at  some  20  jobs  before 
finding  my  real  role.”) 

Sally  applied  for  work  at  the  Washing¬ 
ton  Post  two  years  before  she  was  hired. 
She  wanted  the  job  as  secretary  to  Phil 
Geyelin,  editor  of  the  editorial  pages,  but 
he  said  she  was  “overly  qualified.” 

When  her  father  served  in  the  Penta¬ 
gon,  Sally  became  acquainted  to  the 
sights,  mores  and  babble  of  the  nation’s 
Capital. 

Strangely,  the  biggest  deterrent  to  mi¬ 
lady’s  progress  are  the  ferns  themselves, 
Sally  believes. 

‘“There  are  so  many  jealous  bitches,” 
she  disclosed.  “Just  let  one  woman  rise 
from  the  crowd  and  other  women  delight 
in  tearing  her  down.  Those  Libbers  who 
make  the  most  noise  get  nowhere.  And 
those  of  us  who  rise  above  them  are  the 
quietest.  We  don’t  like  to  rock  the  boat.” 


Geography,  then,  and  economic  interest 
have  had  the  effect  of  creating  a  linkage 
between  Finland  and  the  rest  of  Scandi¬ 
navia  in  the  absence  of  linguistic  and 
racial  ties. 

• 

Going  tabloid 

The  Evening  News,  one  of  the  two 
evening  dailies  in  London,  England,  plans 
to  be  tabloid  this  fall.  The  Evening  Stan¬ 
dard,  its  competitor,  already  is  a  tabloid. 

• 

Communica  Europa  buys 
London  book  publisher 

Communica  Europa,  newly  formed  In¬ 
ternational  Communications  Company  in 
which  Rochester-based  Gannett  Co.,  Inc., 
has  an  interest,  announced  its  first  acquisi¬ 
tion,  Barrie  and  Jenkins,  Ltd.,  London 
Book  Publishers. 

The  acquisition  was  approved  by  Com¬ 
munica  Europa  directors  following  their 
organization  meeting  in  London  last  week, 
approximately  $1  million  being  involved  in 
purchase  of  the  stock  and  retirement  of 
obligations  required  by  the  Bank  of  En¬ 
gland. 

Barrie  and  Jenkins  publishes  non  fiction 
reference  and  informational  books,  with  a 
limited  fiction  list.  Sales  are  40-45  percent 
export.  The  company  was  developed  by  A. 
G.  Samuel,  principal  owner,  of  the  Hill 
Samuel  banking  family.  He  continues  as 
chairman. 

Christopher  Shaw,  principal  organizer 
of  Communica  Europa,  said  Barrie  and 
Jenkins  is  expected  to  be  the  base  compa¬ 
ny  for  further  acquisitions  in  related 
fields  in  Britain  and  elsewhere. 

Shaw,  formerly  a  European  representa¬ 
tive  of  Times-Mirror  Co.  of  Los  Angeles, 
interested  publishing  and  financial  com¬ 
panies  in  the  U.  S.,  Britain  and  South 
America  in  organizing  the  company  he 
heads. 

Directors  are  drawn  from  participating 
firms.  They  include  Robert  Arthur,  execu¬ 
tive  vicepresident  of  Editors  De  Guias 
Ltb,  S.A.,  Brazilian  Printing  House; 
Jacob  M.  Cath,  vice  president/mergers 
and  acquisitions,  Morgan  Guaranty  Trust 
Co.;  Maurits  Edersheim,  senior  vicechair¬ 
man,  Drexel  Burnham  and  company;  Paul 
Miller,  chairman,  Gannett  Co.,  inc.;  Ru¬ 
pert  Murdoch,  chairman.  News  Interna¬ 
tional,  Ltd.,  which  has  newspapers  in 
Australia,  Britain  and  the  U.S.;  and  Julio 
Nunez,  deputy  chairman,  Deltec  Banking 
Corp.,  Ltd. 

Douglas  H.  McCorkindale,  Gannett 
vicepresident  and  general  counsel,  accom¬ 
panied  Miller  to  the  London  meetings. 

Miller  said  Gannett,  which  owns  news¬ 
papers  throughout  the  United  States  “re¬ 
gards  the  modest  investment  in  Communi¬ 
ca  Europa  as  providing  a  window  on  Eu¬ 
rope  for  any  possible  future  expansion 
there.”  He  emphasized  that  “there  is 
nothing  further  under  consideration  or  in 
prospect.” 
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AUTOMOTIVE 


HEALTH  AND  NUTRITION 
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STAMPEDE;  Rural  Western  Humor, 
Political  Humor.  Editorial  or  Advertis¬ 
ing.  Tlie  fastest  growing  Western  car¬ 
toon  series  in  the  nation  today.  Sample 
copies,  Kamp  Stool  Features,  Box  145, 
Meriden  Rt.,  Cheyenne,  Wyo.  82001. 


HOME  AND  FASHION 


SEIW  BIZ — What’s  new  in  fabrics,  pat¬ 
terns,  aides,  techniques  for  fashion  and 
home  decorating.  Weekly  by  career-long 
industry  recognized  expert.  Illustrated. 
Samples.  Box  771.  Editor  &  Publisher. 
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„  ,  I  STAY  UP  TO  DATE  and  recall  the 

OFFSET  PAPERS :  Funny  Outdoor  past  glories  of  pro  football  with  the 
cartoon,  in  10  states  and  Canada.  FREE  FOOTBALL  FACT  FINDER.  For  sam- 
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COMPUTERS 


COMPUTERS — How  computers  are  af-1 
fectlng  the  lives  of  your  readers — in' 
business,  schools,  their  daiiy  lives,  j 
Twice  a  month  by  the  editors  of 
Computerworld.  For  samples  write] 
^mputerworld  News  Service,  161  Com-i 
merclal  St.,  Weymouth,  Mass.  02188. 


FINANCIAL  PLANNING 


INFORMATIVE  NEW  SERIES  covers 
life  and  health  insurance,  employer  ben¬ 
efits,  Social  Security,  savings,  invest¬ 
ment  and  family  financial  planning. 
Write  J  &  B  Features.  Box  4.  Des 
Moines,  Iowa  50301.  I 


GENERAL _ 

CONSERVATIVE  READERS  relate  to 
this  entertainment  columnist.  Free 
samples.  Box  898*  Editor  &  Publisher. 


REAL  ESTATE 


"THE  WORLD  OF  REAL  ESTATE" 
weekly  column  by  Howard  L.  Shonting, 
successful  Realtor  with  long  experience. 
Format;  Discussion  plus  questions  and 
answers.  Author  will  answer  questions 
from  readers  in  column  or  direct.  Con¬ 
tact;  REAL  ESTATE  RESEARCH  IN¬ 
STITUTE,  353  Willett  Avenue.  Port 
Chester.  New  York  10573.  (914)  937- 
3502. 


WEEKLY  FEATURES 

EDITORIAL  CARTOONS  and  com¬ 
ment,  church  directory  illustrationi, 
horoscoiie,  movie  reviews,  crossword 
puzzle,  humorous  cartoons,  other  qual¬ 
ity  features  for  the  weekly  editor  (off¬ 
set  only).  Prices  for  all  (11)  features 
start  at  $6.50,  based  upon  circulation. 
P.O.  Box  995,  Newnan,  Ga.  80261. 

Ph.:  (404)  268-6855 
MARK-MORGAN  SYNDICATED 
FEATURES 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


NEW  SOLUTIONS  for  old  problems. 
Let  us  survey  your  operation.  Reason¬ 
able:  substantial  returns.  What’s  your 
problem?  Associated  Media  Con¬ 
sultants,  P.O.  Box  1029,  Georgetown, 
S.C.  29440. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX, 
partnership,  loan,  depreciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel,  Box  88,  Nor¬ 
ton,  Kans.,  67654,  or  Robert  N.  Bolitho, 
Box  7133,  Shawnee  Mission,  Kans. 
66207. 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buy.  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  i>ersonal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 


Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston,  Texas  77005 
Ph  (718)  664-9414 


Mobile,  Ala,  (205)  666-0893 


CONWAY  C.  CRAIG,  newspaper  spe-  = 


LET  US  HELP  YOU  get  top  price  for  confidence 

your  newspaper.  Newspaper  Service 


Co.,  P.O.  Dr.  12428,  Panama  City,  Fla. 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  In  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property. 


Mr.  Craig  is  associated  with  Doubleday 
Media,  brokers  of  Radio,  TV,  Cable 
TV,  and  newspaiier  properties.  Call 
collect;  (512)  434-4900.  Or  write;  P.O. 
Box  28182,  San  Antonio,  Tx.  78228. 

ALAN  G.  LEnVIS 
Media  Broker 


you  should  call  (813)  446-0871  day-  On  file  —  over  300  active  qualified  B 
time:  (813)  733-8053  nights;  or  write  buyers  for  your  daily,  top  weekly  or  B 
Box  3364  Clearwater  Beach,  Florida  shopper.  Ridge  Road,  Hardwick,  Mass.  B 
33516.  Mo  obligation,  of  course.  01037.  Phone  (413)  477-6009.  f[||| 
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I  □  Assign  a  box  number  and  mail  my  replies  daily 
I  To  Run: _ Weeks _ Till  Forbidden 

I  Please  indicate  ex^  classification  in  which  ad  is  to  appear. 

1  Mail  to:  editor  &  publisher  •  SSO  Third  Ava.  •  New  York.  N.  Y.  10022 
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CLASSIFIED  ADVERTISING  RATES 


ANNOUNCEMENTS 
PROFESSIO^AL  SERVICE 


MACHINERY  &  SUPPLIES 


POSITIONS  WANTED 

OTHER 

CLASSIFICATIONS 

IFayabla  with  order  1 

1  Komlttaneo  should  accompany  copy 

d-weeks 

unless  credit  has  been  established! . 

3-wNks 

4-weeks  _ 

2-weekJ 

3-weeks  . . . 

1-week 

2-weeks  . . . 

1-week  . . . 

Count  5  overage  words  per  line  or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50<  per  insertion  for  box  service  and  count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classified  ad  to 
display.  The  rate  for  display  classified  is  $3.95  per  agate  line — $55.30  per  colu.nn  inch 
minimum  space. 

ClassMtd  Contract  Ratos  Avallablo  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  which  are  mailed  each  day  as  they  art  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave..  N.Y..  N.Y.  10022  (212)  752-7050 


ANNOUNCEMENTS 

IsEWSPAPER^BROKE^ 


JOSEPH  A.  SNYDER  BROKER 
Western,  Mid-Western  Newspapers 
22S4  E.  Romneye,  Anaheim,  CnI.  92806 


KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(iff  handle  different  proferties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton 
Office".  P.O.  Box  88,  Norton,  Kans. 
67654.  Office  phone  (913)  927-3407. 
ROBERT  N.  BOLITHO.  "Kansas  City 
Office”,  P.  O.  Box  7133,  Shawnee 
Mission,  Kans.  66207.  Office  (913)' 
236-5280;  Res.  (913)  381-6815. 


NEWSPAPERS  FOR  SALE 


NEW  JERSEY  —  Profitable  weekly. 
Priced  near  $120,000  cross — 29%  down. 
Building  available  separately.  Reply 
Box  937,  Editor  &  Publisher. 


SOUTHERN  NEW  JERSEY  year  round 
seashore  weekly,  2nd  class.  50%  in¬ 
terest  for  $5000.  Ideal  for  man  and 
wife  team.  Box  1021.  Eklitor  &  Pub¬ 
lisher. 


YOUNG  HUSBAND/WIFE  TEAM, 
long  on  talent,  short  of  cash,  seek 
chance  to  manage  weekly.  Prefer  Zones 
1.  7,  8  and  9.  Box  1019,  Editor  & 
Publisher. 


TEXAS  is  my  home,  and  it’s  where  I’d 
like  to  be.  ^itor  with  business  sense 
wants  to  buy  part  or  all  of  healthy 
Texas  weekly.  Box  1027,  Bkiitor  & 
Publisher. 


CALIFORNIA  3000  paid  weekly.  Gross 
$192,000,  net  $70,000  this  year.  $225,000, 
29%  down.  Want  largest  down  pay¬ 
ment  possible,  will  adjust  price  for 
right  deal.  Box  965,  Editor  &  Publisher. 


Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2026  Foothills  Rd.,  Golden,  Colo.  80401 
(303)  279-6345 


TWO  SOUTHWESTERN  suburban  off¬ 
set  weeklies,  each  has  large  shopping 
mall.  One  serves  suburban  city  of  over 
50,000.  $40,000  down  but  buyer  should 
have  funds  to  convert  to  full  coverage 
from  paid  circulation.  Great  opportun¬ 
ity  for  top  suburban  publisher.  J.  A. 
Snyder,  Newspaper  Broker,  2234  E, 
Romneya  Dr.,  Anaheim,  Calif.  92806. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


G'FFKTIAL  WEEKLY  metro  New  York 
suburban  city.  Heavy  legals  plus  good 
display  assures  five  figure  income. 
Growth  potential.  Good  opportunity 
man/ wife  team.  $60,000,  terms.  Exclu¬ 
sive  with  MARTIN  E.  WEISS  ASSOC.. 
346  Maple  Ave.,  Westbury,  N.Y.  11590. 
(516)  334-4545. 


MOUNTAIN  STATE  weekly.  $20,000 
down,  offset,  isolated  but  near  term 
growth  appears  very  substantial,  owner 
ill,  hurry.  J.  A.  Snyder,  Newspaper 
Broker,  2234  E.  Romneya  Dr.,  Anaheim, 
Calif.  92806. 


37  YEAR  OLD 
DAILY  CONSTRUCTION 
Report  Service — Available  $75,000 
$20,000  down.  E.  H.  Wilder,  644  Mkt. 
St.,  San  Francisco,  Calif.  94104 


NEWSPAPERS  WANTED 


If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmedia 
Company,  newspaper  management  con- 
,  sultant  and  m^ia  brokers.  James  E. 

Hickey.  Jr.,  P.O.  Box  12195,  North- 
I  side  Station,  Atlanta,  Ga.  30305. 

WILL  BUY  PARTNERSHIP  or  Own¬ 
ership  of  established  weekly.  Solid  Edi¬ 
torial  and  advertising  sales.  Box  1008, 
Editor  &  Publisher. 


LIST  YOUR  DAILY  OR  WEEKLY 
with  former  publisher  who’s  gone  the 
route.  Confidential  negotiations  to  find 
right  buyer  at  your  price. 

MARTIN  E.  WEISS  ASSOC. 

Me<lia  Consultants/ Brokers 
346  Maple  Ave.,  Westbury,  N.Y.  11590 
(516)  334-4545 


WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3366 


PRESS  TIME  AVAILABLE 

PRESS  TIME  AVAILABLE  for  broad 
sheet  tabloids  on  newsprint  in  West 
Central  Ohio.  i/4  hour  from  Daytoi  .  1 
hour  from  Cincinnati,  lt/2  hours  fi'im 
Columbus,  2  hours  from  Indianap-  lis. 
Troy  Daily  News,  Roger  W.  Stilell,  224 
South  Market  St.,  Troy,  Ohio  (513)  333- 
5634. 


EDITING,  PROOFREADING  done  ex¬ 
pertly.  quickly  by  professional  editor. 
All  types  of  work  accepted,  including 
manuscripts,  theses,  corporate  journals. 
Box  1062,  ^itor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


IDAHO  OUTDOOR  MAGAZINE>-Suc- 
cessful  18  years,  fast-growing  recrea¬ 
tion  field.  Box  7F,  Arvada.  Colo.  80004. 


MACHINERY  &  SUPPLIES 
^^^^COMPOSINcliOmi 


VIP  FOR  SALE — Mergenthaler’s  finest 
$25,590  expanded  1972  model  8K  ma¬ 
chine,  up  to  48  pt.  plus  kit  of  spare 
parts.  We  soon  are  farming  out  all 
pro<luction,  thus  you  get  bargain  by 
taking  over  balance  of  42  pmts.  of 
$426.50  per  month.  Contact  Zenoff 
Newspapers,  Henderson,  Nevada.  (702) 
564-1881. 


GOSS  COMMUNITY,  3  units,  new  1969. 
GOSS  SUBURBAN  PRESSES  and  add 
on  units,  complete  with  folder  and 
drive. 

GOSS  SIGNATURE  PRESS,  22%  cut¬ 
off,  4  units,  ovens,  chills,  folder,  paster, 
new  1966. 

GOSS  URBANITE,  5  units,  folder, 
drive  new  1970. 

GOSS  URBANITE  units  for  add  on. 
COTTRELL  V-15  units.  36"  width, 
complete  presses  or  add  on  units. 
COTTRELL  VANGUARD,  22%  x  31. 
2  units. 

FAIRCHILD  COLORKING.  4  units, 
folder,  drive,  new  1966,  optional  oven 
and  chills. 

FAIRCHILD  NEWSKING,  2  units, 
folder,  drive,  new  1966. 

Il>ec  Incorporated,  401  N.  Leavitt,  Chi¬ 
cago,  Illinois  60612,  (312)  738-1200. 


FOR  SALE:  Two  (2)  Photon  713-10 
Textmaster  phototypesetters.  Very  good 
condition,  large  variety  of  typefaces, 
large  stock  of  spare  parts.  Would  like 
to  sell  as  a  package.  Ideal  for  publica¬ 
tion  composition.  Contact  Dick  Young, 
Congressional  Quarterly  Inc.  at  1414 
22nd  St.  N.W.,  Washington,  D.C. 
20037— (202)  296-6800. 


FOR  SALE;  2-Photon  713-5,  each  with 
8  lens  turrets,  Graphex  Film  Cassettes. 
New  TR  7000  GE  tape  readers,  various 
spare  parts  and  program  tapes.  Also, 
for  sale  jlf8303-Friden  tape  merger  (The 
perfect  answer  to  Classified  Liner  Pro¬ 
duction).  Troy  Daily  News,  224  South 
Market  St..  Troy.  Ohio  45373  (513) 
33.5-5634. 


Guilmont 
Quarter  Folder 
For  Goss  Urbanite 

I  .  Factory  new,  still  in  original  ship- 
{  I  ping  crates.  Save  $6,000  selling  at 
;  pre-inflation  price,  $22,500.  Avail- 
^  I  able  now. 

i  ,  Allied  Printing  Corp. 

:  (201)  794-0400 


COTTRELL  V-700.  4  unit.  22%  x  36, 
butler,  pasters,  ovens,  chills,  combo 
folder,  sheeter,  dahlgrens.  Box  1024, 
Editor  &  Publisher. 


SACRIFICE!  ATT  WEBENDORFER 
web  offset  press.  Two  units — 35"  wide 
Newspaper  folder  22%.  "Two  rollstands 
(stacke<l).  Motor  controls  drive.  Press 
complete  with  plate  jog.  $12,000.00 
Massachusetts. 

UPECO,  Inc. 

(201)  438-3744 


FOR  SALE:  Digital  Computer 
1— PDP  8L  Computer.  W/ASR-33 
1 — PA60A  Reader  Punch  (Control 

1 —  PP67  Typesetting  Punch 

2 —  PR68A  Readers 
Serial  Number  1497 

3  years  old  cost  $17,000 
New,  will  take  best  offer. 

Contact:  Donald  Lemponen 
Production  Director  News-Herald 
38879  Mentor  Avenue 
Willoughby,  Ohio  44094 
(216)  942-2100 


COMPOSING  ROOM 

FOR  SALE :  1  Ciompugraphic  Autotape 
Perforator,  just  like  new.  Cost  $2400  ; 
less  than  two  years  old,  $1760.  Two 
Friden  8201  tape  perforators.  Good  for 
spares,  clean  and  in  working  order. 
$350  each.  Ludlow  with  10  fonts  mats. 
18  pt.  to  96  pt..  Gas  pot.  Ser.  no. 
01413,  $800.  ETIrod,  7  molds,  gas  l>ot, 
Ser.  no.  DR  0370,  $650.  Also  have  plate 
shaver,  Hammond  page  caster,  Vander- 
cook  proof  press.  Model  SP  15,  Ser, 
No.  25860.  Bob  Bryan,  Cullman  'Times, 
(205)  734-2131, 

BRUNING  MODEL  1300  18"  x  24" 
Copier.  Serial  #172.  Excellent  condi¬ 
tion.  Make  offer.  Alton  Telegraph.  Ill 
East  Broadway,  Alton,  Illinois  62002. 

JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  manu¬ 
facturer.  FHN  Business  Products. 
Church  Rd.,  Mt.  Laurel,  N.  J,  08067. 
(609)  235-7614. 

YOUR  OPPORTUNITY 

To  Do  Business  in  the 

E  &  P  SYNDICATE  DIRECTORY 
Place  your  Classified  Ad  in 

Our  Special  July  27th  Issue 
Call  (212)  PL  2-7050  Today! 

NEWSPRINT 

ROLLS  ALL  SIZ£»— BBHRE^JS  Pulp 
&  Paper  Ck>rp.,  1896  Westwood  Blvd., 
Los  Angeles,  Cal.  90025.  (213)  474-6626. 

WE  NEED  TO 
PURCHASE  NEWSPRINT 

Please  contact  Syd  Simon, 

(215)  724-6505. 

PHOTOJPHOTOENGRA  VING 

CURTIS  COLOR  ANALYST  for  eval¬ 
uating  irasitive  black  and  white  print* 
of  red,  yellow,  blue  film  separations  for 
three  color  process  work.  Call  or  write 
S.A.  Lamb.  Newspapers.  Inc.,  Mil¬ 
waukee.  WI  53201.  (414)  224-2201. 

PERFORATOR-CONVEYOR 

PERFORATOR  AND  CONVEYOR 
Fairchild  perforator,  type  214-1,  serial 
number  12283  fine  condition,  $500; 
Baldwin  document  conveyor,  with  seven 
8-foot  sections,  six  channels,  and  one- 
HP  motor,  $2,500.  The  Citizen-Adver¬ 
tiser,  Auburn,  New  York,  13021. 

PERFORATOR  TAPE 

NOW  STATIC^FREE  perf  Upes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 

Box  5500,  Akron,  Ohio  44313 

PUNCH  BLOCKS  for  Perforated  Tap* 
— Reconditioned — Types-14,  16  and  28. 
Write  for  quotation:  Brooklyn  Tool  A 
Machine  Co.  Inc.,  380  Canal  Street, 
New  York,  N.Y,  10013, 

PRESS  ROOM 

U  SEMI  AUTOMATIC  FULL 
SPEED  CLINE  REEL  TENSION 
PASTERS  FOR  MEDIA  SALES. 
EXCELLENT  CONDITION, 
CONTACT  ROBERT  BOWES, 
PRODUCTION  DIRECTOR, 
CHARLESTON  NEWSPAPERS, 
CHARLESTON,  W.  VA.  CALL 
COLLECT.  [304  ]  3a-51U. 
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MACmNERY  &  SUPPLIES 


STEREOTYPE 

SPECTAL  LUDLOW  MATS  cuitom  en- 
Kraved.  Fast  delivery.  Jack  Moore,  t444 
Country  Club,  Medina,  Ohio  44266. 

WANTED;  A  used  Graphic  Electronics 
Photo-Lathe.  F.  L.  Greenwav.  196 — 14th 
St.  N.W.,  Atlanta.  Ga.  30318.  (404) 
873-3237. 

OUR  CIRCULATION  DEPARTMENT 
is  searching  for  a  used  inserting  ma¬ 
chine.  Contact  Howard  J.  Brown.  Pub¬ 
lisher,  Kenosha  News.  Kenosha,  Wise., 
53140.  Phone  (414)  637-5121. 

WE  NEED  TO 
PURCHASE  NEWSPRINT 

Please  contact  Syd  Simon. 

(215)  724-6503. 


NEWSPAPER  SERVICES 

'TmuvHinrADVERTl^^ 

BANK  ADVERTISING  SERVICE— 
Available  quarterly  or  yearly.  Exclu¬ 
sive.  Top  agency  style  and  copy  at 
modest  syndicate  cost.  Free  sample 
repro  proof  ad  and  details  on  request. 
Write  to:  Financial  Advertising  Bu¬ 
reau.  Box  904,  Tustin,  Calif.  92680. 

'yREELAyafASSlGm^^ 


LOOKING  FOR  TOP  FREELANCE 
HELP?  Our  subscribers  may  list  ALL 
their  freelance  needs — NO  CHARGE  I 
I’or  FREE  copy,  write  FREELANCER'S 
NEWSLETTER.  Dept.  31,  37  W.  B7th 
St..  NYC  10019. 


Help 

Wanted ... 


ACADEMIC 


UNIVERSITY  OF  NEBRASKA-LIN- 
COLN  seeks  faculty  member  for  Fall 
1974  who  can  teach  variety  of  profes¬ 
sional  writing,  editing  courses.  Oppor¬ 
tunity  for  specialty  development.  At 
least  MA  or  MS  and  solid  print  media 
experience  necessary.  Minority  and 
women  applicants  encouraged.  Equal 
Opportunity  Employer.  Write:  Director, 
School  of  Journalism,  University  of 
Nebraska,  Lincoln,  Neb.  68508. 

DISTINGUISHED 
PROFESSOR 
OF  JOURNALISM 

The  Marshall  University  Department 
of  Journalism  is  seeking  a  full-time 
faculty  member  for  this  newly  creative 
position,  made  possible  thru  a  grant 
from  the  Frank  E.  Gannett  Newspapers 
Foundation.  Teaching  duties  would  he 
in  the  news  e<iitorial  sequency  with 
some  release  time  for  conducting  spe¬ 
cial  seminars  for  area  and  regional 
news'der.  A  Bachelors  degree  and  at 
least  10  years  of  distinguished  print 
media  experience  required.  Salafy 
range:  $19-23,000.  Equal  Opportunity 
Employer.  Send  resume  to:  Dallwel  R. 
Liaming.  Journalism  Dept.,  Marshal 
Univ.,  Huntingrton,  W.  Va.  23701  by 
July  15. 


ADMINISTRATIVE 


NEWSPAPER  CONTROLLER  for  West 
Coast  60,000  circulation  daily  with 
radio  station  and  separate  offset  print¬ 
ing  department.  Present  controller  re¬ 
tiring.  Administer  all  accounting  and 
business  office  functions.  Strong  ac¬ 
counting,  tax  and  financial  background 
required.  Send  resume  and  salary  re¬ 
quirements  to  Box  973,  Editor  & 
Publisher. 

PRODUCTION  ADMINISTRATOR  for 
growing,  medium  size,  independent 
daily  newspaper.  Send  complete  resume 
to  Box  1046,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  PRESSROOM 
FT/REMAN  To  $20,000 

F'or  a  large  daily  located  in  Southeast. 
Sujiervise  130  employees  and  report  to 
the  pro<luction  manager.  Goss  metro 
experience  required  and  degree  highly 
desirable. 

PRESSROOM  FOREMAN  To  $20,000 
F'or  a  large  metro  daily  located  in  area 
five.  Report  to  the  production  manager 
and  supervise  a  unionized  staff.  Goss 
metro  experience  and  strong  super¬ 
visory  background  required. 

PRESS  SYSTEMS 

MANAGER  To  $22,000 

For  a  large  metro  daily  locate<l  in  on 
East  Coast.  Report  to  the  protiuction 
manager  an<l  suiiervise  a  staff  of  200 
employees.  Degree  preferre<l  and  Goss 
letterpress  experience  highly  desirable. 

PRODUCTION  SYSTEMS 
COORDINATOR  To  $20,000 

For  a  larg  metro  daily  located  in  area 
two.  Report  to  the  pro<luction  manager 
and  be  heavily  involved  in  new  sys¬ 
tems  and  technology  in  the  composing 
room.  Strong  background  in  markup, 
photoromp,  and  new  computer  systems 
desired. 

ASSISTANT  PRODUCTION 
MANAGER  To  $25,000 

F'or  this  major  metro  daily  located  in 
area  five.  Report  to  production^  man¬ 
ager  and  supervise  large  unionized 
staff.  Degree  preferrerl  and  cobl  tyi« 
conversion  experience  highly  desirable. 

PRODUCTION  MANAGER  To  $16,000 
For  a  small  daily  located  in  area  three. 
Report  to  the  publisher  and  supervise 
a  staff  of  30  employees  in  this  rapidly 
expanding  organization.  Degree  pre¬ 
ferred  and  Compugraphic  equipment 
experience  highly  desirable. 

SYSTEMS  ANALYST  To  $20,000 
For  a  major  newspaper  chain  located 
in  area  five.  Three  years  business  and 
financial  application  experience  re- 
quireri.  Fortran  experience  highly  de¬ 
sirable. 

SYSTEMS  AND 
PROGRAMMING 

MANAGER  To  $25,000 

For  a  major  metro  daily  locateri  on 
East  Coast.  Degree  and  business  ap¬ 
plications  experience  required.  Strong 
managerial  experience  and  familiarity 
with  a  disk  oriented  system  highly 
desirable. 

EDITORIAL  PAGE 
F'DITOR  To  $18,000 

For  a  large  daily  located  in  area  six. 
Report  to  the  executive  editor  and 
have  complete  editorial  page  respon¬ 
sibilities. 

MANAGING  EDITOR  To  $25,000 

F'or  a  50,000  daily  located  in  area  five. 
Report  to  the  publisher  and  supervise 
a  news  staff  of  40.  Strong  supervisory 
experience  and  a  broad  news  back¬ 
ground  required. 

EXECUTIVE  NEWS 
EDITOR  To  $25,000 

For  a  large  daily  located  in  area  nine. 

Will  serve  as  administrative  head  of 
news  department  and  supervise  130. 
Degree  required  and  varied  news 
background  desirable. 

STAFF  ACCOUNTANT  To  $20,000 
For  an  80,000  daily  located  in  area 
five.  Report  to  the  general  manager 
and  eventually  assume  direction  of  ail 
financial  operations.  Degree  required 
and  strong  supervisory  experience  de¬ 
sirable. 

ASSISTANT  BUSINESS 
MANAGER  To  $25,000 

For  a  large  metro  daily  located  in 
area  five.  Will  be  involv^  in  budget¬ 
ing,  cost  control,  mechanical  costs, 
and  production  related  costs  and  ex¬ 
penses.  Degree  required  and  some  pro¬ 
duction  experience  highly  desirable. 

INDUSTRIAL  ENGINEER  To  $30,000 
Report  to  corporate  director  and  serv¬ 
ice  all  properties  within  the  group. 
Production  background  and  data  proc¬ 
essing  knowledge  required.  Will  be 
heavily  involved  in  the  selection  and 
installation  of  new  systems. 

ROBERT  H.  HOLDSWORTH 
GORDON  WAHLS  COMPANY 
EXECUTIVE  SEARCH 
CONSULTANTS 
Post  Office  Box  30 
Media,  Pennsylvania  19063 
(216)  565-0800 


HELP  WANTED 

^WMimsTR^cnrE 


MANAGEMia^T  OPENINGS 

PUBLISHER  To  $40,000 

For  medium  sized  property  located  in 
area  two.  Should  have  strong  back¬ 
ground  in  advertising  and  general 
management. 

GENERAL  MANAGER  To  $25,000 
For  weekly  locate<i  in  area  two.  Should 
have  prior  general  management  ex¬ 
perience  with  particular  strengths  in 
advertising.  Must  be  strong  adminis¬ 
trator,  leader,  and  motivator. 

AD  MANAGER  To  $20,000 

For  large  group  of  weeklies  located  in 
Midwest.  Report  to  president.  Must  be 
able  to  train  and  motivate  sales  staff 
and  be  a  proven  leader  and  manager. 

AD  DIRECTOR  To  $18,000 

For  group  of  weeklies  located  in  area 
two.  Prior  weekly  advertising  experi¬ 
ence  preferred  but  not  required. 

DISTRIBUTION 

DIRECTOR  To  $18,000 

For  40,000  daily  located  in  area  five. 
Report  to  publisher  with  overall  re¬ 
sponsibility  for  circulation,  mailroom, 
and  motor  routes.  Prefer  experience  in 
a  competitive  environment. 

CIRCTTLATION  MANAGER  To  $15,000 
For  small  daily  locate<l  in  area  five. 
Should  have  prior  experience  with 
carrier  boy  operation. 

AD  MANAGER  To  $18,000 

For  a  small  evening  daily  in  area 
three.  Report  to  general  manager  su¬ 
pervising  a  staff  of  five.  Should  h.ave 
strong  background  in  retail  and  be 
familiar  with  classified. 

AD  MANAGER  To  $13,000 

For  a  group  of  weeklies  in  area  five. 
Report  to  general  manager  and  should 
have  a  background  in  suburban  news¬ 
papers. 

RETAIL  AD  MANAGER  To  $15,000 
Individual  with  strong  retail  back¬ 
ground  in  weekly  operations  requirecl 
for  group  of  weeklies  in  area  nine. 
Must  be  strong  administrator. 

CLASSIFIED 

AD  MANAGER  To  $17,000 

For  large  daily  located  in  area  six. 
Report  to  ad  director  and  should  have 
strong  background  in  phone  room  op¬ 
erations. 

CIRCULATION  MANAGER  To  $18,000 
For  40,000  daily  located  in  area  five. 

1  Report  to  business  manager  for  a  non¬ 
union  carrier  boy  operation. 

ASSISTANT  CIRCULATION 
MANAGER  To  $24,000 

For  a  large  metropolitan  daily  located 
in  area  nine.  Must  be  a  strong  man¬ 
ager  and  know  how  to  manage  ef¬ 
fectively  in  a  non-union  situation. 
Good  growth  potential  to  circulation 
manager  position  within  the  next  few 
years. 


CIRCULATION  MANAGER  To  $19,000 
For  a  medium  sized  daily  located  in 
I  area  nine.  Must  t)e  good  on  promotional 
i  aspects  and  have  experience  working 
j  in  a  competitive  situation. 


CIRCULATION  MANAGED  To  $18,000 
For  a  group  of  weeklies  located  in  area 
nine.  Must  have  background  in  volun¬ 
tary  pay  and  controlled  circulations. 
Salary  plus  incentive  program. 


CIRCULATION  MANAGER  To  $15,000 
For  a  small  daily  located  in  area  five. 
Report  to  general  manager  for  this 
predominantly  carrier  boy  operation. 
Must  l>e  strong  on  promotion  and  be 
effective  in  a  competitive  situation. 
Ideally  will  have  background  in  rural 
and  city  circulation  management. 

PATRICK  J.  QUINN,  JR. 
GORDON  WAHLS  COMPANY 
EXECUTIVE  SEARCH 
CONSULTANTS 
Post  Office  Box  30 
Media,  Pennsylvania  19063 
(215)  565-0800 


EDITOR  ac  PUBLISHER  for  July  6,  1974 


HELP  WANTED 


CIRCULATION _ 

DISTRIBUTION  DIRECTOR  for  me- 
dium  sized  saturation  delivered  news- 
paiier  in  Zone  2.  Must  be  capable  of 
taking?  full  charge  and  maintaininsr 
quality  distribution.  Excellent  oppor¬ 
tunity  on  prrowinff  publication,  available 
now.  Box  1030,  Editor  &  Publisher. 


SUBURBAN  WEEKLY  newspaper 
chain.  9  publications  located  in  Zone  2, 
wants  an  exi>orienced  take-charj?e  cir¬ 
culation  mananrer  with  a  thorough 
knowledge  of  all  phases  of  circulation 
work.  Excellent  company  benefits.  Send 
detailed  resume  statinjr  past  experience 
an<l  salary  requirements  to  Box  601, 
Eklitor  &  Publisher. 


CIRCULATION  MANAGER 
The  Norwalk  Reflector  has  an  excellent 
opportunity  for  a  District  Manat:er, 
who  has  been  envolved  in  all  phases  of 
circulation  and  is  ready  to  become  a 
circulation  manafrer.  Must  be  able  to 
handle  all  areas,  sales,  promotion  and 
a  80  carrier  f^roup.  0\ir  circulation  is 
now  over  8,000  and  prowinj?  steadily. 
We  offer  excellent  salary  and  incentive 
plan  and  the  opportunity  to  advance 
in  a  1  newspat>er  proup.  Send  complete 
resume  to  Jim  Londot,  Publisher,  Nor¬ 
walk  Reflector,  61  E.  Monroe  St.,  Nor¬ 
walk,  Ohio  -14857. 


A  MAJOR  WESTERN  V.  S.  newspaper 
has  an  outstanilincr  career  opportunity 
for  a  result-oriented  individual  who  is 
stronir  on  marketing  know-how  in  the 
newspai>er  circulation  field. 

Must  be  able  to  creatively  administrate 
and  not  \re  lockeil  into  old  newspaper 
circulation  methods. 

If  you  have  a  proven  record  for  de- 
velopinp  and  implementinjr  pro<luctive 
circulation  sales  protrrnms,  please  reply 
to  the  confidential  Iwx  number  below. 
Include  your  resume,  salary  history  and 
requirements. 

AH  replies  held  in  strict  confidence.  Box 
H>39,  Editor  &  Publisher. 


CIRCULATION  MANAGER  needed  by 
Midwestern  newspaper  located  in  beau¬ 
tiful  city.  We  need  a  self  starter  who 
is  capable  of  providing  the  finest  in 
sales  and  service.  Excellent  pay  and 
frinKe  l)enefits.  Ot^portunity  for  ad¬ 
vancement  in  Kroup  of  new'spapers. 
Send  complete  resume  and  letter  of 
your  past  achievements  and  goals.  Bo.x 
S95,  Rlitor  &  Publisher. 


ASSISTANT  CIRCULATION  MAN- 
AGER  for  a  19,000  daily  with  28,000 
weekly.  New  offset  ])lant.  Zone  2.  Ex- 
l>erience  in  all  phases  circulation  work: 
promotion,  motor  routes,  carrier  de¬ 
livery  etc.  Can  advance.  Full  company 
lienefits.  Write  letter  with  full  resume 
to  Box  1020,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISIISG 

CLASSIFIED  ADVERTISING  Manager 
for  36,000  daily  in  Zone  2.  Will  handle 
outside  calls,  supervise  outside  sales 
persons  and  telephone  room.  Please 
send  resume  with  salary  re<iuirement» 
to  Box  935,  Editor  &  Publisher. 


CLASSIFIED  OFFICE  MANAGER 
Join  the  classified  management  of  one 
of  Florida’s  top  metropolitan  dailies. 
We’re  looking  for  a  classified  jirofes- 
sional  to  lead  the  office  staff  in  our 
burgeoning  sales  market.  Experience 
with  computer  applications  to  classified 
advertising  would  be  an  advantage. 
Start  with  low  5-figure  salary  plus 
bonus  plan  and  unmatched  benefit 
package.  Don't  delay,  write  full  resume 
to  Box  1035,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 
Take-charge  person  needeil  to  supervise 
department,  motivate  staff,  increase 
volume.  Go'ng  offset  with  37,000  cir¬ 
culation.  we’re  No.  1  in  afternoon  field. 
Great  staff,  gooil  facilities,  excellent 
opportunity  for  promotion.  Pay.  l)ene- 
fits,  working  conditions  superior.  Mail 
application  to  Publisher,  Daily  Dis¬ 
patch.  Moline.  Ill.  61265. 


AGGRESSrVE  CLASSIFIED  ADVER¬ 
TISING  MANAGER  wanteil  for  ex¬ 
panding  5  day  newspaper.  Zone  2  in 
rapidly  growing  county.  Must  be  pro¬ 
motion  oriented,  good  administrator  and 
ready  to  take  complete  charge.  Box 
1061,  Editor  &  Publisher. 
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HELP  WANTED 

HELP  WANTED 

^^^'^^^DlfoRIAL 

^^^IRjbuc^relatIonT^^ 

HELP  WANTED 
IcOMPlJTERlPEaAU^ 


EXPANDING  NEWSPAPER  OPERA¬ 
TION — South.  3  years  profrrammiriK  ex¬ 
perience  required  (Cobal,  Fortran, 
RPG).  2  years  newspaper  experience 
with  automated  business  systems  re¬ 
quired:  experience  with  automated 

newspaper  production  system  desirable. 
Responsibilities  include  management  of 
data  processing  operations,  systems 
analysis,  design,  hardware  and  soft¬ 
ware  selection.  Box  1064,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


SALESMAN  for  small  Northern  Ohio 
daily.  Send  resume  and  salary  require¬ 
ments  to  Gary  Hirt,  Bellevue  Gazette, 
Bellevue.  0*hio  44811. 


ADVERTISING  MANAGER  for  news¬ 
paper  frroup.  Must  be  able  to  sell  plus 
direct  staff  of  4.  Top  salary,  excellent 
working  conditions.  Contact  C.  H. 
Grose,  Journal  Newspapers,  72  W. 
Hiph  St..  Ballston  Spa.  NY  12020, 
(518)  885-4341  weekends  &  eveninps, 
S85-4601. 


LEAD  RETAIL  SALESMAN  to  work 
with  4  salesmen.  Diverse  account  list. 
Salary  an<l  bonus  $12-13,000  and  bene¬ 
fits.  Modern  offset  plant;  Confjenial 
staff — this  is  not  a  distress  ad.  Zone  8. 
Box  1031,  E<litor  &  Publisher. 


ADVERTISING  SALESMAN  under  35 
cap.able  of  running  department  after 
short  orientation.  ‘*2  to  3  months’*.  Five 
fijrure  incwne.  Contact  Duane  Craiff, 
Portape  Daily  Reffister,  Portapre,  Wise. 
(608)  742-2111. 


EXPE'RIENCED  AD  SALESMAN  for 
larpre  Central  Florida  weekly.  $160 
guarantee  plus  commission.  Contact 
O.  B.  Brice,  News,  Lake  Wales,  Fla. 


ADVERTISING  REPRESENTATIVE— 
We  have  a  i>osition  available  within  our 
jrroup  of  daily  offset  newspapers  in 
southwestern  Pennsylvania.  If  you  are 
a  proven  Unape  producer  and  want  to 
pot  ahead  with  a  propressive  newspa¬ 
per  proup,  pive  me  a  call.  D.  L. 
Guines,  (412)  258-7000. 


EXPERIENCED  AD  SALESMAN  for 
Florida’s  larpest  w’eekly  newspapers, 
(jolden  opportunity  for  sincere,  appres- 
sive  person  who  is  locked  into  a  non- 
prowth  situation.  Send  resume  and  let¬ 
ter  to  General  Manaper,  Neiphbor 
Newspapers,  109  Brush  St.,  Tampa, 
Fla,  33602. 


ADVERTISING  MANAGER 
Hiphly  reparded  Zone  2  publica¬ 
tion  has  openinp  for  an  experi¬ 
enced.  appressive  Classifie<l  Direc¬ 
tory  Sales  Manaper.  Should  reside 
on  Lonp  Island  and  be  capable  of 
traininp  and  supervisinp  10.  Salary 
open  plus  Benefits.  The  position 
has  unlimited!  career  potential.  Box 
1011,  Editor  &  Publisher. 


MAGAZINE  ADVERTISING  SALES¬ 
PERSON  for  dummy  issue  of  future 
West  Coast  Mapazine.  Must  know  and 
sell  national  accounts  and  agencies. 
Good  future.  Resume  to  Box  98901, 
Seattle.  Wa.  98188. 


AGGRESSIVE  AND  ETHICAL  AD 
SALEiSMAN  ^  sell  finest  annual  news¬ 
paper  ad  series  to  banks,  insurance, 
real  estate,  pharmacy,  mortuary,  auto 
and  other  businesses.  We  have  many  15 
and  20  year  accounts.  Hiph  commission 
and  renewal  rate  enable  top  earninps. 
Exclusive  1  or  2  state  territories.  Write 
Ad  Vantage  Ad,  Inc.,  Box  8.  (Jeonomo- 
woc,  Wis.  53066,  giving  brief  resume  or 
phone  (414)  567-6138. 


NEW  SUBURBAN  NEWSPAPER 
needs  advertising  salesman  good 
enough  to  become  advertising  manaper. 
^nd  brief  resume  indicating  availabil¬ 
ity  and  salary  requirements  to  Pub¬ 
lisher,  The  Town  Journal.  P.().  Box 
335,  Saddle  River.  N.J.  07458. 


HELP  WANTED 
^^EDiTORIAir^ 


PUBLISHER  for  5,000  offset  daily  with 
outstanding  potential.  Good  salary, 
bonus  arrangement.  Applicant  must  be 
appressive,  able,  efficient,  personable, 
interested  in  community  involvement, 
understand  and  appreciate  all  depart¬ 
ments.  Area  6.  Box  1041,  EMitor  & 
Publisher. 


SPORTS  EDITOR/WRI'TER  wanted  for 
small  Massachusetts  daily.  Strong  on 
amateur,  schoolboy  sports.  2-man  de¬ 
partment.  Layout  a  must,  but  flexible. 
Salary  oi)en.  Benefits  consistent  with 
the  industry.  Apply  Glenn  A.  Surrette, 
Managing  Elitor,  Greenfield  Recorder, 
Greenfield,  Mass.  01301. 


EDITORS,  feature  writers  for  leading 
publishing  house  in  sunny,  income  tax- 
free  Bahamas.  Must  be  versatile,  crea¬ 
tive,  capable  features  any  subject. 
Great  opportunity  for  advancement  in 
expanding  company.  Air  mail  resume, 
samples:  Etienne  Dupuch  Jr.  Publica¬ 
tions,  Box  N,  7513,  Nassau,  Bahamas. 


NEWS  EDITOR— The  El  Dorado.  Kan¬ 
sas.  Times  needs  a  manager  for  its  de¬ 
partment  to  ramrod  local  coverage  and 
to  handle  the  wire.  Our  six-day  news¬ 
paper  has  a  widely  resi)ected  e<litorial 
page  and  local  reporting.  You  will  have 
full  authority  and  will  be  responsible 
for  l)eing  a  pood  manaper,  in  all  re¬ 
gards.  Send  your  qualifications  and 
ideas  to  W.  G.  Sheldon,  Business  Man¬ 
ager. 


NEEDED :  Very  competitive,  imagina¬ 
tive,  gutsy  investigative  reporter  for 
Sunday  only  in  Area  1.  Box  1044, 
Editor  &  Publisher. 


:  EXECUTIVE  EDITOR  I 

j:  FINANCIAL  NEWSPAPER  : 

I ;  Respected  financial  newspa- ; 
j ;  per  needs  top  executive ; 
\ ;  editor  to  lead  new,  expanded  ; 
;  staff.  Opportunity  for  mature,  ; 
: ;  hard  working  individual  with  ; 
I  Z  established  reputation.  New  ; 
I  ;  York  City.  I 

;  ■  Box  1063,  Editor  &  Publisher.  ■ 


THE  WICHITA  EAGLE  and  Beacon  is 
looking  for  an  experienced  editorial 
writer  who  can  turn  out  lively,  vigorous 
prose.  Good  health,  retirement  and  in¬ 
surance  benefits.  Apply  in  writing  to 
Editor.  The  Wichita  Eagle  and  Beacon 
Publishing  Company,  825  E.  Douglas, 
Wichita.  Kansas  67201. 


EDITORIAL  ASSISTANT  for  Washing, 
ton.  D.C.  based  national  government 
professional  management  association. 
Must  have  creative  ability  plus  back¬ 
ground  in  copy  writing,  magazine  lay¬ 
out  and  design,  and  paste-up.  Position 
includes  other  general  office  duties  plus 
some  liaison  with  major  federal  agency. 
Will  consider  recent  journalism  grad 
with  necessary  background.  Excellent 
starting  salary  and  fringe  lienefits. 
Equal  Opportunity  Employer.  Send 
resume  to  P.O.  Box  73,  Shakopee,  Mn. 
55379 


COMPANY  OF  THE  CROSS,  Episco¬ 
palian  religious  order,  is  recruiting 
new  members,  men  or  women,  married 
or  single,  for  desk/rewrite  staff  of  its 
new  western  Canadian  general  weekly 
news  magazines.  Company  members 
receive  as  pay  all  living  essentials  plus 
a  small  cash  allowance.  Experience 
essential.  Write:  The  Minister,  Com¬ 
pany  of  the  Cross.  11224  142  St.,  Ed¬ 
monton,  Alberta,  Canada. 


ATLANTA  GAZETTE,  new  Atlanta 
based  weekly,  now  accepting  articles 
:;ultural  and  news  analysis,  reviews. 
Southern  perspective.  Send  manuscriiits 
or  inquiries  to  Atlanta  Gazette,  1189 
Virginia  Ave.  NE,  Atlanta  30306.  (404) 
875-1745. 


NEWS  EDITOR/  CITY  EDITOR  to 
lead  a  staff  of  9  news-side  professionals 
at  a  23,000  PM  near  Milwaukee.  A 
lively,  aggressive,  family  owned  news¬ 
paper  that  prefers  serving  readers  to 
pleasing  bureaucrats.  News  editor  needs 
copy  editing  and  reporting  experience. 
Salary  is  competitive,  fringes  excellent. 
Position  to  open  about  September  1. 
Send  resume  in  confidence  to  Managing 
Editor,  Waukesha  Freeman,  200  Park 
Place.  Waukesha,  Wise.  53186. 


COLLEGE  TOWN  OFFSET  TRI¬ 
WEEKLY  with  plans  to  go  daily  needs 
sports  editor.  Salary  and  fringes  com¬ 
petitive.  Experience  a  must.  Write: 
Bob  Rummel,  Managing  ejiitor.  Inde¬ 
pendent,  Marshall,  Minn.  56258. 


EDITOR 

Aggressive  managing  editor  wanteci  to 
handle  the  weekly  metalworking  edition 
of  fast  paced  daily  business  newspaper. 
Experience  in  financial  newspaper,  re¬ 
porting  and  editing  necessary.  This  is 
a  job  for  a  self-motivated  newsman 
who  wants  to  move  into  a  management 
position.  Salary  depends  on  level  of 
experience.  Requires  relocation  to  N.Y. 
area.  Send  resume  in  confidence  to: 
Box  1048,  Eklitor  &  Publisher. 

SPORTS  EDITOR — Imme<Iiate  opening 
for  experienee<l  sports  editor  for  10,500 
circulation,  5-day  afternoon  newspaper 
in  s|>orts-craze<l  Georgia  town.  Will 
heading  award-winning  department. 
Write  Randolph  Murray.  The  Daily 
Sun.  Warner  Robbins,  Ga.  31093  or 
call  (912)  923-6432. 

WRITER-PROFESSIONAL  to  ^dTt 
zany  autobiography  of  international 
performer.  Excellent  percentage  basis 
only.  Ideal  for  moonlighting.  Must  be 
a  resident  of  New  York  City.  Box 
1025,  Editor  &  Publisher. 


"GIRL/GUY  FRIDAY"  wanted  for 
solid  south  Florida  weekly.  Advertising 
and  reporting.  Send  resume,  salary  de- 
sire<l  and  phone  number.  S.  H.  Stalls, 
Clewiston  News.  P.O.  Box  1236, 
Clewiston,  Fla.  33440. 


FREELANCE 

TRADE  PUBLICATIONS  seeks  free¬ 
lance  news  correspondents  in  various 
areas  of  United  States  for  news  cov¬ 
erage.  feature  articles,  photos.  Box 
1058,  Editor  &  Publisher. 


PRESSROOM 


PRESSROOM  FOREMAN  with  Goss 
Metro  experience.  Ckimbination  press/ 
plate  operation.  Applicants  must  be 
able  to  direct  work  in  a  union  environ¬ 
ment.  Located  in  Area  5  outside  of 
busy  metropolitan  area.  Box  1038, 
Editor  &  Publisher. 

JOURNEYMAN  PRESSMAN  for  Goss 
Headliner.  Central  California.  Publish 
5  afternoons  and  2  morninj?s.  Good 
opportunity  for  qualified  person  seeking 
advancement.  Good  salary  and  benefits. 
Write  Box  983,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  for  newspa¬ 
per/commercial  shop  in  Hawaii.  New 
plant  and  6  units  of  urbanite.  Pub¬ 
lishers  of  6  suburban  weekly  news¬ 
papers.  The  man  we  are  looking  for 
must  have  complete  coldtype/offset 
knowledge.  May  currently  be  2nd  or 
3rd  man  but  ready  to  move  up.  Send 
complete  resume  and  salary  require¬ 
ments  to  Richard  F.  Dickey,  2027  N. 
W.  Overton  Street,  Portland,  Oregon 
97209. 


ELECTRONICS  MAINTENANCE 
TECHNICIAN.  ITU  Shop.  Zone  2. 
State  Salary  required.  Box  1015.  Exiitor 
&  Publisher. 


LINOFILM  MAINTENANCE  MAN  for 
newspaper  and  commercial  plant  lo¬ 
cated  in  beautiful  northwest.  New 
printing  facilities  under  construction. 
Excellent  l»nefit  program.  Salary  open. 
Contact  Timm  Johnson.  Clarke  Pub¬ 
lishing  Co.,  2027  N.  W.  Overton,  97209. 
(503)  226-6201. _ 

PRODUCTION  ADMINISTRATOR  for 
growing,  medium  size,  independent 
daily  newspaper.  Send  complete  re¬ 
sume  to  Box  1047,  Editor  &  Publisher. 


HEAD  OF 
PUBLIC  RELATIONS 
SERVICES 


National  Sales 
Manager 

Regional 
Sales  Managers 

Sales  Representatives 


Editor  &  Publisher  is  not 
responsible  for  the  return 
of  any  material  submitted 
to  its  adYertisera. 


Classified  Ads  in  EDITOR  &  PUBLISHER  are  as  effective 
in  the  newspaper  community  as  your  newspaper's 
classifieds  are  in  your  community. 
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Small  independent  Midwestern  liberal 
arts  college  seeks  experienced,  talented 
Public  Relations  generalist  to  plan,  de¬ 
velop,  staff  and  implement  a  high  qual¬ 
ity  comprehensive  Public  Relations  pro¬ 
gram.  Candidates  must  understand  and 
he  sensitive  to  the  intellectual,  educa¬ 
tional  and  financial  dimensions  of  aca- 
demic_  institutions  and  demonstrate  the 
capacity  to  participate  in  and  admin¬ 
ister  the  community  affairs,  news  and 
publications,  and  public  events  func¬ 
tions  of  the  college.  Salary  competitive 
and  commensurate  with  experience  and 
ability  for  this  major  administrative 
appointment.  Send  complete  resume  to 
Box  1004,  Editor  &  Publisher. 


SENIOR  PUBLIC  RELATIONS 
WRITER 

Join  the  Public  Relations  staff  at 
Aetna  Life  &  Casualty's  home  office  in 
Hartford,  Connecticut.  Should  be  call¬ 
able  of  handling  a  \vide  range  of  com¬ 
munications  projects  including  writing, 
e<liting  and  production.  Successful  ap¬ 
plicant  will  be  a  seasoned,  creative  and 
indei)endent  writer  interested  in  the 
career  opportunities  of  corporate  public 
relations.  Send  resume,  work  samples 
and  salary  request  to  Thomas  Cos¬ 
grove,  Jr.,  Employment  Office,  Aetna 
Life  &  Casualty,  Hartford,  Conn. 
06115.  An  equal  opportunity  employer. 


SALES  REPRESENTATIVES 


Well-established  Los  Angeles  based 
electronics  and  communications  firm 
requires  experienced  marketing  people 
with  an  electronic  and/or  video  editing 
systems  background  in  the  newspaper 
and  graphic  arts  industry.  Positions  in 
Los  Angeles  and  nationwide.  Send  re¬ 
sume  and  compensation  requirements 
to  Box  1049,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the 
box  number  given  in  the 
ad,  c/o  Editor  &  Publisher, 
850  Third  Avenue,  New 
York,  N.Y.  10022. 

Please  be  selective  in  the 
number  of  clips  submitted 
in  response  to  an  ad.  In¬ 
clude  only  material  which 
can  be  forwarded  in  a 
large  manilla  envelope. 
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Positions  Wsnted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEV/SPAPER  DEPARTMENTS 


ALLIED  FIELDS 


ADMINISTRATIVE 


GENEKAL  MANAGER.  Publisher  with 
last  8  years  as  publisher  5500  circula¬ 
tion  5-day  daily.  Seek  challenge  with 
problem  daily  in  Western  U.S.  Very 
cost  conscious  and  financially  conser¬ 
vative.  Have  money  to  invest.  Ken 
Green.  Box  179,  Artesia,  N.M.  88210. 
(505)  746-3524. 

ADMINISTRATION/AD  DIRECTTOR— 
Experienced  daily  and  shopper  publish¬ 
er,  strong  on  advertising,  promotions, 
production  and  circulation,  seek  gen¬ 
eral  management,  ad  director  or  sales 
position  in  Zones  8  or  9.  Will  travel. 
Resume  on  request.  Box  923.  Editor  & 
Publisher. 


EXPERIENCED  MANAGER  (MBA) 
seeks  position  as  General  Manager  with 
medium  size  weekly  or  daily  in  Zones 
7  or  8.  Heavy  experience  in  all  phases- 
light  editorial.  Profit  and  results  orient¬ 
ed.  Box  990,  Editor  &  Publisher. 


32-YEAR  DUJ  PROFESSIONAL  with 
10  years  proven  record  in  plant  design 
and  implementation,  including  equip¬ 
ment  evaluation,  systems  design  and 
computer  applications  in  the  newspaper 
industry.  Experienced  in  forming  a 
winning  team  to  get  things  done.  Have 
both  letterpress  and  offset  experience. 
Qualified  for  a  position  in  Production 
Management  or  Oiierations  Manage¬ 
ment.  Box  1056,  Editor  &  Publisher. 


CIRCULATION 

CIRCULATION  DIRECTOR— 18  years 
in  all  phases  of  circulation  and  promo¬ 
tion  on  dailies  and  weeklies.  Con¬ 
version  a  specialty.  Looking  for  chal¬ 
lenge.  Box  1010,  Editor  &  Publisher. 

CIRCULATION-BUILDING  writer-edi¬ 
tor  with  national  honors  seeks  leader¬ 
ship  post  in  Zone  1.  Has  12  years'  ex- 
l>erience,  mostly  management.  Box  1045, 
Editor  &  Publisher. 

EXPERIENCEU)  in  all  phases  of  news¬ 
paper  circulation.  Currently  a  District 
Manager  in  Zone  9.  Numter  one  pro¬ 
ducer  for  225,000  7-day  AM  and  PM 
newspai>er.  Seeking  a  position  in  man¬ 
agement.  Box  970,  Editor  &  Publisher. 

CAREER  MINDED,  wants  to  step  up 
to  circulation  manager  with  newspaper 
having  20,000  to  40,000  circulation.  15 
years  exi>erience  as  district  manager, 
supervisor,  promotion  manager,  and 
dealer  wholesaler.  Age  36,  single.  Zone 
9  or  7.  Box  982,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

AD  MANAGER,  21  years  newspapers. 
Now  ad  director  large  retail  chain. 
Strong  sales  trainer  and  manager.  Ex- 
|)ert  in  sales,  layout,  copy  and  art.  De¬ 
sire  pacific  or  western  daily.  Box  1050, 
Editor  &  Publisher. 

LARGE  WEEKLY  ad  manager  seeks 
opportunity  with  small  city  offset  daily. 
Self-starter,  experienced  in  sales,  lay¬ 
out,  design.  Degree.  Box  966,  Editor  A 
Publisher. 

AD  MANAGEHR-SALESMAN.  Excellent 
record  as  producer  and  department 
head.  With  daily  and  metropolitan  ex¬ 
perience.  College  graduate.  Box  1055, 
Editor  &  Publisher. 


EDITORIAL 


NEED  A  PRO? — Imaginative  manag¬ 
ing  editor  ready  to  spark  news  opera¬ 
tion  on  progressive  small  or  medium¬ 
sized  daily.  Midwest  my  l)eat.  No 
drifter.  Resume,  references.  Box  1012, 
Editor  &  Publisher. 

SPORTS  WRITER— Young  sports  edi¬ 
tor  of  small  daily  wants  to  show  what 
he  can  do  for  large  metro  daily.  2 
years  experience  in  university  sports 
information  office  and  sports  editor  of 
weekly.  Any  Zone.  Box  1014,  Editor  & 
Publisher. 


EDITORIAL 


REPORTER  experienced  6  years  wants 
a  beat.  Environment  specialty  but  all- 
around  guy.  Use  camera,  know  short¬ 
hand,  accurate.  (502)  477-2723. 

WIRE  EDITOR,  city  editor  or  other 
challenging  editing  job  sought  by  hard 
worker  with  14  years  experience.  Box 
986,  Editor  &  Publisher, 

CALL  ME  what  you  like.  Just  offer  me 
responsibility.  Former  daily  editor,  BJ. 
University  of  Texas.  Zones  9,8.6  pre¬ 
ferred.  Box  1026,  Editor  &  Puhlisher. 


FILM  CRITIC-ENTERTAINMENT 
WRITER,  25.  experienced  reporter. 
Masters  degree  in  cinema,  background 
in  theater:  art,  etc.  Also  freelance  re¬ 
views.  Box  1034,  Editor  &  Publisher. 


EDITORIAL 


WAY  OUT 

I  want  a  way  out  of  this  dead  end 
street  to  a  place  reporters  rate  above 
janitors  and  every  advertiser  isn't 
treated  like  an  editor  emeritus.  Degree. 
Four  years  general  reporting  experi¬ 
ence  APME  recognition.  Box  1033, 
Elditor  A  Publisher. 

REPORTER  with  two  years  experience 
on  small  daily  including  some  photo 
and  desk  work  seeks  job  on  m^ium 
size  daily,  any  Zone.  Journalism  de¬ 
gree.  Box  968,  Editor  A  Publisher, 
tor  A  Publisher. 


VETTERAN  REPORTER.  38.  can  do  It 
all,  do  it  well,  seeking  relocate  Zone  I, 
Box  697,  Editor  A  Publisher. 

EDITOR  -  PHOTOJOURNALIST,  BSJ, 
former  assistant  editor  of  trade  maga¬ 
zine  and  editor  of  trade  newspaper. 
Experienced  in  layout,  copy  editing, 
production  and  administration.  Zone  1, 
Vernon  Weiss,  1440  Beacon  St.,  Brook¬ 
line.  Mass.  02146,  (617)  734-4934. 

CAN  WE  CONNEfTT?  Versatile,  imag¬ 
inative  editor.  30,  seeks  quality  weekly 
or  small  daily  in  progressive  community. 
Offering  in  return:  Top  reporting,  writ¬ 
ing,  copy  editing,  layout.  Good  photog¬ 
rapher.  News  Management  background, 
six  years  varied  experience.  Location 
(prefer  Zones  1.  7,  8.  9)  and  salary  im¬ 
portant,  but  not  as  much  as  paper 
emphasizing  quality  and  desiring  to  be 
best.  Call  (503)  447-7876  or  write  Box 
981,  Editor  A  Publisher. 

WRITER  with  BA  English  and  experi¬ 
ence  in  sports  (basketball,  soccer,  base¬ 
ball),  feature  writing,  general  report¬ 
ing,  photography  seeks  position  in  The 
Real  World.  Willing  to  work  hard,  lo¬ 
cate  anywhere.  Box  972,  Editor  A 
Publisher. 

SPORTS  EDITOR.  24,  seeks  position 
affording  more  time  for  column  and 
feature  writing.  Nine  years  exiierience 
as  member  of  daily  newspaper  staff, 
including  five  as  sports  editor  and 
columnist.  Strong  on  local  coverage 
with  heavy  background  in  small  college 
athletics.  Dedicated  to  present  job  but 
find  desk  work  not  to  liking.  Favor 
position  Zones  3,  4,  6,  6.  Box  969, 
Editor  A  Publisher. 

HITCHHIKING  thru  United  States, 
journalist,  25,  MS.  3  years  experience, 
seeks  publication  to  pick  up  travelog. 
For  more.  Write  Box  1036,  Editor  A 
Publisher. 

KNOWLEDGEABLE  former  sports  edi¬ 
tor  of  major  college  daily,  23,  seeks 
position  in  sports  department  of  small- 
medium  daily.  Experience  in  reporting, 
column  writing,  layout,  copy  editing, 
headline  writing.  Prefer  Zones  1,2,3,  or 
Florida.  Box  1023,  Editor  A  Publisher, 

KEY  EDITOR  for  two  years  on  one  of 
nation's  best  suburban  weeklies  seeking 
editing-layout  post  with  features/ life¬ 
style  section  of  major  or  medium  daily 
or  management  spot  with  quality  week¬ 
ly  or  small  daily.  Excel  at  crisp,  in¬ 
novative  layout;  solid  exiierience  in  all 
phases  of  writing,  photography  and 
both  hot  and  cold  production  BA  from 
major  midwest  J-School.  Box  1017, 
Editor  A  Publisher, 

SEASONED  NEWSMAN  sick  of  PR. 
needs  to  come  home.  Have  handled 
beats,  features,  crime,  courts,  investi¬ 
gative  work  for  papers  6M  to  600M. 
Expert  with  camera  and  darkroom. 
.Salary  secondary  to  opportunity.  Mid¬ 
thirties;  married;  children.  Now  based 
Florida  and  would  like  to  stay  but 
could  move  any  zone.  Reply  Box  1009, 
Bklitor  A  Publisher. 


EXPERIENCED  EDITOR  (8  years  with 
lively  60,000  Florida  AM)  seeks  position 
as  managing  editor,  assistant  managing 
editor,  news  editor.  Age  33.  Prefer 
Florida.  Well-backgrounded  in  news¬ 
room  operation,  hot  type  or  cold  type, 
new  technology.  Box  1042,  Editor  A 
Publisher. 

EDITOR.  48,  substantial  local  and  na¬ 
tional  experience,  seeks  growing  small 
or  medium  daily.  Imaginative  motiva¬ 
tor  and  adept  organizer  who  knows 
news,  makeup,  photos.  Box  1040,  Editor 
A  Publisher. 

REPORTER  /  PHOTOGRAPHER,  31 
Masters,  single,  4  years  hard  news, 
features  for  2  dailies.  Presently  free¬ 
lance  in  New  York  City.  Will  relocate. 
Resume,  samples  on  request.  Seeks  re¬ 
porting  or  creative  PR  spot.  Box  1060, 
E'ditor  A  Publisher. 

REPORTER,  feature  writer.  Newspaper 
Fund  intern.  BS  journalism,  3  years 
exiierience  college,  community,  metro 
newspapers.  Seeks  spot  Zones  3,4,6. 
Box  1054,  Editor  A  Publisher. 

SPORTSWRITER,  22,  over  year  on 
35,000  AM,  seeks  move  up.  Excellent 
reporting  and  columns  on  prep,  col¬ 
lege  and  pro.  Strong  on  local.  Prefer 
Zones  3,  5,  7.  Box  1043,  Editor  A 
Publisher. 

REPORTER  2  years  experience  on 
26,000  Zone  2  daily,  seeks  more  re¬ 
sponsibility  on  larger  daily.  Can  also 
edit.  Box  1053,  Editor  A  Publisher, 

EDITOR  .  WRITER  -  LECTURER  - 
COLUMNIST,  globally  experienced  in 
all  media,  70  but  fit,  active,  reliable, 
wants  full-  or  part-time  job.  Zones  3 
or  9.  Top  references.  Wife  58,  experi¬ 
enced  in  personnel  management  and 
government  PR,  will  seed  work  in  same 
area.  British-born  United  States  citi¬ 
zens,  back  July  15.  Box  1057,  Editor  A 
Publisher. 


EDITORIAL 


EXPERIENCED  NEWSMAN  seeks 
stringer  assignments.  Zones  1,2.  News, 
Feature  writing  and  reporting  in  bus¬ 
iness  sports,  and  crime.  Have  car, 
camera.  Box  1051,  Editor  A  Publisher. 

METRO-ORIENTED  PAPER  SOUGHT 
by  sportswriter  with  5  years  experience 
including  Olympics,  pro  baseball.  Pre¬ 
fer  Southwest  or  Far  West.  Would 
particularly  be  interested  in  job  re¬ 
quiring  travel.  Box  1052,  ^itor  A 
Publisher. 


PHOTOJOURNALIST— BA  Journalism, 
1  year  experience  on  award  winning 
INC  weekly.  Background  in  graphic  arts 
and  production.  Desire  photo-oriented 
weekly  or  daily  any  Zone.  Box  976, 
Editor  A  Publisher. 

E'XPERIENCED  PHOTOGRAPHER, 
married  with  family,  over  6  years 
photo- journalism.  4  years  commercial 
illustration,  desires  challenging  posi¬ 
tion.  Presently  with  medium  size  Mid¬ 
western  daily.  Prefer  Zones  5  or  2. 
Box  1059,  Editor  A  Publisher. 


PRODUCTION 


PRODUCTION  MANAGEMENT— 15 
YEARS  EXPERIENCE.  Recent  asso¬ 
ciation  with  7-day  Metro  offset  (^ra¬ 
tion,  recipient  of  ANPA  overall  1st 
place,  1973.  Experienced  in  budgeting, 
planning,  purchasing,  research  and  de¬ 
velopment,  color  separation,  handling 
personnel,  union  negotiations.  Will  re¬ 
locate.  Resume  upon  request.  Box  988, 
Editor  A  Publisher. 

COMPOSING  ROOM  FOREMAN,  hot 
metal,  offset,  hot  metal  conversion. 
State  requirements.  Will  reply  fully. 
Box  1037,  Editor  A  Publisher. 

CAME'RA-PLATE'MAKING  Department 
Manager-Letterpress  or  offset.  Know 
black  and  white  and  color  (from  sepa¬ 
rations  through  proving).  Previous 
plant  management,  strong  on  camera, 
capable.  Box  1018,  Elditor  A  Publisher. 

PRODUCTION  MANAGER  —  13  years 
supervisory  experience  on  small  and 
medium  dailies.  Excellent  record.  Offset 
conversion.  Box  984,  Editor  A  Publisher. 

PRODUCTION  MANAGER  or  Com¬ 
posing  foreman,  know  all  phases  of 
production,  strong  background  compos¬ 
ing  room,  including,  hot  type  photo¬ 
composition,  or  conversion  totally 
abreast  of  new  technology,  know  I.T.U. 
law  and  labor  relations,  proven  record 
as  foreman  of  leadership,  ability  and 
efficient  mechanical  operation.  Excel-, 
lent  reference.  Box  1022,  Editor  A 
Publisher. 


E&P  Employment  Zone  Chart 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Qualifications  for  a  job 


What  does  a  job  seeker  need  today? 
What  special  qualifications  does  an  appli¬ 
cant  for  newspaper  work  need  these  days? 

Our  extra  special  Florida  correspon¬ 
dent,  E&P’s  retired  executive  editor 
Jerome  Walker  Sr.,  asked  himself  that 
question  and  decided  to  find  out.  Having 
always  been  an  avid  reader  of  E&P’s  clas¬ 
sified  ads,  he  started  analyzing  about  2,- 
000  help  wanted  ads  that  have  appeared 
in  the  last  six  months. 

He  concludes:  “A  college  education  is 
taken  for  granted.  Rarely  does  it  appear 
in  the  help  wanted  ads.  Occasionally  a 
journalism  degree  is  ‘desirable  but  not 
essential.’  It’s  something  more  that  the 
personnel  recruiters  set  forth  as  prere¬ 
quisites  for  job  prospects  on  both  the  edi¬ 
torial  and  business  side.” 

“A  head  hunter’s  glossary,”  Walker 
says,  “indicates  a  90-degree  swing  away 
from  casual  hiring  nomenclature  in  the 
newspaper  industry.” 

Following  is  his  report : 

One  must  be  profit-oriented,  broad- 
gauged,  a  self-starter,  an  effective  com¬ 
municator,  enjoy  a  challenge,  or  be  able  to 
operate  a  smooth  department  w'hile  pro¬ 
ducing  growth. 

On  the  newsroom  “help”  board  there  is 
a  loud  call  for  people  who  are  willing  to 
work  with  VDT  and  all  the  other  electron¬ 
ic  devices  that  are  coming  on  the  scene 
fast. 

One  who  can  write  “challenging”  copy 
for  the  sports  pages  stands  a  good  chance 
of  getting  a  choice  of  jobs.  Likewise  the 
oft-stated  qualification  for  Reporter  is 
“investigative”  or  “innovative.” 

Requisites  in  the  “Editor  Wanted”  cate¬ 
gory  have  included : 

— organized  man  or  woman  with  in¬ 
triguing  story  ideas. 

— talent  for  persuasion. 

— “to  be  loved,  admired  and  over¬ 
worked.” 

— creative  layouts  that  rivet  the  read¬ 
er’s  eyes  to  the  page. 

— no  bigots. 

— no  room  for  the  placid. 

— a  grower. 

— dedicated  to  the  watchdog  role  of  hon¬ 
est,  effective  journalism. 

— care  about  news,  pictures,  layout,  etc. 
— willing  to  work  hard. 

— flair  to  become  a  promotable  commu¬ 
nity  personality. 

— package  new’s  creatively. 

— enjoy  working  with  the  cold  type 
techniques. 

— an  eye  for  graphics. 

— professional  outlook. 

— keen  sense  of  news. 

— visually-oriented. 

— upwardly  mobile. 

— manage  fairly  but  firmly. 

— hard-nosed. 

— committed  to  serving  the  welfare  of 
the  community. 

—GUTS. 

— handle  busy  schedule. 

— more  interested  in  challenge  than  in 
cash. 


— dedicated  to  accuracy. 

— experienced  and  fussy. 

One  who  can  meet  those  demands  can 
almost  surely  move  into  an  editor’s  chair 
on  a  newspaper  in  a  beautiful  living  area, 
close  by  a  variety  of  recreational  opportu¬ 
nities  or  wilderness. 

Come  now  to  the  reporter  and/or  copy 
editor  and  the  glossary  contains: 

— lively,  vigorous  prose. 

— talent,  imagination  and  staying  pow¬ 
er. 

— self-starting. 

— people  who  don’t  join  clubs  or  other 
organizations. 

— initiative. 

— mature. 

— write  lively  headlines. 

— strong  on  digging. 

— totally  independent. 

— sharp,  able  to  put  it  all  together. 

— tactful. 

— f  uture-thinking. 

— innovative  with  a  flair. 

— shy  of  RAH-R.AH  and  cliches. 

— decisive. 

— savvy  and  sparkle. 

— concern  for  content,  not  paragraph 
making. 

Most  needed  on  the  business  side  are 
men /women  who  are  money-motivated, 
people-oriented  and  tax-wary.  Other  qual¬ 
ifications  cited  in  the  ads  were: 

— proven  linage  producer. 

— high  energy  level. 

— ambitious  self-starter. 

— sincere. 

— sales-minded. 

— news-oriented. 

— lots  of  drive. 

— broad-gauged,  capable  of  being  gener¬ 
al  manager. 

— aggressive. 

— enthusiastic. 

— decisive  communicator. 

— promotion-oriented. 

— civic-minded. 

— able  to  communicate  in  high  pressure 
environment. 

— supervise  and  motivate. 


— penchant  for  cutting  costs. 

— expertise  in  areas  that  affect  the  bot¬ 
tom  line. 

— goal-oriented. 

— competitive  experience. 

— no  chair  warmer. 

— career-oriented. 

— aggressive,  hungry. 

— shirtsleeve,  industrious. 

It  goes  without  saying  there  must  be  a 
sufficient  supply  of  people  with  all  of 
these  requisites,  because  the  help  wanted 
ads  were  short-lived. 

• 

Teamsters  strike 
Philadelphia  papers 

Despite  the  efforts  of  union  negotiators 
to  get  a  24-hour  contract  extension,  some 
500-600  members  of  Teamsters  Union  Lo¬ 
cal  No.  628  walked-off  their  jobs  at  12:01 
a.m.  Monday  (July  1)  to  strike  Philadel¬ 
phia’s  three  daily  newspapers. 

Affected  by  the  walk-out  were  the  News 
(evening  tabloid)  and  Inquirer  (morn¬ 
ing),  and  the  Bulletin  (evening). 

The  early  morning  strike  by  the  Team¬ 
ster  truck  drivers  prevented  the  Daily 
News  from  circulating  its  Monday  edition. 
However,  both  the  Inquirer  and  Bulletin 
were  able  to  get  the  afternoon  editions 
out — although  neither  printed  a  full  run. 

At  issue  is  a  three-year  contract  pack¬ 
age.  The  Newspaper  Publishers  Associa¬ 
tion  of  Philadelphia  had  made  a  package 
increase  of  $58  to  be  spread  over  three 
years.  That  proposal  was  accepted  and 
ratified  earlier  by  the  union  for  the  Phila¬ 
delphia  pressmen,  but  rejected  by  the 
Teamsters. 

.\s  of  late  Tuesday,  the  Newpapers 
Publishers  had  decided  to  make  a  second 
and  reportedly  larger  offer  to  the  Team¬ 
sters  in  a  series  of  meetings  between  the 
two  groups  and  mediator  Michael  Faunce. 

The  strike  has  cut  down  the  Inquirer 
and  News  circulation  to  some  25,000  co¬ 
pies  of  each  paper  sold  over-the-counter, 
according  to  Jake  Weiner.  Albert  Spend- 
love,  vicepresident  of  the  Bulletin,  said 
his  paper’s  circulation  of  copies  had  also 
been  cut  considerably  but  would  not  name 
the  amount. 


Institutional 
messages  reach 
Federal  Policy  Makers 

in  the 
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kly  newspapers  are  being  considered 
re  often  in  all  types  of  newspaper 
Ivertising  campaigns. 

And  when  national  and  regional 
advertisers  and  their  agencies  look  for 
weekly  newspapers  to  complete  their 
coverage,  they  go  to  the  one  source 

Bthey  know  and  use  —  SRDS  Weekly 
Newspaper  Rates  and  Data. 

They  use  Weekly  Newspaper 
whenever  they  need  information  for 
national  campaigns,  regional  campaigns, 
T  g  and  for  co-op  advertising  checking 

I  and  verification. 

Weekly  Newspaper  is  the  book  that’s 
always  there.  In  fact,  85%  of  the  top  150 
agencies  billing  $10  million  or  more, 
receive  and  use  Weekly  Newspaper 
Rates  and  Data. 

If  your  paper  is  listed  in  SRDS,  you 
are  assured  of  consideration  for  advertising 
and  certification  for  co-op  programs. 

W  Be  sure  you're  there  whenever  and 
■  wherever  the  buyers  of  weekly  newspapers 
*  are  analyzing,  planning  and  buying  with  a 
listing  and  a  Service-Ad  in  Weekly  Newspaper. 

Use  the  handy  coupon  below  for 
full  information. 


Plan  now  to  be  in  the 
September  1974  issue. 


Closing  Dates: 

New  Listing  Closing:  August  8 
Ad  Forms  Closing:  August  2 
Plate  Closing:  August  13 
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It’s  easy  when  you  know  the  score 


The  Cincinnati  Post  team  con¬ 
tinued  its  winning  ways  in  the  cir¬ 
culation  league  in  1974,  trouncing 
its  opponent  by  213,509  to  193,972. 
Further,  in  the  all-important  won- 
lost  column.  The  Post  showed  a  net 
gain  of  4,391  while  the  daily  of  the 
opposition  had  a  net  loss  of  998  in 
the  past  year,  according  to  the  offi¬ 
cial  scorer,  the  Audit  Bureau  of  Cir¬ 
culations’  FAS-FAX  Report,  March, 
1974. 

Walt  Friedenberg,  Joe  Williams 


and  the  aggressive,  talented  team 
they  have  built  over  the  past  three 
years  are  giving  the  fans  what  they 
want:  exciting  new  ideas  in  journa¬ 
lism;  hard  hitting,  thorough  news 
coverage;  sparkling  features  and  a 
bright  new  look.  In  short,  the  fans 
are  getting  more  for  their  money. 
And  that  means  the  advertisers  are, 
too.  Plus  a  great  bonus,  superstar 
Mo  Mentum  himself,  because  The 
Post  is  going  to  keep  on  getting 
better . . .  and  bigger. 


Key  members  of  The  Post  team  are, 
left  to  right;  Joe  Williams,  Business  Man¬ 
ager  and  Walt  Friedenberg,  Editor  (on 
steps);  Jim  Hartman,  Assistant  to  the 
Business  Manager;  George  Sanders,  Pro¬ 
duction  Manager;  Tom  Conlon,  Person¬ 
nel  and  Labor  Relations  Manager;  Greg 
Ptacin,  Promotion  Director;  Bob  Keim, 
Advertising  Director;  Leo  HirtI,  Manag¬ 
ing  Editor;  Henry  Holcomb,  City  Editor; 
Paul  Knue  and  Laura  Pulfer,  Weekender 
Co-editors;  Earl  Brown,  Circulation  Dir¬ 
ector. 


WTBIIIISI 
KITH  POST 


Cincinnati’s  largest  daily  newspaper 


